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The  city  of  Midland,  Texas,  decided  to 
move  ahead  on  plans  for  a  new  $37  mil¬ 
lion  facility  to  replace  the  deteriorating 
40-year-old  airport.  No  public  vote  was 
required  because  costs  were  to  be 
borne  by  boarding  fees  and  federal 
grants,  but  plan  opponents  gained  suffi¬ 
cient  support  to  force  a  referendum. 

Before  the  election,  the  Midland 
Reporter-Telegram  published  a  com¬ 
prehensive  three-day  series  analyzing  the 
costs,  methods  of  funding  and  alternatives  to 


construction.  In  its  editorial,  the  newspaper 
endorsed  building  rather  than  following 
the  band-aid  approach  of  past  years. 

As  a  result,  more  than  10,000  voters  - 
the  highest  turnout  for  any  single  issue  in 
a  non-presidential  year  -  approved  the 
new  terminal  plan  by  a  4-to-l  ratio. 
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U.S.  Market  Forecasts  answers  the  need  for  a  compre¬ 
hensive,  affordable  single-volume  reference  for  U.S.,  state, 
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E&F  Market  Guide,  published  annually  since  1924  -  pro¬ 
jection  accuracy  proven  to  be  within  2  percentage  points  of 
acmals!  (Latest  forecast  98.2%  accurate!!)  You  get  popula¬ 
tion,  ethnicities,  income,  households,  housing  by 
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snapshot  overviews,  ranking  tables,  and  much  more!  All  for 
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CALENDAR 


APRIL 

5  Institute  on  Coverage  of  Disasters  and  Tragedies, 

University  of  Central  Oklahoma,  Edmond,  Okla. 

8- 11  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W.  Marriott,  Washington,  D.C. 

11-13  1997  Northwest  Printing  Production  Conference,  St. 

Paul,  Minn. 

18  New  Jersey  Press  Association  Spring  Conference, 

Brunswick  Hilton  &  Towers,  East  Brunswick,  N.J. 

22-25  GMA  Users  Group,  Memphis  Holiday  Inn  East, 
Memphis,Tenn. 

24-25  Associated  Press  Board  Meeting,  Chicago 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  York  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 
28  Associated  Press  Annual  Meeting  and  Luncheon, 
Chicago  Hilton  and  Towers,  Chicago 

MAY 

4-7  Organization  of  Newspaper  Ombudsmen,  Barcelona, 
Spain 

4-7  International  Newspaper  Marketing  Association  67th 
Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 
7-9  New  England  Newspapers  Association,  Doubletree 

Guest  Suites  Hotel,  Waltham,  Mass. 

9- 11  National  Cartoonists  Society  Reuben  Awards 

Weekend,  Grove  Park  Inn  Resort, Asheville,  N.C. 

30-31  North  Carolina  Press  Association  Advertising 

Conference,  William  and  Ida  Friday  Center,  Chapel 
Hill,  N.C. 

JUNE 

1-4  FIEJ  50th  World  Newspaper  Congress,  Amsterdam, 
The  Netherlands 

4-6  Small  Newspaper  Conference,  Indianap>olis,  Ind. 

4-7  National  Association  of  Hispanic  Journalists 

Convention, Westin  Hotel,  Seattle, Wash. 

6-7  Family  &  Independent  Owners  Conference, 
Indianapolis,  Ind. 

12-15  Investigative  Reporters  and  Editors  National 
Conference,Arizona  Biltmore,  Phoenix, Ariz. 

17-20  American  Jewish  Press  Association  Convention, 
George  Washington  University,  Washington,  D.C. 

17- 20  Newspaper  Association  of  America  Newspaper  in 

Education  Conference,  Buena  Msta  Palace, 

Orlando,  Fla. 

18- 22  Native  American  Journalists  Association  Conference, 

Regal  Hotels  International,  Minneapolis,  Minn. 

21-24  Newspaper  Association  of  America  Nexpo  ’97,  Ernest 
N.  Morial  Convention  Center,  New  Orieans,  La. 
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^&?  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 


zimn 

3718/97 

3/Z7/96 

A.H.  Belo  Corp.  (NY) 

37.250 

36.875 

33.625 

American  Media  Inc.  (NY) 

5.750 

5.750 

3.750 

Central  Newspapers  Inc.  (NY) 

49.500 

48.250 

36.000 

Dow  Jones  &  Co.  Inc.  (NY) 

42.875 

43.375 

39.750 

Gannett  Co.  Inc.  (NY) 

87.250 

86.000 

68.375 

Gray  Comm.  Sys.  (NY) 

17.750 

18.625 

18.750 

Harte-Hanks  Comm.  (NY) 

29.000 

28.500 

21.250 

Hollinger  International  (NY) 

9.7500 

9.8750 

12.000 

Knight-Ridder  Inc.  (NY)# 

41.375 

41.125 

34.562 

Lee  Enterprises  Inc.  (NY) 

24.875 

24.750 

20.875 

McClatchy  Newspapers  Inc.  (NY)***  24.625 

25.000 

19.200 

Media  General  Inc.  (AM) 

30.250 

30.875 

37.750 

New  York  Times  Co.  (AM) 

46.875 

45.375 

29.500 

Pulitzer  Publishing  Co.  (NY)** 

43.625 

44.000 

38.250 

E.W.  Scripps  Co.  (NY) 

34.250* 

35.375* 

26.334* 

Times  Mirror  Co.  (NY) 

58.000 

57.250 

38.375 

Tribune  Co.  (NY)# 

40.875 

40.625 

33.750 

Washington  Post  Co.  (NY) 

357.250 

348.625 

296.250 

•  Adjustment  to  reflect  receipt  of  1 .1 6  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  11/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

Non-U.S. 

2/2S/9J 

3718/97 

3/27796 

Hollinger  Inc.  (a) 

12.250 

12.550 

10.875 

News  Corp.  Ltd.  (c) 

19.125 

19.875 

23.750 

Pearson  Ltd.  (b) 

7.300 

7.580 

6.500 

Quebecor  Inc.  Class  A  (a) 

25.000 

25.100 

21.750 

Reuters  Holdings,  ADR  (c) 

58.625 

61.000 

62.500 

Southam  Inc.  (a) 

19.550 

18.950 

15.750 

Thomson  Corp.  (a) 

28.450 

28.450 

20.125 

Torstar  Corp.  (a) 

35.500 

35.900 

23.750 

(a)  Canadian  dollars 

(b)  British  pounds 

Id  U.S.  dollars  □ 


Source:  Schroder  Wertheim  &  Co.  Inc. 
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IN  BRIEF 


Movie  critic  fired 
for  plagiarism 


Michael  BURKETT,A  movie  critic 
and  feature  writer  for  the  Ogden, 
Utah,  Standard-Examiner,  was  fired 
after  admitting  plagiarizing  material  he 
used  in  writing  about  the  Sundance 
Film  Festival,  managing  editor  Ron 
Thornburg  said.  Thornburg  and  fea¬ 
tures  editor  Vanessa  Zimmer  confronted 
Buricett  about  stories  containing  quota¬ 
tions  and  phrases  that  were  identical  to 
portions  of  pieces  by  other  writers. 

Burkett,Thombui^  added,  admitted 
that  in  one  story  he  used  quotes  that  he 
attributed  to  independent  filmmaker 
John  Enbom.  Enbom  said  he  had  not 
spoken  to  Burkett  and  did  not  say  the 
things  Burkett  attributed  to  him. 

In  one  case,  Buikett  lifted  material 
from  New  Republic  magazine,  Standard- 
Examiner  editors  said. 

E&P  was  unable  to  contact  Burkett 
for  comment.  “I  believe  he  has  left 
town,”  Thornburg  said. 

The  managing  editor  termed  the  fir¬ 
ing  an  “ethical  problem.  It’s  passing  off 
as  your  own  work  something  that  some¬ 
one  else  has  done.  It’s  also  bad  because 
we  don’t  have  any  way  of  knowing 
whether  the  work  was  accurate  or  not.” 

Burkett  had  worked  about  a  year  in 
Ogden.  He  alst)  wrote  an  Internet  col¬ 
umn  called  “Creme  de  la  Web”  and  a  TV 
column,  “Switching  Channels.” 

“Michael  said  he  was  sorry  but  that 
under  the  pressure  of  his  mother’s  ill¬ 
ness,  the  separation  of  his  family  and  the 
workload  at  the  end  of  the  Sundance, 
he’d  used  the  quote  from  the  unknown 
source  as  if  Enbom  had  said  it,” 
Thornburg  recalled. 

Burkett’s  family  had  remained  in 
Arizona  while  he  worked  in  Ogden. 

—  M.L.  Stein 

Cash  erases 
scribe's  name 

SENTIMENT  GAVE  WAY  to  big 
money  in  San  Diego,  where  Jack 
Murphy  Stadium,  named  for  a  sports 
editor,  will  become  Qualcomm  Stadium 
in  exchange  for  $18  million. 

Qualcomm  is  a  successful,  fast-grow¬ 
ing  telecommunications  company  that 
wanted  the  national  recognition  that 


comes  with  a  major  sports  stadium. 

Jack  Murphy,  sports  editor  of  the  San 
Diego  Union  from  1951  until  his  death 
in  1980,  was  a  mover  and  shaker  in  get¬ 
ting  the  stadium  built  and  was  given 
much  of  the  credit  for  luring  the 
Chargers  football  team  from  Los  Angeles 
to  San  Diego  and  for  helping  elevate  the 
San  Diego  Padres  from  the  minors  to 
Major  League  Baseball.  Murphy  used  his 
column  relendessly  to  plug  these  moves. 

In  1981,  the  city  council  voted  to 
name  the  stadium  —  home  to  both  pro 
teams  —  after  him.  Executives  of  Copley 
Newspapers,  the  Union's  parent  compa¬ 
ny,  lobbied  strongly  for  the  change  from 
plain  old  San  Diego  Stadium. 

But  this  is  1997,  and  the  city  badly 
needed  $18  million  to  complete  renova¬ 
tions  of  the  ball  park,  known  to  locals  as 
“The  Murph.”  In  stepped  Qualcomm  with 
the  cash,  and  the  council  voted  unani¬ 
mously  March  4  to  bestow  the  compa¬ 
ny’s  name  on  the  stadium  for  20  years.  In 
addition,  a  main  thoroughfare  to  the  sta¬ 
dium  will  become  Qualcomm  Way. 

Because  the  issue  was  so  touchy,  city 
officials  had  previously  consulted  with 
Herb  Klein,  editor  in  chief  of  Copley 
Newspapers,  and  thus  a  deal  was  bom. 

Jack  Murphy  will  not  be  forgotten. 

The  playing  field  will  bear  his  name,  as 
will  a  trolley  stop  outside  the  stadium. 

In  addition,  a  statue  of  him  will  be  erect¬ 
ed  at  the  stadium. 

“1  told  the  council  we  would  not 
blcK'k  [the  name  change]  but  we  felt  it 
was  appix)priate  that  Jack’s  name 
remain,”  Klein  said.  “I  think  this  is  the 
best  compromise  that  could  be  worked 
out.  I’m  real  pleased  with  it.  I  think  peo¬ 
ple  here  will  still  call  it  The  Murph.’  ” 
Stan  McNeal,  day  sports  editor  of  the 
San  Diego  Union-Tribune,  called  the 
compromise  a  “good  solution.” 

“Jack  Murphy’s  name  will  still  be  a 
part  of  the  stadium  but  Qualcomm 
Stadium-Jack  Murphy  Field  will  be  quite 
a  mouthful  in  writing  stories.” 

McNeal  said  younger  sports  staffers 
did  not  know  Murphy,  but  several  who 
did  remain 

Renaming  stadiums  for  corporations 
is  not  new.  The  home  of  the  San 
Francisco  Giants  was  Candlestick  Park 
until  3Com  Corp.,  a  Santa  Clara  comput¬ 
er  company,  offered  $4.5  million  in  1995 
to  switch  the  name  to  3Com  Stadium. 

In  Sacramento,  ARCO,  the  big  oil  com¬ 
pany,  handed  over  $12  million  to  have 


the  Kings  pro  basketball  team  play  in 
the  ARCO  Arena. 

What  was  once  Hoosier  Dome  in 
Indianapolis  is  now  RCA  Dome,  a 
change  that  earned  the  city  $10  million. 
And,  in  New  Jersey,  Meadowlands  Arena 
is  now  called  Continental  Airlines  Arena. 

“What’s  in  a  name?”  wrote  Shakes¬ 
peare.  Had  he  but  known. 

—  M.L.  Stein 

Salinas  leaving 
Dow  Jones  hoard 

Former  Mexican  president  carios 

Salinas  de  Gortari  is  leaving  the  board 
of  Dow  Jones  &  Co.  at  the  end  of  his  term 
in  April,  the  company  confirmed. 

“We  look  at  it  as  a  normal  sort  of 
thing:  His  term  is  up  and  he’s  not  run¬ 
ning  for  re-election,”  said  Roger  May,  Dow 
Jones  director  of  corporate  relations. 

May  said  Salinas  notified  the  compa¬ 
ny  last  November  that  he  did  not  intend 
to  pursue  re-election  for  a  variety  of 
reasons,  including  the  fact  that  he  is 
now  living  in  Ireland. 

Mexican  newspapers  had  reported 
several  times  since  November  that  the 
beleaguered  ex-president  was  giving  up 
his  seat,  but  Dow  Jones  consistently 
refused  to  confirm  he  was  going. 

By  mid-March,  however,  Dow  Jones’ 
flagship  paper,  the  Wall  Street  Journal, 
dn)pped  the  routine  phrase  it  used  to 
identify  Salinas,  which  referred  to  the 
president  as  a  “director  of  Dow  Jones  & 
Co.,  the  publisher  of  this  paper.” 

Salinas  joined  the  board  soon  after  his 
term  as  president  ended  on  Dec.  1, 

1S)94.  Almost  immediately,  however,  the 
acclaim  many  bestowed  upon  him  for 
modernizing  Mexico’s  economy  and 
politics  turned  to  ashes  as  his  govern¬ 
ment’s  high-level  involvement  in  corrup¬ 
tion  and  assassination  emerged  —  and 
even  the  soundness  of  the  currency 
turned  out  to  be  founded  on  desperate 
financial  maneuvers. 

Salinas  left  Mexico  in  February  1995 
after  his  brother,  Raul,  was  arrested  on 
charges  of  masterminding  the  murder  of 
Jose  Francisco  Ruiz  Massieu,  the  general 
secretary  of  Mexico’s  ruling  party.  Raul 
Salinas  was  later  charged  with  “inexpli¬ 
cable  enrichment,”  tax  fraud  and  other 
corruption.  Carlos  Salinas  has  not  been 
charged  with  any  crime  and  denies 
knowledge  of  his  brother’s  activities. 
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TV  Helping  Newspapers? 


A  FEW  YEARS  back,  CBS’s  60  Minutes  consistently  was  the  most 
viewed  television  program.  However,  it  was  an  oddity  among  the 
mindless  sitcoms,  sappy,  novel-based  miniseries,  and  the  various 
police  and  hospital  “dramas”  that  proliferated  prime  time. 

While  60  Minutes  no  longer  tops  the  Nielsen  ratings  list,  it  is  still  con¬ 
sistently  among  the  Top  10  most  viewed  programs.  But  joining  it  has 
been  a  group  of  other  hour-long  TV  newsmagazines  such  as  Dateline 
NBC  (number  8  in  a  recent  Nielsen  list),  ABC’s  PrimeTime  Live  (num¬ 
ber  9),  ABC’s  20/20  (number  10),  a  second  version  of  Dateline  NBC 
(number  15)  and  a  third  version  of  Dateline  NBC  (number  17).  In  addi¬ 
tion,  an  ABC  special  hour-long  report  by  news  anchor  Peter  Jennings  just 
missed  the  Top  20  and  it  was  up  against  the  highly  popular  Law  & 

Order. 

Some  argue  that  the  popularity  of  these  TV  newsmagazines  means 
that  people  are  becoming  more  prone  to  get  news  from  TV  There  is 
another  argument,  however. The  fact  that  the  networks  have  been  will¬ 
ing  to  replace  the  mindless  sitcoms  with  news  programs,  and  the  fact 
that  people  are  actually  watching  these  programs  instead  of  changing 
channels  to  watch  the  mindless  sitcoms,  could  mean  that  these  people 
really  value  news. 

It  also  could  mean  that  they  value  news  enough  not  only  to  watch  it 
on  TV,  but  also  to  attempt  to  get  more  news  by  reading  —  yes,  newspa¬ 
pers. 

It  is  fairly  obvious  that  all  of  these  TV  newsmagazines  get  their  ideas 
from  stories  that  originally  appeared  in  newspapers.The  faithful  TV 
viewer,  who  usually  watches  a  sitcom  but  who  times  in  to  a  TV  news¬ 
magazine  one  night,  could  be  one  of  those  non-newspaper  readers  who 
may  be  motivated  to  follow  daily  an  ongoing  news  event  he  was 
exposed  to  on  the  weekly  TV  news  program. 

You  never  know!  — J.C. 
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LETTERS  TO  THE  EDITOR 


Says  Food 
Lion  jury 
was  right 

Re  YOUR  EDITORIAL,  “A  Chilling 
Situation,”  many  Americans  who 
support  the  First  Amendment  and  a 
stntng,  free  media  believe  the  jur>'  was 
right. 

The  entire  stor>’  is  yet  to  come.  But 
ABC,  News  did  (according  to  all  the 
detailed  info  1  have  read)  much  more 
than  investigate  undergn)und.  It  doc¬ 
tored  material,  faked  actions,  lied  and 
the  like.  Libel  is  tough  and  the  wntng 
approach. 

F(xxl  Lion  did  request  criminal 
action  and,  as  1  understand,  was  turned 
down  by  the  kK'al  pn)secutor.  But  the 
answer  is  criminal  charges  against  ABC 
editors  and  producers. 

Cio  undercover  but  don’t  make  up 
the  news.  And  that  is  what  many  of  us 
believe/know  ABC',  did.  Another  NBC 


Newspaperdom* 


50  YEARS  AGO  . . .  After  three  years  of 
examination  and  deliberation,  the 
Commission  on  Freedom  of  the  Press, 
financed  by  $215,000  from  Time,  Inc. 
and  chaired  by  Robert  Hutchins, 
reported  that  freedom  of  the  press  is 
in  danger.  It  failed  to  contain  an  indict¬ 
ment  that  newspapers  are  controlled 
by  advertisers  but  said:The  impor¬ 
tance  of  the  press  has  made  it  so  big 
it  is  beyond  the  reach  of  many  people 
for  expressions  and  ideas;  the  few 
who  are  able  to  use  the  press  are  not 
giving  the  service  what  is  necessary 
for  a  democratic  society;  and,  if  the 
owners  don’t  stop  certain  practices 
themselves,  society  will  undertake  to 
regulate  the  press. 

Warning  against  government  con¬ 
trol  of  the  press,  the  report  stated: 
“Government  ownership,  govern¬ 
ment  control,  or  government  action 
to  break  up  the  greater  agencies  of 
mass  communication  might  cure  the 
iUs  of  freedom  of  the  press,  but  only 
at  the  risk  of  killing  the  freedom  in 
the  process.” 

From  Editor  &  Publisher 
March  29,  1947 


pretend  fire. 

A  free  press  under  the  First 
Amendment,  yes.  But  not  one  involved 
in  criminal  actions  to  make  up  a  story 
for  viewer  “sweeps.” 

Hugh  Newton 

Neti'Um  owns  Hugh  Newton  and 
Associates,  a  public  relations  firm  in 
Alexandria,  Va.,  and  Washington,  D.C. 

Stop 

running 

scared 

There  are  all  these  stories  about 
online,  the  Web,  the  Internet, 
cyberspace  and  alternative  newspa¬ 
pers.  You  read  an  interesting  news  arti¬ 
cle  only  to  see  promoted  —  “see  the 
Web  for  further  in-depth  coverage.” 

Radio  is  bigger  than  ever.  TV  did  not 
destroy  movies  or  newspapers. 

Software  stores  are  closing  all  over  the 
country,  read  the  newspapers.  Libraries 
will  be  here  fifty  years  from  now. 

Think,  and  you  can  list  a  dozen  or 
more  problems  with  computers  versus 
newspapers  —  from  costs,  to  conve¬ 
nience,  to  quality. 

It’s  “Big  Brother  running  amok,"  with 
President  Clinton  on  the  bandwagon 
with  billions  of  federal  and  special 
interest  money  being  made  available. 

Don’t  accept  a  decline  in  circulation. 
Stop  and  listen.  Don’t  jump  ship.  Dig  in 
and  find  out  what  is  working. 
Technology  will  not  replace  newspa¬ 
pers  in  the  near  or  distant  future. 

There  is  rtx)m  for  everyone  — 
mailed  newsletters,  free  shoppers,  mag- 
azines,TV,  cable,  video,  etc.  Concentrate 
on  the  benefits  of  your  newspaper. 
Recognize  the  professional  circulation, 
promotion  manager  and  marketing 
manager.  Challenge  them  to  develop 
new  subscribers.  Build  circulation  and 
you  will  automatically  build  advertising 
and  readership. 

Circulation  should  increase  at  least 
1%  or  more  per  year. 

Wake  up  out  there!  Smell  the  roses! 
Get  mad!  Don’t  take  any  more! 

Bill  Doherty 

Doherty  is  a  recently  retired  circu¬ 
lation  consultant  of  Thomson 
Newspapers  Corp. 


Info  highway 
dead  end 
for  newspapers 

HERE  IS  A  distinct  issue  unstated  in 
the  predicted  extinction  of  “big 
dailies”  raised  in  the  “Shop  Talk”  com- 
mentaiy  and  refiited  in  your  editorial 
(E’(SfP,Jan.  1 1). 

While  there  is  merit  in  elements  of 
the  opposing  arguments  about  the 
future  of  newspapers,  the  infatuation 
with  the  Internet  contradicts  the 
Fourth  Estate’s  historical  responsibility 
of  preserving  demtK'racy. 

We  must  not  lose  touch  with  the 
reality'  of  the  many  millions  who  cannot 
read,  who  do  not  own  a  computer  and 
who  will  never  in  this  lifetime  be  able 
to  afford  to  buy  access  to  the  “Web”  of 
information  consuming  the  fortunate 
elite. 

The  result  of  this  misguided  ftK'us 
promises  a  divided  .society  between  the 
haves  and  the  have-nots. 

Sure,  the  information  revolution  is 
the  rage  of  the  age  among  Wall 
Streeters  and  news  makers  and  news 
followers.  And,  eventually,  telechip  inter¬ 
connectedness  will  prevail,  just  like  the 
telephone  and  television  now  circle  the 
world. 

But  for  the  masses  today,  the  infor¬ 
mation  superhighway  is  a  cul-de-sac 
leaving  newspapers  —  big  and  small  — 
cha.sing  lost  readership  into  a  dead 
end. 

Chris  F.  Fotheringham 
Carpinteria,  Calif 


Up  for  sale 

The  new  YORK  Times  Co.  plans  to 
sell  its  tennis,  sailing  and  ski  maga¬ 
zines. 

Revenues  for  these  magazines  were 
approximately  $44  million  in  1996. 


For  acJditional  stories,  analysis 
and  industry  resource's, 
visit  us  on  the  Web 

http://www.me(liainfo.com 
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Police  Vs. 
The  Press 


The  arrest  of 

a  freelance  re¬ 
porter  on  assign¬ 
ment  for  the 
New  York  Times 
has  strained  the 
already  tense  relationship 
between  New  York  City 
journalists  and  police,  spark¬ 
ing  outrage  and  activism 
among  freedom  of  the  press 
supporters. 

TTie  reporter,  Julia  Camp¬ 
bell,  was  arrested  and  hand¬ 
cuffed  March  18  while  cov¬ 
ering  the  Brooklyn  funeral  of  slain  rap  star  Christo¬ 
pher  G.  Wallace,  also  known  as  Biggie  Smalls  and  the 
Notorious  B.I.G. 

Campbell  was  charged  with  disorderly  conduct 
and  issued  a  summons  to  appear  in  Brooklyn  Crimi¬ 
nal  Court  on  April  15. 

Campbell,  who  was  wearing  a  police  issued  press 
pass,  was  arrested,  along  with  nine  oth¬ 
ers,  while  police  attempted  to  stop  some 
in  the  crowd  from  dancing  on  pariced 
cars.  The  confrontation  led  to  a  fight 
between  police  and  dozens  of  fens.  The 
officers  resorted  to  using  pepper  spray 
and  nightsticks  to  control  the  crowd. 

After  being  hit  by  pepper  spray,  Camp¬ 
bell,  as  quoted  in  a  New  York  Times  arti¬ 
cle,  asked  a  policeman  what  he  was 
doing.  The  police  officer  reportedly 
responded  by  grabbing  Campbell’s  arm 
and  pushing  her  away.  She  was  arrested 
shortly  afterward. 

According  to  a  preliminary  police 
report,  Campbell  twice  had  confronta¬ 
tions  with  police  officers.  The  first  came 
after  police  were  clearing  an  area  and 
issuing  a  summons  to  an  individual  for 
drinking  alcohol.  In  the  rush,  the  report 
states,  Campbell  was  blocked  from  the 
action.  She  allegedly  protested  about  not 
being  allowed  to  get  her  story  and  called 
one  of  the  officers  a  “bastard.” 


Freelance  reporter  for  the 
New  York  Times  arrested 
and  handcuffed  while 
covering  disturbance 
following  rap  star's 
funeral  procession 

BY  STACY  JONES 


The  second  incident,  the 
one  that  resulted  in  Camp¬ 
bell’s  arrest,  has  Campbell 
“interfering  with  police 
action  in  a  dense  crowd,” 
according  to  the  report.  The 
report  also  states  that  Camp¬ 
bell  pushed  “others  into  the 
police”  and  pushed  a  police 
lieutenant  “in  the  chest  and 
attempted  to  get  past  him.” 

Immediately  after  the 
incident.  Times  metropoli¬ 
tan  editor  Michael  Oreskes 
called  the  police  depart¬ 
ment  to  “launch  a  very  strong  protest.” 

A  letter  signed  by  Times  executive  editor  Joseph 
Lelyveld  was  also  sent  to  the  police  department. 

“She  was  a  credentialed  reporter  doing  her  job 
and  she  shouldn’t  have  been  arrested,”  said  Oreskes, 
who  explained  that  Campbell  is  being  represented 
by  Times  legal  counsel. 


New  York  Times  stringer  Julia  Campbell  is 
handcuffed  by  police  as  she  is  arrested  for 
disorderly  conduct  during  a  disturbance  that 
broke  out  following  the  funeral  procession  of 
rap  star  Notorious  B.I.G. 
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Despite  calls  by  Times  management  to  have  the 
charges  against  Campbell  dropped,  the  police 
department  has  not  complied.  However,  an  investi¬ 
gation  of  the  incident  by  the  police  department’s 
Office  of  Internal  Affairs  is  continuing,  said  Marilyn 
Mode,  deputy  police  commissioner  for  public  infor¬ 
mation. 

“The  police  have  investigated  themselves  and 
found  themselves  not  guilty,  but  the  video  of  Ms. 
Campbell’s  arrest  and  the  statements  of  eyewit¬ 
nesses  make  clear  their  investigation  is  a  white¬ 
wash,”  said  the  New  York  Press  Club  in  a  media 
release. 

In  addition  to  talking  to  witnesses,  police  investi¬ 
gators  are  also  reviewing  tapes  of  the  incident,  but 
have  made  no  conclusions  about  Campbell’s  arrest. 

For  Oreskes,  the  tape  of  the  arrest  supports 
Campbell’s  innocence. 

“We’ve  looked  at  that  tape  very  carefully  and  we 
don’t  see  anything  out  of  line,”  he  said. 

According  to  Mode,  any 
blame  for  the  delay  of  the 
investigation  should  not  be 
put  on  the  police  depart¬ 
ment.  One  of  the  stumbling 
blocks,  claims  Mode,  is 
reporters’  unwillingness  to 
discuss  the  situation  with 
police. 

“Much  to  our  dismay,  the 
reporters  in  the  vicinity  [of 
the  arrest]  have  refused  to 
talk  to  us,”  said  Mode.  “None  are  cooperating  with 
our  investigation.” 

Mode  alleged  that  the  silent  treatment  was  a 
directive  of  the  New  York  Press  Club. 

“They’re  doing  what  they  accuse  us  of  being  . . . 
a  blue  wall  of  silence.” 

“Not  at  all,”  said  Eric  Greenberg,  a  Press  Club 
spokesman,  of  Mode’s  charges. 

“The  Press  Club  is  not  in  a  position  to  tell  jour¬ 
nalists  to  cooperate  or  not.  That  is  entirely'  up  to 
their  organization’s  management,”  said  Greenberg. 
“We  have  no  authority  over  these  people.” 

The  police  department’s  “pattern  of  interference” 
prompted  the  Press  Club  to  create  a  Media/Public 
Safety  Conflict  Incident  Report.  The  forms  will  be 
distributed  to  club  members,  news  organizations 
and  journalists  who  cover  New  York.  Reporters  who 
are  involved  in  a  conflict  are  being  encouraged  to 
fill  out  the  form  and  send  it  to  the  Press  Club,  which 
will  compile  the  reports  and  monitor  the  situation, 
said  Greenberg. 

The  form  is  just  the  latest  effort  by  the  Press  Club 
to  reign  in  police  harassment  of  journalists.  In  Feb¬ 
ruary,  club  President  Deborah  Wetzel  sent  a  letter  to 
Police  Commissioner  Howard  Safir  decrying  the 
department’s  conduct. 

The  two-page  letter  opened  with  eight  recent 
reported  incidents  of  police  interference  with  a 


According  to  a 
preliminary  police 
report,  Campbell 
twice  had 
confrontations 
with  police  officers 


reporter’s  woric.The  complaints  ranged  from  physi¬ 
cal  and  verbal  abuse  to  police  restricting  photogra¬ 
phers  access  to  crime  scenes  to  reporters  unable  to 
get  basic  information  on  the  phone  from  the  depart¬ 
ment’s  public  information  office. 

In  a  letter  to  Mayor  Rudolph  Giuliani  protesting 
Campbell’s  arrest,  the  Press  Club  wrote,  “It  is  time 
you  did  something  to  restore  to  New  York  that  tra¬ 
dition  of  press  freedom  that  existed  for  many  years 
before  you  took  office.” 

At  the  Times,  Oreskes  declined  to  comment  on 
police  harassment  of  New  York  City  journalists  or  on 
the  Giuliani  administration,  which  so  far  has  shown 
support  for  the  police  department’s  actions. 

“Our  only  concern  is  Julia,”  he  said.  “We  want  the 
charges  against  Julia  dropped.” 


Pols  Want  To  Ban 
Photos  Of  Victims 

Two  BILLS  THAT  would  ban  newspapers  from 
publishing  photos  of  victims  of  murder  and 
other  crimes  have  been  introduced  in  the  California 
Assembly. 

The  filings  follow  an  uproar  over  the  recent  pub¬ 
lication  by  the  Riverside  Press-Enterprise  of  a  slain 
police  officer. 

Both  measures  will  be  opposed  by  the  California 
Newspaper  Publishers  Association  as  being  “patently 
unconstitutional  and  bad  public  policy,”  CNPA  said. 

One  bill  by  assembly  members  Helen  Thomson 
(D-Davis)  and  Howard  Wayne  (D-San  Diego)  would 
make  newspapers  civilly  liable  for  publishing  a  pho¬ 
tograph  or  “representation”  of  an  “actual  murder, 
rape,  mutilation,  or  torture,  or  the  immediate  after- 
math  thereof  ...” 

The  legislation  also  would  allow  anyone  to  ask  for 
compensatory  and  punitive  damages  for  wrongful 
death. 

A  second  bill  by  Diane  Martinez  (D-Los  Angeles) 
would  subject  newspapers  and  TV  stations  to  civil 
liability  for  publishing,  televising  or  marketing  a 
“copy,  reproduction  or  facsimile  of  any  kind  of  pho¬ 
tograph,  instant  photograph,  videotape,  negative, 
print,  or  intemegative  of  the  body,  or  any  portion  of 
the  body  of  a  crime  victim  without  the  expressed 
written  consent ...  of  the  surviving  victim  of  crime 
or  family  . . . .  ” 

CNPA  said  Martinez  told  one  of  its  staff  members 
that  her  bill  was  not  the  result  of  the  Press-Enter¬ 
prise  photo  but  was  submitted  on  behalf  of  an  orga¬ 
nization  in  her  district  called  the  Friends  and  Family 
of  Murder  Victims. 

The  newspaper  association  said  it  told  Thomson 
his  bill  was  so  sweeping  that  it  would  include  pho¬ 
tos  of  war  crimes,  assassination  attempts  and  police 
brutality.  —  M.L.  Stein 
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Revive  The 
News  Council? 


Reviving  the 

National  News 
Council  may  be 
the  way  to  blunt 
the  criticisms 
and  legal  assaults 
heaped  on  the  media.  Society 
of  Professional  Journalists’ 

President  Steve  Geimann  sug¬ 
gested  in  a  San  Francisco 
speech. 

SPJ  might  even  be  the 
group  to  start  a  news  council, 
he  said  later. 

Although  acknowledging  that  many  journalists 
are  opposed  to  the  idea  of  a  news  council, 
Geimann,  in  his  address,  said  a  council,  or  something 
like  it,  should  be  considered,  warning:  “I  fear  that  if 
journalism  doesn’t  address  these  issues  now,  some¬ 
one  else  will  and  the  outcome  will  create  much 
more  trouble  for  journalists.” 

Geimann  noted  that  a  recent  report  by  the  Libel 
Defense  Resources  Center  said  that  average  libel 
awards  almost  doubled  last  year  over  the  previous 
two  years,  and  that  the  media  lost  10  out  of  14  libel 
cases  in  1996. 

Another  ominous  sign  for  the  media  was  the  jury 
decision  in  the  ABC-Food  Lion  case  in  which  the 
network  was  punished  for  its  undercover  means  of 
getting  a  story  on  ftxxl  contamination,  Geimann 
said. 


“No  longer  is  it  enough  to 
produce  an  accurate  story 
based  on  factors  and  respon¬ 
sible  reporting,”  he  com¬ 
mented.  “Today,  we’ve  got  to 
watch  how  we  get  the  story.” 

In  an  interview  following 
his  remarks  before  the  North¬ 
ern  California  Chapter  of  the 
Society  of  Professional  Jour¬ 
nalists  at  the  Freedom 
Forum’s  Pacific  Coast  Center, 
the  former  UPl  editor  and 
Gannett  reporter  said:  “I’m 
not  ready  to  recommend  a  news  council  but  that’s 
the  direction  the  media  has  to  go,  given  the  great 
amount  of  criticism  they  are  getting,  including  com¬ 
plaints  about  the  bias  of  reporters.  We  have  to  be 
concerned  about  our  reputation  and,  as  journalists, 
we  must  talk  about  what  to  do  about  this  situation.” 

Geimann,  currently  senior  editor  of  a  Washington, 
D.C. -based  newsletter  covering  electronic 
communications,  added  that  SPJ  should  play  a  role 
in  any  news  council  start-up. 

“Maybe  we’ll  have  to  start  it  ourselves,”  he  said, 
although  conceding  that  such  a  move  would  be  dif¬ 
ficult  and  controversial. 

The  National  News  Council,  which  was  estab¬ 
lished  in  1973  with  a  grant  from  the  Twentieth  Cen¬ 
tury  Fund,  folded  10  years  later,  largely  because  of 
lack  of  support  fn)m  major  news  organizations. 


Society  of  Professional 
Journalists '  president 
says  it  could  blunt 
criticism  and  maybe 
prevent  legal  action 
against  the  media 


N.Y.  Times  Still  Opposed  To  News  Council  Idea 


The  new  YORK  Times  is  still 
opposed  to  the  idea  of  a  news 
council  judging  by  executive  editor 
Joseph  Lelyveld’s  views  as  expressed 
in  an  interview  with  the  Columbia 
Journalism  Review  (March/April 
issue). 

The  Times  was  a  major  holdout  in 
the  formation  of  the  old  National 
News  Council  in  the  1970s. 

Questioned  by  CJR's  Evan  Jenkins, 
Lelyveld  said  the  paper  has  a  “deep 
concern  that  voluntary  regulation  can 
lead,  bit  by  bit,  to  more  serious  kinds 
of  regulation.” 

The  Times,  he  added,  believes 
strongly  in  press  standards  and  tries 


hard  to  uphold  them,  but  doesn’t 
want  to  be  “monitored  by  a  lot  of  self- 
appointed  people.” 

CBS’s  Mike  Wallace,  who  was  inter¬ 
viewed  in  the  same  issue,  departed 
from  the  network’s  longtime  opposi¬ 
tion  to  press  councils,  arguing  that 
they  “just  make  common  sense.” 

“No  one,”  he  continued,  “is  suggest¬ 
ing  that  anybody  go  to  jail.  No  one  is 
suggesting  that  there  is  a  money 
award.  All  it  does  is  hold  up  to  public 
scrutiny  a  piece  in  a  newspaper,  or  a 
radio  report,  or  a  broadcast  report  and 
say, ‘You  know  something?  We’ve 
kx)ked  into  this.This  was  good,  this 
was  good  but  that  was  bad  . . .  and 


over  all  it  seems  not  to  be  the  best 
kind  of  journalism  imaginable.  . . .  ’  ” 

The  media,  Wallace  asserted,  is 
guilty  of  a  “certain  degree  of  airo- 
gance.” 

He  suggested  it  might  be  a  good 
idea  to,  once  a  year,  let  the  public  see 
“the  most  egregious  journalistic  per¬ 
formances”  in  print  and  broadcast. 

Lelyveld  said  the  Times  would  not 
bar  news  council  findings  from  its 
pages,  but  they  would  not  not  be  cov¬ 
ered  in  the  same  manner  as  the 
courts. 

The  councils,  he  asserted,  are  not 
courts  but  “kind  of  a  glorified  town 
meeting.” 
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including  the  Neu’  York  Times,  Washington  Post  and 
CBS.  However,  regional  news  councils  operate  today 
in  Oregon,  Minnesota  and  Hawaii. 

Cieimann  observed  that  a  news  council  —  a 
fonim  where  public  gripes  against  news  outlets  are 
heard  and  evaluated  —  still  has  its  detractors  in  the 
media.  To  be  successful,  he  opined,  a  national  Ixxly 
would  need  a“ninety'-five  percent  sign-up.” 

“This  would  blow  off  the  other  five  percent,”  he 
said. 

TTie  FrxKl  Lion  episode  and  other  charges  con¬ 
cerning  media  ethics  can  be  seen  as  “signals  to  our 
pn)fes,sion,”  Geimann  said.  “If  so,”  he  concluded, 
"there  must  be  some  response  fnrm  responsible 
professional  journalists.  We  must  stand  up  and 
demand  of  our  colleagues  a  standard  that  is  tough, 
that  is  beyond  questioning  by  the  public,  that’s  wor¬ 
thy  of  being  a  professional  journalist” 

In  his  speech,  (ieimann  did  not  see  a  lengthy 
future  for  newspapers,  with  or  without  public  criti- 
cism.The  rapid  gn)wth  of  the  Internet,  he  reasoned, 
foretells  that,“Newspapers  will  remain  a  part  of  the 
news  mix  for  another  one  or  two  generations,but 
then,  I  think,  all  bets  are  off." 

Yet,  he  said,“It  will  be  many  years  before  the  Inter¬ 
net  is  the  onI>'  way  of  distributing  news.  At  least  two 
more  generations  of  computer  literacy  are  needed 
. . .  before  the  critical  mass  of  the  public  shifts  from 
paper  to  electn)nics.” 

Meanwhile,  Geimann  said,  he  is  troubled  by  the 
fact  that  some  younger  journalists  are  depending 
UK)  much  on  the  World  Wide  Web  as  a  reporting 

t(K)l. 

“I  think  this  is  wn)ng-headed  and  bad  policy  that 
exposes  us  to  greater  risks  of  getting  unreliable 
information,”  he  explained.  “There  is  nothing  that 
should  replace  g(K)d,  old-fa,shioned  human  contact, 
in  person  or  by  phone  —  talking  to  your  sources 
and  contacts.” 

(ieimann  xsserted  that  SPJ’s  approval  last  year  of 
its  revised  Code  of  Ethics  augurs  well  for  journalism, 
even  though  some  members  didn’t  agree  with  the 
changes. 

These  colleagues,  he  said,  have  taken  a  “different, 
and  . . .  tn)ubling  path  that  Ux)  often  ends  with 
lower  standards,  higher  ratings  or  circulation  and 
increasing  demands  for  greater  financial  success. 
What  we  get  are  flashy  graphics  and  minimum  sub¬ 
stance,  celebrity  interviews  and  limited  investigative 
reporting.  And  the  public  loses.” 

“I  fear  that  if  journalism  doesn’t 
address  these  issues  now, 
someone  else  will  and  the 
outcome  will  create  much  more 
trouble  for  journalists” 

—  STEVE  GEIMANN,  PRESIDENT,  SOCIETY  OF 
PROFESSIONAL  JOURNALISTS 


Survey:  First 
Amendment  Is 
In  Trouble 


The  first  amendment  is  in  tn)uble, 

according  to  a  survey  by  the  Freedom 
Forum-funded  Newseum. 

While  Americans  see  the  role  of  the 
news  media  as  “cnicial  to  the  functioning  of  a  free 
stK’iety,”  only'  15%  can  name  freedom  of  the  press  as 
one  of  the  five  rights  guaranteed  by  the  First 
Amendment,  said  the  survey. 

In  addition,  65%  of  respondents  believe  that 
there  are  times  when  freedom  of  the  press  should 
be  restricted. 

The  Newseum,  an  interactive  mu.seum  of  news 


65%  of 
respondents 
believe  there 
are  times  when 
the  press  should 
be  restricted 


located  in  Washington,  D.C., 
commissioned  the  national  sur¬ 
vey  which  was  developed  by 
the  Roper  ('-enter  for  Public 
Opinion  Research,  the  New¬ 
seum  and  the  Media  Studies 
(-enter.  In  January,  1 ,5(X)  people 
were  randomly  .selected  to 
an.swer  questions  about  how 
they  view  news. 

The  poll  found  that  one-third 
of  all  Americans  cannot  name 


any  of  the  five  freedoms  guaranteed  by  the  First 
Amendment. 


Regarding  young  people  ages  18  to  29,  the  sur¬ 
vey  .said  76%  described  news  as  “somewhat”  or 
“very”  u.seful  in  their  daily  lives. 

In  addition,  young  people’s  tastes  are  similar  to 
their  elders,  but  they  get  news  differently.  Ten  per¬ 
cent  of  respondents  get  news  daily  fn)m  the  Inter¬ 
net  and  30'%  get  news  at  lea.st  once  a  week  from  the 
Internet. 


While  the  majority'  of  Americans  still  value  news, 
bias  and  news  manipulation  were  cited  in  the  sur¬ 
vey  as  serious  pn)blems. 

Respondents  said  the  news  is  either  “sometimes” 
or  “often”  improperly  influenced  by  a  variety'  of 
powerful  interests.  The  most  influential  include 
elected  officials  (81%),  big  business  (87‘!(>),  corp<> 
rate  media  owners  (88'%),  advertisers  (88%.)  and  the 
media’s  desire  to  make  profits  (91%). 

“The  survey  shows  that  there  is  a  gulf  between 
the  media  and  the  public,”  said  Peter  S.  Prichard, 
executive  director  of  the  Newseum.  “If  journalists 
redouble  their  efforts  to  be  fair  and  accurate,  it  is 
likely  that  they  will  have  more  credibility’  with  the 
public.” 

A  complete  report  of  the  survey’s  findings  can  be 
found  on  the  Newseum ’s  Web  site  at  www.new- 


seum.org. 
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Romanian  Horror 
Brought  To  Spokane 

Reporter  JUUE  SULUVAN  forgot  her  SulUvan  said,  laughing.  “It  was  an  experience.”  She 
journalistic  objectivity  when  she  saw  a  bunked  on  the  women’s  side  of  the  hostel  and  wore 
boy  grab  a  banana  out  of  a  smaller  a  sweatshirt  to  keep  warm  in  bed. 
child’s  mouth  at  a  Romanian  orphan-  “We  were  eaten  alive  by  bedbugs,”  the  reporter 
age.  remembered. “I  would  wake  up  with  my  face  all  bit- 

“I  lost  it  at  that  point,”  she  recalled.  “I  ten.”  But  for  the  youngsters  it  was  even  worse. 


Reporter  juue  suluvan  foi^ot  her 

journalistic  objectivity  when  she  saw  a 
boy  grab  a  banana  out  of  a  smaller 
child’s  mouth  at  a  Romanian  orphan¬ 
age. 

“I  lost  it  at  that  point,”  she  recalled.  “I 
was  horrified.  I  was  crying.  Nothing  was  going  to  get 
between  me  and  getting  that  kid  another  banana.  I 
got  involved.” 

The  scene  took  place  at  the  Suta  Dragodana 
orphanage  in  the  village  of  Targoviste,  where  Sulli¬ 
van  and  photographer  Colin  Mulvany  of  the 
.  ,  Sf>okane,  Wash.,  Spokesman- 

Heports  inspire  Review  had  accompanied  13 

American  volunteers  on  a  mis- 

donations  of  Sion  to  help  starving, 

_  unclothed  children  living  in 

$50,000  plus  six  terrible  circumstances. 

The  volunteers,  ordinary 

tons  of  clothing,  citizens  from  the  Spokane 

^  area,  were  there  to  do  “grunt 

medicine  and  toys 

_ ing  broken  windows,  repair¬ 
ing  roofs,  fixing  toilets  and 
cleaning  up  filth  in  the  crumbling  buildings.  The 
group  was  organized  by  Ryan  Meyer,  a  Spokane 
woman  who  had  volunteered  before  at  another 
orphanage. 

“This  is  one  of  the  worst  orphanages  in  Romania,” 
Sullivan  said.“About  300  to  400  windows  were  miss- 
ing.This  is  a  part  of  the  country  with  harsh  winters. 
The  place  was  unbelievably  filthy.” 

Sullivan,  a  newspaperwoman  for  1 1  years  and  the 
mother  of  two  children,  ages  3  and  5,  was  working 
on  features  when  city  editor  Joe  Fenton  asked  her  to 
switch  to  the  newsroom  so  she  could  cover  the 
orphanage  story. 

She  and  Mulvany  traveled  to  Romania  and  lived 
for  17  days  with  the  volunteers  in  the  town’s  only 
hostel,  which  offered  guests  only  bare  necessities. 

“I  had  never  showered  with  my  sources  before,” 


Julie  Sullivan 


Colin  Mulvany 


Sullivan  said,  laughing.  “It  was  an  experience.”  She 
bunked  on  the  women’s  side  of  the  hostel  and  wore 
a  sweatshirt  to  keep  warm  in  bed. 

“We  were  eaten  alive  by  bedbugs,”  the  rejwrter 
remembered. “I  would  wake  up  with  my  face  all  bit¬ 
ten.”  But  for  the  youngsters  it  was  even  worse. 

In  her  series,  “Heart  of  Darkness,”  Sullivan  wrote: 

“The  Romanian  orphanage  looks  abandoned.  Half 
the  roof  is  gone,  glass  chips  sprinkle  the  walkway, 
concrete  walls  peel  paint  like  old  skin ....  The 
floor  is  slick,  sticky  and  slick,  a  wetness  sliding  under 
shoes  from  days-old  urine,  fresh  feces  and  decades 
of  neglect.  In  the  greenish 

Ught  arc  childrcn  a^s  3  to  ..j  horrified.  I 
8.  They  are  naked.  Their 
heads  are  shaved.  Skin  WaS  Crying.  Nothing 

gathers  at  their  bony  WOS  going  tO  get 
elbows  and  stays  there.  A  o  o  o 

boy  scratches  sores  that  between  me  Cind 

lace  his  body  from  but-  getting  that  kid 
tocks  to  his  heels,  so  does  ^  ^ 

the  girl  next  to  him.”  another  banana. 

Mulvany  shot  much  of  j  inVOlved!’ 
this  misery,  including  a  pic-  " 
ture,  used  in  the  paper,  of 
the  boy  snatching  the  banana  from  another  child. 

“It  was  incredible,”  he  said.  “There’s  a  pecking 
order,  and  the  smallest  kids  are  at  the  lowest  end  of 
it.” 

Mulvany,  who  got  his  job  on  the  S-R  on  the 
strength  of  pictures  he  had  taken  on  a  five-month 
journey  to  Africa,  caught  the  banana  incident  witli 
the  last  frame  in  his  camera.  There  were  no  barriers 
on  what  he  could  shoot. 

Both  journalists  celebrated  their  35th  birthdays  in 
Targoviste,  north  of  Bucharest. 

The  volunteers,  who  ranged  from  a  professional 
house  cleaner  to  a  Spokane  firefighter,  brought  what 
food  and  clothing  they  could  carry,  but  the  newspa¬ 
per’s  reporting  inspired  what  editor  Chris  Peck 
termed  “an  unprecedented  outpouring  of  good  will 
from  residents  of  the  Pacific  Northwest.  This  trans¬ 
lated  into  $50,000  in  cash  donations  and  more  than 
six  tons  of  medical  supplies,  clothing,  toys  and 
household  items.” 

The  series  apparently  was  too  much  of  a  success 
for  the  Romanian  government.  Embarrassed  by  its 
revelations,  authorities  barred  the  media  from 
orphanages  and  began  putting  obstacles  in  the  way 
of  foreign  relief  agencies  sending  in  more  aid, 
according  to  Sullivan. 

“When  our  group  first  arrived,  we  got  a  very 
smooth,  very  warm  welcome  from  the  minister  of 
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education,  who  put  a  spin  on 
things  we  were  going  to  see,” 
she  said.  “I  don’t  think  they 
had  any  idea  of  how  the  kids’ 
plight  would  strike  Ameri¬ 
cans,  and  how  journalists 
would  react  to  it.” 

Sullivan  said  the  Romanian 
clampdown  became  effective 
after  Red  Cross  officials 
attending  a  conference  in 
Spain  read  wire  stories  based 
on  the  Spokesman-Review 
findings. 

“TThe  Red  Cross  began 
pouring  in  a  bunch  of  money 
and  material  to  the  orphan¬ 
ages,”  she  recounted.  “Roma¬ 
nia,  which  had  been  trying  to 
improve  its  image  regarding 
its  orphans,  realized  our  cov¬ 
erage  was  making  them  look 
bad  in  the  press.” 

Still,  Sullivan  noted,  another 
Spokane  team  is  negotiating  a 
return  to  Suta  Dragodona,  with  the  aid  of  both  U.S. 
Senators  from  Washington.  She  said  she  would  go 
along,  although  the  first  visit  has  left  emotional 
scars. 

“When  1  got  back,  I  didn’t  want  to  talk  about  the 
trip,”  she  said.  “I  had  a  couple  of  weeks  to  write  the 
story  and  I  wrote  it  at  home.  It  was  hard  coming  to 
grips  with  this  kind  of  emotional  onslaught.  It  was  a 
long  time  before  1  could  speak  to  anyone  about  the 


experience.” 

The  experience  also  left  its 
marie  on  MuK-any.  In  a  first- 
person  account  in  the 
Spokesman-Review,  he 
wrote:  “By  the  fourth  day,  I 
was  emotionally  spent.  That 
day  when  I  arrived  the 
orphans  were  already  in  the 
play  yard.  As  1  entered  the 
gate,  children  grabbed  at  me, 
tripped  my  camera  shutters, 
stuck  their  hands  down  my 
pockets.  I  wanted  so  much  to 
give  them  something  —  but 
my  job  was  to  be  an  observer, 
a  photojoumalist.  Just  as 
things  calmed  down,  a  small 
child  came  rushing  up  to  me. 
Smiling,  he  held  out  his  arms. 
He  wanted  a  hug.  I  was  horri¬ 
fied.  His  hair  was  alive  with 
lice,  and  scabs  covered  his 
arms.  A  mucous  slime  from 
god  knows  where  dripped 
from  his  hands.  I  panicked.  I  recoiled  in  disgust .... 
I  surrendered  to  my  emotions.  I  have  not  cried  like 
that  since  I  was  a  child.” 


Heart 

•’^Darkness 


Tfie  Spokesman-Review  played  the  story  in 
a  10-page  special  section  one  Sunday  last 
October. 


BY  JULIE  FANSELOW 


Judge;  Tell  It 
To  The  Editor 


Every  DRTVER  is  occasionally  distracted  — 
and  any  driver  could  have  been  John  T. 
Lane,  an  Idaho  man  who  pleaded  guilty  to 
misdemeanor  vehicular  manslaughter  in  a 
May  1S>96  crash  that  killed  local  small-town  police 
chief  Chuck  Cox.  That’s  why  Jerome  County  Magis¬ 
trate  Judge  Thomas  Borresen  ordered  Lane  to  write 
about  the  collision  —  and  why  the  judge  asked  the 
local  paper  to  publish  Lane’s  letter  as  a  cautionary 
tale. 

The  Times-News  in  Twin  Falls,  Idaho,  printed 
Lane’s  letter  as  an  op-ed  piece  on  Sunday,  Feb.  23, 
under  the  headline  “Stay  alert  while  you  drive  —  it 
can  save  a  life.” 

Writing  eight  months  after  the  accident,  in  which 
Lane’s  delivery  truck  swerved  into  oncoming  traffic 
as  he  momentarily  fumbled  for  a  dropped  two-way 
radio  microphone.  Lane  described  how  his  life  “has 
been  a  nightmare  ever  since  ....  All  I  could  think  of 
was  that  poor  man’s  family  and  what  they  must  be 
going  through  because  of  me. 

"This  all  happened  because  I  took  my  eyes  from 
the  road  for  a  couple  of  seconds,”  wrote  Lane.  “I 
know  everyone  has  done  it.  You  reach  over  to  pick 
(See  Judge  on  page  28) 


An  older  orphan  scoops  a  half-chewed  banana  from  the  mouth  of  a 
younger  boy  and  quickly  eats  it  At  the  Romanian  orphanage  Suta 
Dragodana,  survival  of  the  fittest  is  the  rule,  and  the  weak  get  the 
peels. 
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Freedom  Communications,  Inc.  has 
signed  a  letter  of  intent  to  purchase  the 
17,000  circulation  daily  SHELBY  (N.C.) 
ST4R  from  Thomson  Newspapers. 

The  newspaper  is  located  43  miles 
west  of  Charlotte,  65  miles  northeast  of 
Greenville,  S.C.,  and  20  miles  west  of 
Gastonia,  N.C.,  where  Freedom  publish¬ 
es  the  Gastonia  Gazette. 

The  Shelby  Star  is  one  of  31  U.S. 
newspapers  Thomson  announced  last 
year  it  would  sell  as  part  of  a  strategic 
realignment  of  the  company. 

Eason  Publications,  publisher  of 
Creative  Loafing  in  Atlanta  and  six 
other  alternative  newspapers  in 
Geoi^a,  North  Carolina  and  South 
Carolina,  has  acquired  SPECTATOR 
magazine  in  Raleigh,  N.C. 

Bolitho-Cribb  &  Associates  in 
Bozeman,  Mont.,  assisted  in  the  sale  on 
behalf  of  Spectator  Publications. 

The  Gannett  Foundation  has  completed 
the  sale  of  the  NIAGARA  GAZETTE 
in  Niagara  Falls,  N.Y,  to  Newspaper 
Holdings  Inc.,  Lexington,  Ky. 

The  transfer  of  the  Gazette  by 
Gannett  Co.  to  the  Gannett  Foundation 
in  early  February,  and  the  subsequent 
sale,  resolves  the  Federal  Communica¬ 
tions  Commission  newspaper-television 
cross-ownership  issue  that  arose  with 
Gannett’s  recent  acquisition  of  WGRZ- 
TV  in  Buffalo,  N.Y. 

Proceeds  will  be  used  to  fund  the 
Foundation  and  its  community  grants. 

The  newspaper  had  been  part  of  the 
Gannett  chain  since  1954. 

Newspaper  Holdings  is  a  subsidiary 
of  Community  Newspaper  Holdings, 
which  owns  43  papers  in  North 
Carolina,  Oklahoma,  North  Dakota, 
Idaho,  Indiana,  Illinois,  New  York  and 
Georgia. 

Dirks,  Van  Essen  &  Associates,  based 
in  Santa  Fe,  N.M.,  represented 
Newspaper  Holdings  in  the  transaction. 

Thomson  Newspapers  and  Conley 
Publishing  Group  have  reached  agree¬ 
ment  in  principle  that  will  see  Conley 
acquire  two  daily  and  two  nondaily 
Wisconsin  newspapers  from  Thomson. 

The  daily  newspapers  —  with  a  com¬ 
bined  circulation  of  32,000  —  include 
the  WAVKESHA  COUNTY 
FREEMAN  and  the  West  Bend  DAILY 
iVERW.The  nondailies  are  the 


OCONOMOWOC  ENTERPRISE  and 
the  SPANISH  TRIBUNE  in 

Milwaukee.The  acejuisition  also  includes 
five  advertising  publications. 

Dirics,Van  Essen  &  Associates  of  Santa 
Fe,  N.M.,  represented  Thomson  in  the 
transaction. 

The  BULLETIN,  a  21,000  circulation 
weekly  newspaper  in  Las  Cruces,  N.M., 
has  been  sold  by  Stephen  Klinger  to 
Kilpatrick  Newspaper  Inc. 

The  sale  was  handled  by  W.B.  Grimes 
&  Co.,  a  newspapers  broker  in  Clarks¬ 
burg,  Md. 

CATS' PAUSE,^^  19,000circulation 
newspaper  covering  University  of 
Kentucky  sports,  has  been  sold  by  Oscar 
Combs  to  Landmarii  Communications  of 
Shelbyville,  Ky. 

The  Faribault,  Minn.,  COUNTY 
REGISTER  and  TOWN  CRIER,  with 
combined  circulation  of  9,000,  has  been 
sold  by  Darwin  Oordt  to  Ogden 
Newspapers  Inc.  of  Wheeling, W.Va. 

Dirits,Van  Essen  &  Associates  of  Santa 
Fe,  N.M.,  represented  Oordt  in  the  sale. 

Ottaway  Newspapers  Inc.  of  Campbell 
Hall,  N.Y,  has  reached  agreement  in 
principle  to  acquire  Acorn  Press,  pub¬ 
lisher  of  five  weekly  newspapers  in 
Connecticut  and  NewYoric. 

The  newspapers  to  be  acquired 
include  the  RIDGEFIELD  PRESS, 
WHTON  BULLETIN,  REDDING 
PILOT,  and  the  WESTON  FORUM  in 
Connecticut  and  the  LEWISBORO 
LEDGER  in  NewYork.Total  paid  circu¬ 
lation  of  the  five  weeklies  is  21,000. 

The  weekly  Marysville, Wash.,  GLOBE, 
circulation  2,646,  the  weekly  Arlington, 
Wash.,  TIMES,  circulation  2,142,  and 
their  companion,  EXPRESS 
SHOPPER,  circulation  25,181,  have 
been  sold  by  Sim  R.  Wilson  III  to  Sun 
News  Inc. 

Sun  News  Inc.  is  owned  by  Robert 
and  Debra  Marshall  and  Kristopher  and 
Catherine  Passey. 

The  seller  was  represented  by  John 
Fournier  Jr.,  Fomier  Media  Service, 
Prosser,  Wash. 

Thomson  Newspapers  has  purchased 

the  LINTON  DAHY  CITIZEN,  a  five- 
day  evening  newspaper  in  Green 


Cx)unty,  Ind.,  from  PTS  Inc.  of 
Tuscaloosa,Ala. 

Thom.son  owns  the  Terre  Haute 
Tribune-Star  and  six  other  dailies,  one 
weekly  and  three  shoppers  in  Indiana. 

L.W.  McCall  will  continue  as  publisher 
of  the  Linton  paper. 

PTS  was  assisted  in  the  sale  by  David 
Gauger  of  Gauger  Media  Service  Inc., 
Raymond, Wa.sh.,  and  Carl  Shaver  with 
C.B.S.  Associates,  Danville,  Calif. 


An  agreement  in  principle  has  been 
reached  by  Media  General  of  Richmond, 
Va.,  for  the  acquisition  of  the  as,sets  of 
the  Eureka,  Calif.  TIMES-STANDARD, 
for  approximately  $42  million. The 
Times-Standard  is  owned  by  Garden 
State  Newspapers  Inc. 

Media  General  said  the  acquisition 
will  be  cash-flow  positive  from  the  start. 
The  acquisition  also  provides  Media 
General  with  certain  tax  advantages 
connected  with  the  prior  exchange  of 
newspapers  with  Community  News¬ 
papers  Holdings  Inc. 


Michigan  journalists  will 

honor  five  of  their  best  April  19  at 
the  12th  annual  Michigan  Journalism 
Hall  of  Fame  induction  banquet. 

The  1997  inductees  are:  the  late 
Louis  Berman,  former  publisher  of  the 
Whitehall  Forum  and  general  manager 
of  the  State  News;  Gilbert  Maienknecht, 
founder  and  former  chair  of  the  depart¬ 
ment  of  journalism  at  Central  Michigan 
University;  Gloria  Olman,  publications 
adviser  at  Utica  High  School;  the  late 
David  Rood,  editor  and  publisher  of  sev¬ 
eral  Upper  Peninsula  newspapers;  and 
the  late  Robert  Stuart,  editorial  writer 
for  the  Lansing  State  Journal. 

The  new  inductees  will  bring  the 
number  of  Hall  of  Fame  members  to  86. 


Mich,  journalists 
honored 


Media  General  has  completed  the  sale 
of  the  DAHY  REPORTER  in  Cold- 
water,  Mich.,  for  approximately  $4  mil¬ 
lion  to  Wicks  Gmup  of  Companies  Inc. 

Media  General  also  sold  the 
RICHMOND  COUNTY  DAHY 
JOURNAL  in  Rockingham,  N.C.,  to 
Community  Newspapers  Inc.  for  about 
$1.8  million. 
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'  IN  BRIEF 


CP  directors 
OK  restructuring 

The  directors  of  Canada  s 

national  news  agency  endorsed  a 
restructuring  plan  that  calls  for  the 
Canadian  Press  to  cut  costs  by  relying 
more  on  newspaper  and  bnradcast 
members. 

The  new  board  of  the  cooperative 
news  agency  called  the  plan  a  “strong, 
new  direction”  to  secure  CP’s  future, 
eight  months  after  it  was  in  danger  of 
collapsing. 

The  plan,  approved  in  principle  Feb. 

1 2  at  a  board  meeting,  is  a  “blueprint” 
for  action,  said  John  Honderich,  publish¬ 
er  of  the  Toronto  Star  and  chairman  of 
a  task  force  on  CP’s  future. 

CP  and  its  affiliated  Broadcast  News 
service  pnivide  88  member  newspapers 
and  more  than  4(X)  radio  and  television 
stations  with  coverage  of  news,  sports, 
entertainment,  and  busine.ss. 

Member  newspapers,  led  by  Southam 
Inc.,  had  planned  to  quit  at  the  end  of 
1996  Ixjcause  of  concerns  about  costs 
and  disagreement  over  service  cuts.  In 
August,  Southam  agreed  to  find  ways  to 
streamline  the  agency 

“CP  will  obviously  go  on  and  in  many 
respects  go  back  to  its  itxits,”  said 
Michael  Sifton,  chairman  of  the  CP 
board  and  of  Sterling  Newspaper 
Group,  a  division  of  C^onrad  Black’s 
Hollinger  International. 

Using  more  stories  and  photographs 
from  members  would  help  keep 
expenses  down,  and  members  could  be 
fined  for  missing  deadlines.  Details  of 
the  plan  are  to  be  hammered  out  over 
the  next  few  months,  and  a  final  version 
is  to  be  presented  to  members  for 
approval  at  CP’s  annual  meeting  in  April. 

According  to  CP’s  membership  agree¬ 
ment,  member  newspapers  are  required 
to  file  their  top  stories  and  photographs 
for  relay  to  other  members,  but  the 
exchange  system  has  broken  down  over 
the  years  because  of  competition  and 
other  factors.  Now,  more  than  half  of  all 
reports  are  generated  by  CP  staffers. 

There  are  no  plans  for  personnel 
cuts,  however.  Since  1990,  the  staff  has 
been  reduced  by  more  than  40%,  Sifton 
said. 

Getting  more  stories  and  pictures 
from  members  would  give  CP  staff 
more  of  a  ctxjrdinating  role,  and  eventu¬ 
ally  they  would  cover  fewer  stories 


themselves,  Honderich  said. 

But  he  said  the  news  agency  would 
continue  to  ftK'us  on  breaking  news  and 
would  rely  more  on  newspapers  to 
cover  scheduled  or  predictable  events. 

CP’s  member  newspapers  pay  an 
average  of  26%  less  for  service  this  year 
because  of  cost-cutting  and  staff  reduc¬ 
tions  in  1996. 

The  company  now  employs  291  peo¬ 
ple  across  the  country’,  including  221  in 
editorial  positions.  A  year  ago,  it  had  350 
full-time  employees.  —  AP 

Plans  for 
press  court 
opposed 

Nigerianjournaustsare 

demanding  the  government  shelve 
plans  for  a  special  press  court  that 
would  try  media  members  accused  of 
putting  out  inaccurate  reports. 

The  Nigerian  Union  of  Journalists 
described  the  plan,  announced  hy 
Information  Minister  Walter  Ofonagon), 
as  “obnoxious  in  nature.” 

“It  is  unfortunate  that . . .  policies 
that  aim  at  destroying  the  existence  of 
the  press  and  its  practitioners  seem  to 
be  highly  favored  by  the  present  minis¬ 
ter  of  information,”  said  union  leader 
Bonnie  Iwuoha. 

The  union’s  protest  followed  one  by 
Reporters  Without  Borders,  a  Paris- 
hased  gn)up  monitoring  press  freedom 
worldwide. 

Gen.  Sani  Abacha’s  military  regime 
has  repeatedly  sought  ways  to  control 
the  often-critical  Nigerian  press. 

Ofonagort)  has  said  the  press  court 
would  consist  of  journalists  working 
under  the  direction  of  a  judge  and 
would  handle  cases  in  which  reporters 
were  accused  of  publishing  false  or 
libelous  information.  —  AP 

Charge  first, 
then  identify 

HE  DALLAS  PGUCE  Department, 
which  came  under  fire  late  last  year 
for  naming  two  Dallas  Cowboys  as  sus¬ 
pects  in  a  rape  complaint  that  later  was 
withdrawn,  say  they  will  wait  until  sus¬ 
pects  are  arrested  or  charged  before 


identifying  them. 

Police  spokesman  Ed  Spencer  said 
police  were  concerned  about  releasing 
suspects’  names  before  police  have  a 
chance  to  investigate  the  validity  of  the 
allegations. 

“And  the  other  [concern]  has  to  do 
with  the  potential  adverse  impact  the 
release  of  a  suspect’s  name  might  have 
on  the  investigation  itself.” 

Police  were  criticized  after  holding  a 
news  conference  Dec.  31  to  say  that 
Cowboys  players  Michael  Irvin  and  Erik 
Williams  were  being  investigated.  A 
woman  had  told  police  that  Irvin  held  a 
gun  to  her  head  and  videotaped  her 
while  Williams  and  another  man  raped 
her. 

Their  accuser,  Nina  Shahravan,  23, 
was  later  accused  of  fabricating  the 
complaint  and  charged  with  perjury. 

Peter  Ginsberg,  a  Washington  attor¬ 
ney  representing  Williams,  said  the 
department  should  not  have  identified 
his  client  as  a  rape  suspect. 

But  Police  Chief  Ben  Click  defended 
the  release  of  the  names.  He  said  the 
department  had  for  years  released  the 
names  of  suspects  if  they  appear  on 
police  reports,  as  in  the  rape  allegation. 

“The  only  talking  we’ve  done  is  in 
response  to  media  inquiries,”  he  said 
two  days  after  police  identified  Irvin 
and  Williams  as  suspects.  “Had  we  not 
done  that,  then  the  question  becomes, 
‘Was  the  Dallas  Police  Department  cov¬ 
ering  up?’  ” 

Shahravan  signed  a  statement  recant¬ 
ing  her  allegations,  saying  she  had  con¬ 
sensual  sex  with  Williams  and  Irvin  was 
not  present. 

But  her  lawyer  said  police  questioned 
Shahravan  without  an  attorney  present 
so  they  can’t  use  the  statement  against 
her.  He  said  his  client  continues  to 
maintain  she  was  raped. 

Journalists  learned  of  the  new  police 
policy  when  they  inquired  into  rumors 
that  the  two  professional  athletes  were 
involved  in  assaults  over  the  weekend 
in  Prime  Time  21,  a  club  owned  by 
Cowboys  defensive  back  Deion 
Sanders. 

No  charges  were  filed  in  either  inci¬ 
dent. 

Legal  opinions  from  the  Texas  attor¬ 
ney  general’s  office  have  upheld  the 
right  of  law  enforcement  officials  to 
refuse  to  release  suspects’  names  until 
they  are  arrested.  —  AP 
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LEGAL 


Media  and 
public's  right 
to  n  atch 
coiidenuted 
prisouet's  die 
is  upheld  by 
federal  court 


BY  M.L.  STEIN 


Open  Executions 
Upheld 


CAUFORNIA  PRISON  EXECUTIONS 
must  be  open  to  the  media  and  the 
public,  a  San  Francisco  federal  judge 
ruled. 

The  decLsion  by  U.S.  District  Judge 
Vaughn  Walker  was  a  clear-cut  victory  for  the 
California  First  Amendment  Coalition  and  the 
Northern  California  chapter  of  the  Society  of 
Professional  Journalists,  who  sued  the  warden  of 
San  Quentin  Prison  and  the  state  Department  of 
Corrections  for  the  right  to  watch  condemned  pris¬ 
oners  die. 

The  ruling  was  all  the 
more  satisfying  to  the  plain- 
tiffs  because  the  judge 
appeared  to  be  giving  the 
media  greater  rights  in  the 
matter  than  the  public  at 
large. 

The  suit  grew  out  of  the 
Feb.  23, 1996  lethal  injection 
execution  of  “Freeway  Killer” 
William  Bonin,  the  first  time 
California  used  the  method. 
Witnesses,  including  the 
press,  were  allowed  into  the  observation  room 
adjoining  the  death  chamber  only  after  Bonin  was 
strapped  to  a  gumey  and  the  intravenous  tubes 
had  been  inserted  into  his  arms.  At  the  time, 
reporter-witnesses  said  that  when  the  death  room 
curtain  was  pulled  back,  Bonin  was  motionless 
with  needles  and  tubes  stuck  into  his  body. 

Afterward,  prison  officials  described  Bonin’s  last 
words,  how  he  walked  into  the  chamber  and  was 
strapped  down,  and  the  difficulty  a  staff  member 
had  in  inserting  a  needle  into  a  vein. 

Walker  held  that  the  First  Amendment  guaran¬ 
tees  that  witnesses  at  executions  “be  able  to  view 
the  procedure  from  a  point  in  time  prior  to  the 
immobilization  of  the  condemned  by  confinement 
to  the  apparatus  of  death  . . .  the  gumey,  until 
shortly  after  his  death.” 

The  judge  noted  that,  except  for  waging  war, 
capital  punishment  is  the  “ultimate  exercise  of 
state  power.” 

“When  the  state  chooses  to  wield  its  authority  in 
this  way,  the  people  must  have  confidence  that  it 
does  so  within  the  boundaries  prescribed  by  law,” 
he  went  on. 

The  media,  he  suggested,  are  the  best  means  of 
informing  the  public  whether  executions  meet 
legal  requirements,  commenting:  “In  our  highly 


populated  and  widely  disbursed  republic,  the 
media  almost  invariably  now  serve  as  the  public’s 
surrogate.  . . .  Even  though  the  historical  basis  for 
the  media’s  witnessing  of  executions  is  somewhat 
less  clear  than  that  of  the  public  generally,  it  is  no 
stretch  to  suggest  the  public’s  right  of  access 
includes  a  right  of  media  access.” 

Witnesses  at  the  Bonin  execution  did  not  see 
enough  to  get  a  complete  idea  of  the  process. 
Walker  wrote.  For  one  thing,  he  noted,  they  could 
not  tell  whether  he  had  been  sedated  and  were 
hardly  able  to  perceive  what  went  on  in  the  obser¬ 
vation  room. 

The  judge  rejected  the  defendants’  argument 
that  press  does  not  have  “third-party  standing”  to 
represent  the  general  public  at  executions. 

“This  seems  an  odd  suggestion,”Walker  com¬ 
mented  . . .  because  defendants  rely  heavily  on  the 
notion  that  the  rights  of  the  press  in  this  matter  are 
identical  to  the  rights  of  the  general  public.  If  that 
is  the  case,  then  members  of  the  press  possess  per¬ 
sonally  the  rights  defendants  claim  they  cannot 
assert.” 

The  decision  was  hailed  as  a  major  First 
Amendment  victory  by  SPJ  chapter  President  Peter 
Sussman.  He  said  he  has  received  calls  from  various 
media  organizations  around  the  country  seeking 
interviews. 

A  San  Francisco  Chronicle  editorial  on  the  rul¬ 
ing  stated:  “Wimessing  and  describing  a  state-sanc¬ 
tioned  killing  is  grim  but  essential  duty  for  a  free 
press.  ...  No  matter  how  one  feels  about  the  right 
of  the  state  to  take  a  life,  or  even  about  whether 
vicious  killers  deserve  to  die  humanely,  it  is  impor¬ 
tant  to  know  what  goes  on  behind  that  curtain.” 


The  suit  grew  out  of  the 
Feb.  23, 1996  lethal 
injection  execution  of 
“Freeway  Killer"  William 
Bonin,  the  first  time 
California  used  the 
method.  Witnesses, 
including  the  press,  were 
allowed  into  the 
observation  room 
adjoining  the  death 
chamber  only  after  Bonin 
was  strapped  to  a  gurney 
and  the  intravenous  tubes 
had  been  inserted  into  his 
arms. 
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Court  Refuses 
Merit  Pay  Appeal 

The  U.S.  supreme  court  has  refused 
to  hear  an  appeal  over  whether  the 
Los  Angeles  Daily  News  legally  withheld 
merit  pay  raises  during  contract  negotia¬ 
tions.  At  stake  is  $1.2  million  in  back  pay 
for  journalists  who  were  represented  by 
the  Newspaper  Guild  when  the  compa¬ 
ny  suspended  merit  pay  raises  during 
1989  bargaining  for  the  Los  Angeles 
Guild’s  first  contract  with  the  paper,  and 
continued  the  suspension  in  1990. 

About  85%  of  the  195-person  news¬ 
room  unit  was  affected,  while  non-Guild 
employees  continued  getting  annual 
merit  raises. 

The  Guild  accused  the  News  of  unfair 
labor  practices,  and  the  National  Labor 
Relations  Board  agreed,  ruling  that  merit 
pay  had  become  a  condition  of  employ¬ 
ment  and  could  not  be  changed  without 
a  union  agreement  or  a  good-faith 
impasse.  The  company  argued  that  the 


merit  raises  were  entirely  discretionary 
so  they  could  not  be  a  condition  of 
employment. 

Thomas  Burke,  a  Los  Angeles  lawyer  for 
the  News,  pointed  out  that  out  of  six  jus¬ 
tices  who  ruled  in  two  federal  appeals, 
four  agreed  with  the  company.  He  also 
said  the  NLRB  had  to  overturn  an  earlier 
ruling  in  order  to  avoid  inconsistency  and 
uphold  its  decision  in  this  case. 

With  appeals  exhausted  over  the  sub¬ 
stance  of  the  case,  a  hearing  was  set  for 
April  to  determine  the  dollar  amount. 
The  News  is  appealing  the  NLRB’s  assess¬ 
ment  of  about  $1.2  million  in  back  pay, 
estimates  based  on  actual  merit  raises 
given  before  and  after  the  suspension. 

“We  owe  something  because  the  judg¬ 
ment  said  we  do,”  Burke  said,  adding,  “We 
think  it  will  be  substantially  lower”  than 
the  NLRB’s  tally. 

“Were  trying  to  resolve  it,”  he  said. 

The  NLRB’s  task  at  the  hearing  is  to 
determine  what  the  raises  would  have 
been,  since  merit  raises  were  given  to 
individuals  at  management’s  discretion. 


In  1995,  the  company  offered  to  pay 
$2,000  to  each  affected  employee  to  set- 
de  the  case,  but  the  Guild  rejected  the 
offer  because  it  excluded  former 
employees  and  those  now  in  manage¬ 
ment,  and  because  some  employees 
were  entided  to  more. 

Merit  raises  were  reinstated  when  the 
Guild  finally  won  a  contract  in  1991. 

The  current  contract,  dating  from 
1995,  retains  merit  raises,  at  manage¬ 
ment’s  insistence,  Burke  said. 

—  George  Garneau 


Spoon  Named 
To  Board 

Alan  spoon,  president  and  chief 

operating  officer  of  the  Washington 
Post  Co.,  is  named  to  the  board  of  direc¬ 
tors  of  the  Potomac  Knowledge  Way 
Project,  a  nonprofit  organizadon  “dedi¬ 
cated  to  establishing  Greater  Washington 
as  a  global  leader  in  the  digital  economy.” 


Excuse  me,  Mrs.  Coville,  THE  POPE  would  like  an  audience  with  you. 


When  Pope  John  Paul  II  granted  his  first  major  interview  exclusively  to  a  U.S. 
publication,  he  knew  just  where  to  turn.  Important  people.  With  important  things 
to  say.  You’ll  find  them  every  Sunday  in  Parade.  83  million  readers  already  do. 

America’s  Sunday  Best. 


1997  Parads 


NEWSPEOPLE  IN  THE  NEWS  coMriLEp  HY  ian  e.  ani)ERSon 


JERRY  ALGER, 

national  coop 
manager  at  Copley 
Chicago 

Newspapers,  has 
been  named  major 
accounts  advertis¬ 
ing  director. 

STAiTYFMUTZ. 


JERMYALGER 


senior  account 

exectitive,  was  promoted  to  major 
account  retail  manager. 

TOM  McNEIL,  account  executive, 
was  appointed  senior  account  executive 
in  chai^  of  home  builder  accounts. 

MARY  HANKINS,  research  analyst, 
becomes  senior  research  analyst. 


LINDA  EFFINGER,  consumer  maricet- 
ing  manager  at  the  Fort  Lauderdale  Sun- 
Sentinel,  has  been  promoted  to  the 
newly  created  position  of  consumer  mar¬ 
keting  directt)r. 


PETER  PAULEY,  news  artist  at  the 


UNO*  EFFINGER  PETER  PAULEY 


Cxjlorado  Springs,  Colo.,  Gazette 
Telegraph,  has  been  promoted  to  art 
director. 

He  was  previously  a  visual  information 
specialist  for  NASA  at  the  Marshall  Space 
Flight  Center  in  Huntsville,  Ala.,  for  two 
years. 

DWIGHT  McKENZBE,  advertising  man¬ 
ager  at  the  Bryan-CoUege  Station  (Texas) 
Eagle,  has  been  promoted  to  advertising 
director. 

JOHN  WILLIAMS,  sales  and  marketing 
director  of  InftrVentures,  Atlanta,  a  50%- 


owned  informa¬ 
tion  service  of  Cox 
Enterprises  Inc., 
Atlanta,  has  been 
named  director  of 
corporate  market¬ 
ing  for  Cox. 

BONNIE  GUI 
TON  HILL,dean 

and  professor  of  commerce  at  the 
Meintire  School  of  Commerce,  University 
of  Viiginia,  has  been  named  a  vice  presi¬ 
dent  of  Times  Mirror  and  president  and 
CEO  of  the  Times  Mirror  Foundation. 

LOU  URENECK,  editor  and  vice  presi¬ 
dent  of  the  Portland  Newspapers  in 
Maine,  has  been  named  assistant  to  the 
editor  at  the  Philadelphia  Inquirer. 

JOHN  S.  BRILL,  target  marketing  man¬ 
ager  of  Central  Maine  Newspapers,  has 
been  appointed  general  manager  of  the 
Coastal  Journal,  a  weekly  newspaper 
(ILstributed  in  the  Bath/BrurLswick  area. 


OWIGHT  McKENZm 


Media  General 

has  agreed  to  sell 

Rockingham  (NC) 
Richmond  County  Journal 

(8,500  daily,  9,000  Sunday  circulation) 
to 

Community  Newspapers,  Inc. 

of  Jacksonville  Beach,  Florida 

We  are  proud  to  have  represented 
Media  Genera]  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

119  East  Meu’cy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(505)  820-2700 


TOM  GOLDSTEIN,  professor  of  journal¬ 
ism  and  former  dean  of  the  Graduate 
School  of  Journalism  of  the  University  of 
California,  Berkeley,  has  been  named 
dean  of  the  Columbia  University 
Graduate  Schtx)!  of  Journalism,  effective 
July  1, 1997. 

JOHN  N.  BURBAGE,  48,  city  editor  at 
the  Charleston,  S.C.,  R)St  and  Courier, 
has  been  appointed  publisher  of  the 
Georgetown  (S.C.)  Times. 

Both  newspapers  are  owned  by  the 
Evening  Post  Publishing  Co.,  Charles¬ 
ton. 

JEREMY  VQAS,  40,  managing  editor  at 
the  Neu'  Times,  an  alternative  newspaper 
in  Phoenix,  has  been  pnrmoted  to  editor. 

He  succeeds  JOHN  MECKUN,  43, 
who  was  named  editor  of  SF  Weekly  in 
San  Francisco. 

Both  newspapers  are  owned  by 
Phoenix-based  NewTrmes  Inc. 


Dividend 

The  board  of  directors  of  the 
Washington  Po.st  Co.  has  declared  a 
regular  quarterly  dividend  of  $1.20  per 
share,  payable  on  May  9  to  shareholders 
of  record  on  April  4. 
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BY  M.L.  STEIN 


Class-Action 
Carrier  Case 


Lawsuit  by 
ex-Contra  Costa 
Times  independent 
contractors  could 
impact  carrier 
affreements 


IN  A  CASE  that  could  have  a  wide  impact  on 
newspaper  carrier  agreements,  Knight- 
Ridder  Inc.  and  one  of  its  California  newspa¬ 
pers  have  been  charged  in  a  class-action 
lawsuit  with  fraud  and  breach  of  contract  in 
its  dealings  with  independent  carriers. 

Two  former  Contra  Costa  Times  carriers,  who 
also  are  acting  on  behalf  of  the  paper’s  other  inde¬ 
pendent  contractors,  allege  they  were  required  to 
deliver  newspaprers  to  delinquent  subscribers,  thus 
suffering  out-of-pocket  losses  because  the  Times 
did  not  compensate  them  for  failed  collections. 

The  defendants  are 
accused  of  “fraud,  malice, 
and  oppression  in  their 
dealings  with  plaintiffs” 
and  “have  induced  a 
breach  of  an  implied  con¬ 
tract  between  plaintiffs 
and  home  subscribers.” 

The  Superior  Court  suit 
goes  on  to  charge  the 
defendants  with  creating 
an  “unconscionable  contract,”“breaching  an 
implied  covenant  of  good  faith  and  fair  dealing,” 
and  violating  California’s  Unfair  Business  Practices 
Act. 

According  to  the  complaint,  carriers  Kevin  R. 
Smith  and  his  stepson,  Jeremy  Wright,  bought 
newspapers  from  the  Times  at  wholesale  rates  for 
delivery  to  home  subscribers  and  were  responsible 
for  collections. 

If  customers  did  not  pay,  the  suit  said,  the  Times 
forbade  contractors  to  cancel  them  for  30  days  and 
required  delivery  to  contin- 
ue.When  Smith  quit  over 
working  conditions,  the  com¬ 
pany  “zeroed  out”  the  dead¬ 
beat  subscribers,  meaning  0^ 

they  did  not  owe  any  money 
for  unpaid  newspapers,  the 
complaint  stated.  Smith’s 

request  to  be  reimbursed  by  More  than 

the  Times  for  his  losses  was  pu 

reftised,  it  was  alleged.  If  a 

subscriber  canceled,  a  carrier 

could  stop  delivery  but  not  / 

when  a  subscription  had 

expired,  the  suit  said. 

The  suit  contended  the 
Times  committed  fraud  by 
telling  the  plaintiffs  they 


would  be  responsible  for  collections  and  then 
“interfering”  with  their  efforts  to  collect  the 
moneys. 

The  carriers  asked  the  court  to  rule  the  Times 
violated  its  contract  with  them  and  to  enjoin 
Knight-Ridder  and  the  Times  from  using  any  con¬ 
tract  “that  compels  the  contractor  to  deliver  news¬ 
papers  at  their  own  expense  to  nonpaying  sub¬ 
scribers”  or  prevents  them  from  collecting  from 
those  customers. 

In  addition,  the  complaint  calls  for  court  costs 
and  attorneys’  fees  and  that  the  defendants  be 
forced  to  hand  over  to  the  plaintiffs  any  money 
they  collected  “through  their  unlawful  and  unfair 
business  practices. ...” 

Attorney  John  L.  FaUat,  who  is  representing  the 
carriers,  told  E&P  that  his  clients  “never  got  paid 
for  the  papers  and  the  Contra  Costa  Times  would 
not  let  them  terminate  the  subscribers  after  weeks 
of  not  paying.  They  [the  Times]  were  pushing  to 
keep  circulation  up.” 

Times  circulation  director  Dan  Smith  could  not 
be  reached  for  comment,  but,  in  a  statement  to  the 
(California  Newspaper  Publishers  Association’s 
newsletter,  he  labeled  the  suit’s  allegations  as 
“absolutely  untrue.” 

He  said  the  paper’s  contract  with  the  carriers 
allows  them  to  stop  delivering  to  customers  after 
trying  to  confirm  that  they  no  longer  intend  to  pay. 

(ieorge  E.  Riggs,  Times  president  and  CEO, 
declined  to  comment  on  the  suit.  However,  he  said 
the  paper  follows  standard  newspaper  practice  in 
dealing  with  independent  contractors. 

(See  Carrier  on  page  28) 


the  most  experienced 
executive  recruiting  firm  in 
the  newspaper  industry 

More  than  two  decades  recruiting  superior  corporate  executives, 
publishers,  editors,  managers  in  all  departments, 
an  847-991-6900. 

Sc  S^o^r?L/ia/n^ 

^  1605  Colonial  Parkway,  Suite  200 
Inverness,  IL  60067-4732 
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BY  LAURA  REINA 

Victory  In 
Ad  Wording  War 


OVER  THE  PAST  year,  a  Philadelphia- 
based  advocacy  group,  the  Fair 
Housing  Council  of  Suburban 
Philadelphia,  has  taken  area  news¬ 
papers  to  court  over  wording  in 
real  estate  classified  ads  (£6?P,Jan.  27, 1996). 

But  after  a  recent  court  victory  by  Montgomery 
Newspapers,  the  first  newspaper  company  to  beat 
the  council,  the  advocacy  group  may  have  a  harder 
time  hauling  papers  to  court  over  the  wording  of 
ads. 

The  housing  council  had  accused  Montgomery 
Newspapers  in  federal  court 
of  publishing  real  estate  ads 
that  discriminated  against 
children  by  using  such  phras¬ 
es  such  as  “mature  person”  or 
“ideal  for  quiet  and  reserved 
single  and  or  couple.” 

U.S.  District  Judge 
Clarence  C.  Newcomer  con¬ 
cluded  in  a  20-page  memo¬ 
randum  that  the  housing 
council  had  produced  no  evi¬ 
dence  showing  that  it  —  or 
anyone  —  had  been  injured 
by  the  ads,  and  therefore  had 
no  standing  to  bring  the  law¬ 
suit. 

Clifford  A.  Boardman,  attorney  for  the  housing 
council,  said  he  planned  to  appeal. 

Boardman  said  the  job  of  the  Fair  Housing 
Council,  according  to  Congress  and  the  Supreme 
Court,  is  to  stop  the  publication  of  bigoted  adver¬ 
tising,  “and  there’s  no  question  that  Montgomery 
Newspapers  published  bigoted  ads.” 

Sam  Klein,  an  attorney  with  Philadelphia-based 
Dechert,  Price,  and  Rhoades,  said  there  have  been  a 
“slew  of  lawsuits”  accusing  publishers  in  southeast¬ 
ern  Pennsylvania  of  carrying  discriminatory  real 
estate  ads.  Most  of  the  cases  have  been  settled, 
often  with  newspap>ers  agreeing  to  pay  thousands 
of  dollars,  to  train  their  classified  ad  takers,  and  to 
publish  free  ads. 

The  plaintiffs  in  all  of  the  cases  have  been  fair 
housing  groups  that  claim  the  ads  damage  their 
mission  —  not  to  individuals  —  said  Klein.  He  said 
that  if  Newcomer’s  ruling  stands,  housing  groups 
would  have  to  prove  they  —  or  others  —  have 
been  harmed. 

Unlike  the  newspapers  that  settled  cases  against 
them,  one  area  weekly,  the  Ardmore,  Pa.-based 


Pennsylvania 
newspaper 
chain  wins 
‘  court  ruling 
against  housing 
,  council  that 
claimed  its 
classified  ad 
wording  was 
discriminatory 


Main  Line  Times  went  to  trial  and  lost  on  Dec.  4, 

1996. 

Times  publisher  Deborah  Shaw  said  her  paper 
stood  accused  of  nmning  five  discriminatory  ads 
between  1994  and  1996.The  judge  found  two  of 
the  five  ads  nondiscriminatory.  But  the  jury  found 
ads  stating  “no  children/pets”  and  “for  one  person” 
discriminatory. 

Nobody  was  denied  housing  because  of  these 
ads,  which  the  council  found  by  combing  classified 
pages. 

While  mistakes  happen,  “it’s  clear  there’s  not  a 
pattern  of  reckless  disre¬ 
gard  for  the  Fair  Housing  ff  S.  District  JudgC 

Act,”  Shaw  said.  ^  .  r 

And  thanks  to  Claretice  C.  Newcomer 

Newcomer  s  decision,  concluded  .  .  .  that  the 
Judge  Robert  Kelly  in  ,  .  .... 

January  reversed  the  hoUStUg  COUnCtl  hod 

$25,000  verdict  against  produced  HO  evidence 
acted  “prematurely  ”  in  ShOWtng  that  tt  OT 

allowing  the  case  to  go  anyone  —  had  been 

to  the  jury.  He  said  the  ,  .  ....  . 

council  suffered  no  actu-  tnjUVed  by  the  ads, 

ai  injury,  as  the  law  and  therefore  had  no 
requires  of  plaintiffs;  pre-  .  , ,  ...  . . 

semed  no  eridence  tL  Standing  to  bring  the 

families  had  been  barred  laWSUtt 
from  housing  and 

showed  no  evidence  the  ads  impaired  its  pro¬ 
grams. 

Furthermore,  Kelly  said  “no  individual  or  family 
with  children  had  ever  complained  to  the  council 
about  the  ads,”  the  Philadelphia  Inquirer  reported. 

Boardman  told  E&P  that  the  Main  Line  Times 
decision  is  already  on  appeal,  and  as  far  as  this  case 
goes,  the  newspaper  didn’t  win  anything. 

He  believes  that  the  Main  Line  Times,  along 
with  the  others  who  publish  such  ads,  “lost”  the 
minute  they  published  them. 

Boardman  said  that  the  Fair  Housing  Council 
filed  charges  against  the  Main  Line  Times  three 
times  regarding  publishing  ads  that  discriminate 
against  children:  in  1991, 1993,  and  in  1994. 

“We  said  enough  with  these  people,”  said 
Boardman.  “They  knew  it’s  against  the  law  and  they 
didn’t  care.” 

There  were  some  editors  and  publishers  from 
other  newspapers  who  admitted  to  not  bothering 
to  learn  the  law,  he  said.These  newspapers  got  off 
with  a  $10,000  fine,  and  swore  not  to  publish  ille- 
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gal  ads,  again,  he  added. 

“I  do  think  there  were  some  who  were  legiti¬ 
mately  confused  and  panicked  over  language,” 
remarked  Boardman. 

But, “the  two  newspapers  we’re  suing  believe 
children  should  be  kept  out  of  certain  neighbor¬ 
hoods,”  said  Boardman. 

Boardman  pointed  out  that  the  Fair  Housing 
Council  is  suing  strictly  because  of  language  that 
discriminates  against  children,  such  as  “ideal  for 
empty  nester.” 

The  housing  council  is  not  suing  over  phrases 
like  “walk-in  closet”  or  “room  with  a  view,”  as  some 
reported,  he  said. 

“There’s  nothing  radical  or  crazy  about  what 
we’ve  been  doing,”  Boardman  said. 

While  the  suit  never  put  the  Main  Line  Times 
in  jeopardy,  it  was  expensive,  Shaw  said.  Others 
weren’t  as  lucky. 

A  chain  of  weeklies  and  semiweeklies.  Southern 
California  Community  Newspapers,  was  forced  to 
file  for  Chapter  1 1  protection  from  creditors 
under  federal  bankruptcy  law  in  1992  because  of 
a  federal  lawsuit  over  a  classified  ad  {E&P,  Sept. 

26, 1992). 

The  group  was  sued  by  the  Fair  Housing 
Council  and  a  prospective  tenant  for  printing 
“Adult  Pref.”  in  an  ad  for  an  apartment  for  rent.The 
council  alleged  the  ad  violated  the  federal  Fair 
Housing  Act. 

At  the  time  SCCN  president  and  publisher  Ric 
Trent  chose  bankruptcy  over  “ruinous  litigation.” 
He  said  lawyers  advised  that  even  if  a  jury  awards 
$1  to  the  plaintiffs,  he  would  have  to  pay  the 


other  side’s  attorney’s  fees  of  about  $250,000,  at  a 
time  when  he  had  already  spent  $100,000  in  legal 
fees. 

Because  the  Montgomery  Newspapers  “didn’t 
feel  we  had  harmed  anyone,”  said  publisher  Arthur 
Howe,  he  decided  to  take  a  stand  against  what  was 
a  profusion  of  lawsuits. 

“We  took  a  stand  and  fortunately  found  sanity  in 
the  courts,”  he  added. 

Montgomery  Newspapers  operates  26  publica¬ 
tions,  mostly  weeklies,  and  the  Philadelphia  alterna¬ 
tive  weekly  City  Paper.  Howe  says  he  is  the  largest 
publisher  in  the  market,  after  Knight-Ridder’s 
Philadelphia  Newspapers  Inc. 

“We’re  certainly  hoping  that  this  will  encourage 
other  publishers  to  take  a  stand  against  these  peo¬ 
ple,  and  absolutely  hoping  this  decision  will  hold 
up  in  Third  Circuit  Court  of  Appeals,”  Howe 
remarked. 

The  newspapers  that  settled  out  of  court  are 
subject  to  having  their  ads  monitored  by  the  hous¬ 
ing  council  for  two  years,  and  if  they  violate  fair 
housing  laws,  they  can  be  subject  to  fines  of 
$1,000  to  $2,000  per  ad,  paid  to  the  Fair  Housing 
Council,  said  Theresa  Vitzthum,  counsel  for  the 
Pennsylvania  Newspaper  Publisher’s  Association. 

But  latest  ruling  means  the  Fair  Housing  Council 
of  Suburban  Philadelphia  can  no  longer  comb 
newspaper  classifieds  and  sue  claiming  discrimina¬ 
tory  language,  she  said. 

“They’re  going  to  have  to  find  somebody  who 
has  actually  been  harmed,”Vitzthum  said. 

“Stay  tuned.This  is  going  to  go  to  the  third  cir¬ 
cuit,  I’m  sure.” 


Plan  to  Survive! 


You  can  tell  people  how  to  survive  a  tornado  with  a  FREE, 
non-commercial  1 1 -minute  video  that  teaches  through  real-life 
examples. 

‘Tornado:  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emergency  Management 
and  State  Farm  Fire  and  Casualty  Company. 

A  brochure  containing  the  same  type  of  information  also  is 
available.  We’ll  send  you  brochures  to  distribute  or  you  may 
ask  people  to  write  directly  to  State  Farm. 

Contact  us  with  this  form,  or  e-mail  us  at:  info@statefann.com 


Please  send  the  following: 

_ 11-minute  safety  program 

_ 3/4-inch  tape 

_ 1-inch  tape 

_ 30-second  TV  PSAs 

_ 3/4-inch  tape 

_ 1  -inch  tape 

_ 30-second  radio  PSAs  (cassette) 

___  Brochures  (quantity: _ ) 

Name: _ 

Title: _ 

Station: _ 

Address: _ 

City: _ State: _ 

Zip: _  Phone:  _ 

Maii  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  617104)001 

Fax:  (309)  766-2670  Phone:  (309)  766-2625 
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BY  JIM  ROSENBERG 


Making  Commercial 
Printing  Pay 


IN  THE  C:OlJRSE  of  his  careers  16  rekxa- 

tions,  Richard  Wyckoff  arrived  at  one  news¬ 
paper  with  a  million-doUar  commercial 
printing  business  that  just  wasn’t  making 
the  money  expected  of  it. 

Operatk)ns  director  at  the  Johnstown,  Pa., 
Tribune-Democrat  since  1993,  Wyckoff  recalled 
that  the  million-dollar  business  consisted  of  10 
jobs,  each  bringing  in  about  $100,0(K)  and  requir¬ 
ing  plenty’  of  replating  and  rewebbing.  After  kx)k- 
ing  at  all  the  numbers  from  the  commercial  opera¬ 
tion,  then  dropping  back  to  only  nine  jobs,  said 
Wyckoff,  the  business  really 
began  making  money. 

It  could  have  been  worse. 
Without  a  gtxxl  cost  account¬ 
ing  system,  said  New  England 
Newspapers  Inc.  prcxluction 
chief  Gerald  Simpkins,  a 
newspaper  company  may 
think  its  commercial  printing 
operation  is  profitable  when  in  fact  it  is  losing 
money.  Those  losses,  he  said,  do  not  always  show 
up  right  away. 

Newspaper  publishing  and  commercial  printing 
share  a  major  manufacturing  process.  But  apart 
fnim  certain  industrial  similarities  in  equipment 
and  expertise,  they  should  be  recognized  as  the  dif¬ 
ferent  businesses  they  are. 

Panelists  at  this  month’s 
America  East  Newspaper 
Operations  &  Technology 
Conference  warned  against 
assumptions  that  commercial 
work  can  simply  be  piggy¬ 
backed  on  existing  newspa¬ 
per  operations  and  that  the 
new  business  can  be  shoe- 
homed  into  the  more  famil¬ 
iar  publishing  business. 

A  mainstay  and  committee 
member  of  the  regional  con¬ 
ference,  Wyckoff  earlier  this 
month  moderated  a  session 
at  the  annual  gathering  in 
Hershey,  Pa.,  that  ftxused  on 
financial  realities  of  commer¬ 
cial  printing  for  newspapers. 

“I’ve  seen  jobs  where  one 
page  takes  a  whole  barrel  of 
ink,”  said  Robert  Sibley,  sales 
vice  president  at  Evergreen 


Gerald  Simpkins,  production 
chief  at  New  England 
Newspapers  Inc.,  contends 
that  commercial  printing  can 
work  well  and  be  profitable  for 
a  newspaper  when  properly 
managed  and  with  alt  costs 
known. 


Will  that  added 
revenue  always 
find  its  way  ta 
the  bottemt  line? 


Printing  in  Bellmawr,  N.J.,  where,  among  other  pub¬ 
lications,  the  Financial  Times  rolls  off  is  web  offset 
presses. 

Tracking  use  of  plates,  paper  and  ink  —  as  the 
principal  consumables  —  is  obviously  imptirtant  to 
cost  accounting,  but  estimating  ink  consumption, 
according  to  Sibley,  is  more  art  than  science. 

“When  you  have  pumped  ink  and  you  don’t 
have  a  meter  on  your  pump,  you’re  in  trouble,”  said 
Sibley.  Otherwise,  he  continued,  estimating  for 
open  fountains  is  a  matter  of  subtracting  from  the 
weight  of  a  full  tank  or  tote  the  weight  remaining 
after  a  job  (including  unused  ink  returned  from  the 
fountain)  —  essentially  the  inventory  method  of 
accounting. 

The  costs  of  pressroom  labor,  said  Sibley,  are 
more  than  just  the  rate  of  pay.  Besides  payroll  taxes 
and  .social  security,  publishers  should  factor  in  non¬ 
productive  time,  health  insurance  and  other  bene¬ 
fits.  Profitable  printing,  he  said,  requires  accurate 
estimates  of  time  and  staff  required  for  each  job. 

COORDINATING  WITH  CUSTOMERS 

If  commercial  printing  is  in  the  cards,  Simpkins 
said  managers  must  be  sure  to  budget  for  every¬ 
thing  they  do  not  now  do  or  have,  right  down  to 
the  fonts  needed  to  satisfy  individual  customers. 

With  respect  to  running  jobs  from  a  customer-sup- 
plied  disk, “make  sure  you  are  coordinated  with 
your  customer,”  Simpkins 
said. 

“Are  you  going  to  want  to 
invest  in  a  $600  .software 
package  that  you’ll  use  with 
just  one  customer?”  he  con¬ 
tinued,  suggesting  that  costs 
in  such  cases  may  be  shared 
with  the  customer 

In  prepress,  said  Sibley,  the 
traditional  method  has  been 
to  use  a  flat  price  per  tabloid 
page  for  film  and  plates,  but 
managers  must  be  sure  to 
account  for  chemistry  and 
environmental  costs  as  well. 

The  business  also  must 
determine  how  customers 
will  supply  their  materials 
and  what  that  will  mean  for 
costs.  Most  of  the  time  it  is  a  Richard  Wyckoff,  operations 
question  of  camera-ready  director,  Johnstown,  Pa., 

hard  copy  or  an  imagesetter-  Tribune-Democrat 
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Darkroom  with  vrooooom 


Unexpected  Startling.  Perceptiv  Knight-Ridder/Tribune 
Photo  Service  brings  your  readers  a  world  of  wonder,  with 
vivid  photos  that  capture  the  nuances,  the  poignancy,  the 
sublimity  of  the  human  condition. 

Find  out  how  your  newspaper  can  get  some  of  America’s 
best  photojournalism,  available  digitally  in  the  U.S.  via  AP 
Photo  Express,  overseas  via  Reuters  Multimedia  Data 
Network,  or  through  spot  sales  on  PressLink  Online.  Call  Ron 
Mendell,  your  KRT  sales  representative,  at  1-800-245-6536, 
or  visit  http://online.presslink.com. 

Marketed  worldwide  by  Tri bun©  MGCII©  SGrviCGS. 


Irene  Devos.  82,  struggles  down 
a  path  cut  through  a  20-foot-high 
snow  drift  to  check  the  mailbox 
at  her  rural  home  near  Marshall, 
Minnesota.  Photo  by  bill  alkofer, 
St.  Paul  Pioneer  Press. 

KRT  . 

Knight-Ridder 

Tribune 


Produced  by  Knight-Ridder  and  Tribune  Company  newspapers  with  contributions  from 
the  New  York  Daily  News,  Dallas  Morning  News,  Orange  County  Register,  The  Seattle 
Times  and  the  Providence  Journal-Bulletin. 


'^5  far  as  weather  photography  goes,  it's  all  Fuji  film.  Fujichrome  Velvia  gives  me  the  sharpest  grain  structure  possible.  Which  is  especially  important  since 
I  often  enlarge  my  lightning  and  tornado  photos."  ©  Warren  Faidley.  Fujichrome  Velvia  50. 


In  photojournalism 


"On  a  once-in-a-lifetime  assignment  in  Antarctica  to  document  Emperor  penguins,  I  had  to  move  fast  in  extreme 
cold  and  constantly  changing  light  conditions.  Fujichrome  Provia  gave  me  the  extra  edge  of  increased  film  speed 
while  rendering  the  critical  extremes  of  color  accurately  and  beautifully”  ©  Frans  Lanting.  Fujichrome  Provia  100. 


there  are  no 


“Like  so  many  photojournalists,  I  photograph  everything  from  human  interest  to  hard  news,  from  sports  to  portraits.  With  Fujicolor  Super  6  Plus  400  film, 
I  know  I'm  in  control  at  all  times.  Super  G  Plus  400  gives  me  exceptional  color  saturation,  fine-edge  definition,  accuracy  and  a  fine-grain  negative." 

Art  Cuffee/The  Star-Ledger  ©.  Fujicolor  Super  G  Plus  400. 


k  f'  -- 


"My  low-light  film  is  Fujicolor  Super  6  Plus  800.  It  allows  me  to  capture  the  scene  with  clarity,  fine  grain,  and 
accurate  color  rendition.  It's  by  far  the  best  high-speed  film  on  the  market.  Nothing  else  even  comes  close." 

©  Caryn  Levy.  Fujicolor  Super  6  Plus  800. 


■'jf 


I 


second  chances 


It's  unlikely  the  world  will  ever  pause  for  a  moment  so  you  can  take  its  picture.  Still,  with  the  right  tools,  your  work  can 
reflect  a  great  deal  of  control,  regardless  of  your  subject.  Particularly  when  your  bag  is  stocked  with  Fuji  film. 

In  countless  situations,  Fujicolor  Super  G  Plus  is  the  perfect  film.  Its  advanced  emulsion  technology  delivers  saturated 
color  with  sharp  detail,  whether  you're  shooting  IS0 100, 200  or  400.  You  can  even  get  exceptionally 
fine  grain  at  ISO  800.  And  Fuji  film  has  even  better  storage  and  performance  characteristics  than  before. 

If  the  job  calls  for  color  reversal  film,  your  options  expand  even  further.  Fujichrome  Velvia  ISO  50  will  give  you  saturated 
color  with  ultrafine  grain.  And  for  extremely  accurate  color  and  versatility,  there's  RDP.  And  Fujichrome  Provia  100  and  400  will 
let  you  document  life  in  enhanced  color  with  superior  neutral  tones,  all  in  excellent  detail,  even  in  shadow  areas.  Fujichrome 
Professional  Films  display  excellent  push/pull  characteristics  that  can  be  developed  wherever  E-6  processing  is  available. 

If  you're  shooting  black  and  white.  Neopan  400  and  1600  will  also  give  you  maximum  detail  and  processing  conve 
nience.  And  all  Fuji  films  are  compatible  with  scanning  technology  and  come  in  convenient  20-roll  Pro  Packs. 

It  is  possible  the  day  will  dawn  when  the  world  is  suddenly  a  willing  photographic  subject.  Until  then,  there's  Fuji  film. 


That's  why  the  film  has  to  come  first 


Fujifilm.  A  new  way  of  seeing  things. 


^  FUJIFILM 

FUJI  PHOTO  FILM  U.S.A.,  INC. 

555  Taxtef  Road,  Elmsford,  NY  10523  ©19%  FUJI  PHOTO  FILM  U  S  A.,  INC, 


ABOUT  THIS  SECTION  .  .  . 

Bending  Technology 
To  Photojournalism 


Photography  is  by  nature 
technological,  more  so  than 
writing  is,  anyway.  Picture  taking 
started  out  that  way  and  gets  more 
technical  every  year. 

The  process  of  reproducing  images 
by  recording  light  differs  qualitatively 
from  stringing  together  words.  So  the 
craft  of  photojournalism  —  telling 
contemporary  stories  in  pictures  — 
necessarily  involves  more  gadgetry 
than  does  the  journalism  of  words. 

These  days,  it  takes  increasingly 
sophisticated  technology  to  assemble 
words  and  pictures  —  along  with 
such  visual  t(X)ls  as  charts  and  maps 
—  to  communicate  events  as  effec- 
tiveh’  as  possible. 

Which  is,  after  all,  what  journalism 
is  all  about:  finding  important  informa¬ 
tion  and  communicating  it  com- 
pellingly.The  axiom  holds  true  across 
media,  with  a  few  wrinkles. 

Technology  aside,  photography  has 
its  own  special  power  to  tell  stories,  in 
a  language  more  visceral  than  intel¬ 
lectual,  more  direct  than  symbolic, 
more  immediate  than  evocative.  From 
the  days  when  pioneering  photogra¬ 
phers  captured  images  on  glass 
coated  with  primitive  emulsions,  the 
effect  of  technological  improvement 
has  been  to  make  photography  fester, 
cheaper,  easier,  sharper,  more  sensitive 
and  more  colorful. 

The  surging  incursion  of  electron¬ 
ics  is  a  case  in  point.  First,  pictures 
captured  on  film  and  printed  on  paper 
were  transmitted  in  analog  form  over 
wires  to  newspapers,  then  color  pho¬ 
tos  were  scanned  and  separated  elec¬ 
tronically,  then  monotone  pictures 
were  scanned  into  pagination  systems 
for  full-page  output  to  film,  then  pic¬ 
tures  were  scanned  and  transmitted 
digitally’  to  electronic  picture  desks  for 
processing  and  placement. 

Now,  photographs  are  being  made 
digitally,  captured  on  charge-coupled 
devices  and  stored  on  little,  plastic 
cards  instead  of  on  rolls  of  silver-based 
film,  processed  on  laptop  computers 
instead  of  a  darkroom,  transmitted 
with  caption  via  modem  and  phone 


lines,  and  composed  electronically'  for 
output  of  full  pages,  to  film  or  even 
printing  plates. 

The  main  contribution  of  digital 
news  photography?  Speed.  By  eliminat¬ 
ing  an  hour  or  two  of  transportation, 
processing  and  scanning  of  film  —  a 
significant  savings  in  the  context  of  a 
24-hour  production  cycle  —  digital 
photography  makes  newspaper  photo¬ 
journalism  that  much  more  immediate. 

No,  newspapers  won’t  ever  beat 
the  realism  of  breaking  events  cov¬ 
ered  live  via  satellite  on  CNN.  But 
there  are  bottom-line  implications.  Pic¬ 
tures  are  a  little  bit  fresher  than 
before,  and  can  be  printed  and  deliv¬ 
ered  earlier  —  significant  selling 
points  for  newspapers. 

And  with  sophisticated  software 
systems  for  cropping,  toning  and  cor¬ 
recting  colors  electronically  —  read 
Photoshop  —  it’s  easier  than  ever  to 
make  pictures  look  good  in  print,  to 
lift  expressions  out  of  shadows,  to 
depict  the  drama  that  touches  read¬ 
ers’  hearts  and  brings  home  the 
impact  of  events. 

Herewith,  some  examples  of  the 
best  of  modem  newspaper  photogra¬ 
phy.  In  the  following  pages,  you’ll  see 
winners  of  this  year’s  Pictures  Of  The 
Year  contest.  Special  thanks  to  Ian 
Malkasian,  coordinator  of  the  compe¬ 
tition,  for  providing  a  selection  of 
newspaper  winners  on  CEX-ROM. 

Also  in  this  annual  special  section,  a 
look  at  how  photographers  covered 
the  Clinton  inauguration,  nuts-and- 
bolts  tips  on  the  quiiks  of  digital  cam¬ 
eras,  advice  on  how  to  display  pho¬ 
tography  online,  and  some  develop¬ 
ments  in  film  photography. 


—  Qeorge  Qarneau 
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reluctantly  accept 
autofocus,  plus  a  couple 
other  developments  in  film 
photography. 
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JL  online  producer 
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Cover.  Kenneth  D.  Lyons,  Daily 
Press,  Newport  News,  Va.  life  shot  of 
an  actual  suit  made  uitb  Teflon- 
treated  fabric  was  made  with  a 
Nikon  F4  and  Fuji  100  film.  Some 
water  droplets  were  cloned  in 
Photoshop  because,  Lyons  said,  he 
simply  couldn’t  get  enough  of  them 
to  stay  in  place. 


March  29, 1997  •  Editor  &  Phbusher 

IP 


Pictures  At 
An  Inauguration 


BY  ROBERT  J.  SALGADO 


PRESIDENTIAL  inaugu¬ 
ration  would  seem  like 
1  such  a  simple  matter  to 


The  new  president  recites  UGSCGf 

the  oath  of  office,  adminis- 
tered  by  the  chief  justice  of  W^S^I^ 

the  Supreme  Court,  on  an  out-  rcinnrri  Prt 
door  platform  outside  the  iGCurO  rfi 

west  facade  of  the  Capitol  and  Cl  in  tO  fl '' 

then  makes  a  speech.  All  the 
principal  actors  in  this  little  COTOi 

drama  do  their  bit  at  the 
podium,  thousands  of  specta¬ 
tors  have  room  to  watch  from 
a  seven-block,  long,  grassy  mall  facing  the  Capitol. 

It  might  have  been  simple  once  —  before  secu¬ 
rity  considerations  made  every  presidential  appear¬ 
ance  a  source  of  frustration  for  almost  everyone 
involved,  including  a  president  who  likes  hands-on 
relations  with  his  constituents. 

And  then  there  was  the  consideration  this  year, 
for  the  nation’s  53d  presidential  inauguration,  of 
accommodating  150  still  photographers  from  86 
publications,  not  to  mention  the  television  netwoiks 
and  stations  from  all  over  the  country. 

A  noon  swearing-in  would  seem  to  ^ 
eliminate  most  deadline  problems,  as 
few,  if  any,  afternoon  papers  would  try 
for  a  photo  that  late,  and  the  morning 
papers  had  at  least  five  hours  before 
deadline.  Europe,  however,  was  a  dif¬ 
ferent  story.  Because  of  the  time  dif¬ 
ference,  European  newspapers  were 
right  on  deadline  as  President  Clinton 
raised  his  hand.  This  meant  that  the 
miles  of  wires  that  connected  various 
scaffolds  to  trailers,  peopled  mostly  by 
television  technicians,  included  a  few  ^ 

used  by  the  wire  services  to  edit  and 
transmit  digital  photos  around  the  09 

worid. 

The  Associated  Press,  Reuters  and  H  m 

Agence  France-Press  used  digital  cam-  ^ 

eras  for  these  deadline  photos.  All  of  »  » 

AP’s  photographers  used  digital  cam- 


A  global  corps  of 
press  photographors 
dGscondod  on 
Washington  to 
rocord  Prosidont  Bill 
Clinton's  SGCond 
coronation 


.  eras,  while  the  other  two  shot 

yOrpS  of  film  as  well.They  also  handled 

deadline  differently. 

jyiafJIIUIo  AP  had  some  cameras  hard- 

iod  on  wired  from  photo  stands  to  its 

trailer,  which  was  connected 
^ton  to  directly  through  high-speed 

■'/Wont  Rill  phone  lines  to  its  Photo- 

:>IOGni  Dill  Stream  network,  while 

SGCOnd  Reuters  transmitted  directly 

to  its  downtown  Washington 
Btion  office  and  then  to  its  net¬ 

work.  AFP  used  a  messenger 
to  pick  up  disks  from  photog¬ 
raphers  and  deliver  them  to  a 
trailer,  there  to  be  transmitted  electronically. 

AP  claimed  victory  in  the  European  deadline 
sweepstakes,  but  the  other  agencies  scored  some 
points,  too. 

“We  made  some  deadlines  with  it.  We’re  happy,” 
said  Bob  Pearson,  AFP’s  chief  photographer.  Its 
photo  was  used  on  the  front  page  of  the  Interna¬ 
tional  Herald  Tribune,  and  the  agency’s  pictures  got 
good  play  in  Latin  America,  he  said. 

Larry  Rubenstein,  assistant  picture  editor  for 
Reuters  America,  likewise  expressed  satisfaction 


Salgado  is  a  freelance 
photographer  and  writer  based  in 
New  Hope,  Pa. 


This  camera  stand,  facing  the  podium  where  President  Clinton  took  the  oath  of 
office  on  the  west  side  of  the  Capitol,  was  hig  enough  for  six  still  photographers: 
three  from  wire  services,  one  magazine  pool  shooter,  one  each  from  White  House 
and  Capitol  photo  corps.  Positioned  at  their  feet  are  remote  cameras. 
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Washington-based  AP 
photographer  Doug  Mills  (left) 
pulled  off  an  amazing  photo 
trick  at  the  Clinton 
inauguration  in  January:  a 
360-degree  panorama  photo, 
created  with  a  digital  camera 
and  special  wraparound 
mirror  attachment  (also 
pictured).  Raw  images  were 
manipulated  with  computer 
software  to  create  an 
undistorted  view.  The  Wire, 
AP's  online  service,  posted 
four  of  the  panoramic 
pictures,  and  one  moved  on 
PhotoStream  for  newspapers. 
To  duplicate  the  feat 
traditional  techniques  would 
have  required  16  to  18 
individual  pictures  to  be 
stitched  together  by 
computer.  The  lens,  discovered 
at  MacWorld,  is  from  Be  Here, 
a  California  company. 


with  how  newspapers  played  its  pictures. 

Besides  the  digital  cameras,  also  used  by  New 
York  Times  photographers,  news  organizations 
employed  other  technological  developments  to  pro¬ 
duce  or  transmit  photos  of  the  inauguration. 

AP  used  a  device  designed  by  the  Be  Here  Corp. 
of  Los  Gatos,  Calif.,  to  capture  a  digital  image  of  a 
360degree  panorama  of  the  inauguration  scene.  AP 
photographer  Doug  Mills  triggered  the  camera, 
which  was  mounted  on  a  mast  over  one  of  the 
photo  stands,  along  with  his  own  digital  camera. 
One  of  the  two  frames  Mills  got  with  the  panorama 
camera  was  used  on  the  Wire,  AP’s  Web  product  for 
members.  It  allowed  viewers  to  scroll  around  the 
whole  scene. 

Tom  Stathis,  AP’s  senior  photo  editor  for  North 
America,  selected  a  portion  of  the  wraparound 
image,  showing  the  Capitol  and  the  crowd,  for  trans¬ 
mission  on  PhotoStream,  and  it  appeared  the  next 
day  on  Page  1  of  the  Stamford  (Conn.)  Adi>ocate. 

Another  image  in  which  new  technology  played 
a  role  was  a  Reuters  photo  by  Rich  Wilking  depict¬ 
ing  Chelsea  Clinton  slipping  out  of  her  coat  during 
the  Inaugural  Parade.  Wilking  was  in  a  pool  of  pho 
tographers  in  back  of  a  pickup  truck  traveling  just 
ahead  of  the  president  in  the  parade. 

That  morning,  Wilking  showed  a  reporter  the  Ric¬ 
ochet  wireless  modem  and  Toshiba  laptop  be  would 
use  to  transmit  photos  from  his  digital  camera  in  the 
pickup  during  the  parade.  As  it  turned  out,  his  shot 
of  Chelsea  landed  on  the  front  page  of  the  Philadel¬ 
phia  Inquirer  the  next  day. 

AP  photographers  use  the  AP  Newscamera  2000 
or  2000E,  respectively  a  Nikon  N90  or  N90s  camera 


fitted  with  a  digital  back  built  by  Kodak,  and  Macin¬ 
tosh  PowerBook.  Reuters  and  AFP  photographers  at 
the  inauguration  were  using  Canon  DC3  digital  cam¬ 
eras,  which  are  EOS  cameras  also  modified  by 
Kodak. 

Reuters  differs  on  its  laptops,  too,  using  Toshibas 
instead  of  PowerBooks,  even  when  transmitting  pic¬ 
tures  shot  with  film  cameras  scanned  using  Nikon 
Coolscans.  Despite  the  admitted  need  for  digital 
cameras  to  make  close  deadlines,  both  Reuters  and 
AFP  maintained  a  commitment  to  film. 

Rubenstein  said  it  was  important  to  Reuters  to 
have  a  film  record  of  events  of  “historical  signifi¬ 
cance.”  AFP’s  Pearson  said  pictures  on  film  were 
valuable  for  reselling  to  markets  other  than  newspa¬ 
pers. 


TACTICAL  HURDLES 

Besides  early  European  deadlines  and  the  crush 
of  photographers  vying  for  vantage  points,  the  inau¬ 
guration  posed  other  problems  for  shutterbugs.  For 
one,  a  glass  shield,  presumably  bulletproof,  around 
the  podium  threatened  to  mar  any  pictures  made 
from  ground  level.  Also,  while  photographers  sta¬ 
tioned  on  the  south  and  west  sides  would  have  a 
clear  view  of  the  president  only  if  they  could  get 
high  enough,  those  on  the  north  side  were  shooting 
into  the  sun.  On  the  east  side,  photographers  got  a 
view  of  the  audience  and  the  back  of  the  speakers. 

There  were  three  scaffold  towers  for  photogra¬ 
phers.  A  small  one  in  front  of  the  president  was 
restricted  to  the  wire  services,  TV  and  magazine 
pools  and  an  official  photographer.  The  main  stand 
(See  Inauguration  on  page  I6P) 
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Shooting 

Digitally 

BY  ROBERT  J.  SALGADO 


Digital  cameras  can 

give  photographers 
the  flexibility  that  pen¬ 
cil  reporters  have  enjoyed 
for  some  time. 

If  you  doubt  this,  ask  Asso¬ 
ciated  Press  photographer 
Amy  Sancetta,  who  roams  the 
nation  with  a  digital  camera,  a 
few  lenses  and  a  Macintosh 
PowerBook.  All  she  needs  to 
file  her  pictures  is  a  telephone  jack. 

The  flexibility  was  brought  home  to  her  in  dra¬ 
matic  fashion  last  year  when  the  Cleveland  area, 
where  she  lives,  was  struck  by  a  prolonged  power 
outage.  In  the  aftermath  of  a  blizzard  that  deposited 
four  feet  of  snow,  she  was  reduced  to  cooking  on  a 
propane  camp  stove  and  heating  her  house  with  a 
wood  fire  in  the  fireplace  for  three  days. 

“I  could  still  move  pictures  on  my  telephone 
line,”  she  said.  And  she  did,  filing  a  couple  of  digital 
photo  features  each  day  —  of  course  being  careful 
to  conserve  the  battery  power  in  her  APNC  2000E 
camera  and  PowerBook. 

Her  digital  camera  not  only  eliminates  silver- 
based  film,  and  processing  by  her  or  a  one-hour 
minilab,  but  it  also  abolishes  another  step:  scanning 
processed  film  on  the  scanner. 

And  the  modem  she  uses  is  only  slightly  larger 
than  the  PCMCIA  cards  that  carry  images  from  the 
camera  to  her  PowerBook  —  and  fits  into  the  same 
port  in  the  laptop. 

Sancetta,  who  has  been  using  the  digital  camera 
almost  exclusively  for  nine  months,  recounted  enor¬ 
mous  advantages,  beyond  the  ease  of  transmission. 
One  is  the  ability  to  review  your  take  even  before 
you  finish  an  assignment. 

If  there’s  a  break  in  shooting,  she  said,  you  can 
pop  the  card  from  the  camera  into  the  PowerBook 
and  see  if  you  need  names  of  people  you’ve  pho¬ 
tographed,  or  what  picmres  you  need  to  complete 
the  assignment. 

Although  the  camera,  characterized  by  a  large  dig¬ 
ital  processing  assembly  underneath  a  modified 
Nikon  N90S,  looks  awkward,  it  is  surprisingly  well 
balanced.  Slow  handheld  exposures  of  a  one-fif¬ 
teenth  of  a  second  are  easy,  according  to  Sancetta. 

And  you  never  run  out  of  film.The  PCMCIA  cards 
are  reusable. 

Over  the  past  18  months,  Sancetta  has  used  a  dig¬ 


ital  camera  mostly  at  events 
such  as  the  Super  Bowl, 
where  photographers  are 
under  pressure  to  capture 
key  plays  in  their  vicinity  and 
to  make  deadlines  that  are 
closing  all  over  the  country 
as  the  game  progresses. 

At  this  year’s  Super  Bowl, 
she  was  assigned  to  an  end 
zone  position,  where  she  had 
a  seat  for  herself  and  another  for  her  PowerBook. 
The  laptop  was  plugged  into  an  ethemet  that  car¬ 
ried  her  pictures  to  the  AP  editing  room  on  the  sta¬ 
dium’s  third  level. 

Her  pictures  of  Green  Bay  Packer  Desmond 
Howard’s  99-yard  kickoff  return  were  on  their  way, 
she  recalled,  before  he  left  the  New  England 
Patriot’s  end  zone. 

Being  able  to  look  down  at  the  PowerBook 
screen  and  see  the  pictures  you’ve  just  made  and 
transmitted  gives  a  “sense  of  instant  gratification,” 
she  explained. 

“You  could  see  right  away,  if  you  had  done  well  or 
hadn’t  done  well,”  she  added. 

There  is  also  room  on  the  laptop  for  words  of 
encouragement  from  the  picture  editor  on  the  other 
end  of  the  ethemet. 

The  thing  that  pushed  her  to  embrace  the  digital 
camera  was  the  quality  of  importing  digital  pictures 


AP  photographer  Amy  Sancetta  sits  in  a  friend's  kitchen 
editing  her  take  from  an  assignment  after  downloading 
pictures  from  a  digital  camera  to  a  PowerBook,  where  she 
previewed,  selected,  color  corrected,  captioned  and  filed 
them  by  modem  and  phone  lines. 


Digital  photographers 
discuss  adjustments 
they  make  when 
shooting  on  silicon 
instead  of  film 
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NEWS  FROM  THE  fiSSOCmiED  PRESS. 


Contact  your  local  AP  representative  for  more  information. 


A? 


Associated  Press 


Reuters  photographer 
Rick  Wilking  shows 
the  wireless  modem 
and  Toshiba  laptop 
he  used  later  in  the 
day  to  file — from  the 
back  of  a  truck  — 
pictures  taken 
minutes  earlier  of  the 
president  in  the 
inaugural  parade. 


into  Photoshop  on  the  PowerBook. 

“I  didn’t  see  that  much  difference  between  color 
film  and  digital,”  she  said.  “Success  in  digital  photog¬ 
raphy  is  in  a  combination  of  how  you  shoot  the  pic¬ 
ture  and  how  you  tone  it  in  Photoshop,”  she 
explained. 

There  are  some  drawbacks  to  the  NC2000E  that 
are  shared  by  the  Canon  DCS3  used  by  other  wire 
services  and  some  newspapers.The  principal  one  is 
a  change  in  the  image  size  —  from  the  35mm  for¬ 
mat  that  both  Nikon  and  Canon  lenses  were 
designed  for  to  the  smaller  size  of  the  charge-cou- 
pled-device  array  used  to  capture  images  in  both 
digital  news  cameras.  This  makes  the  wide  angle 
lenses  favored  by  many  photographers  less  effec¬ 
tive.  A  28mm  lens  essentially  becomes  50mm,  and 
20nim  a  35mm.  So  if  you  want  the  angle  of  view  of 
a  20mm  lens,  you  have  to  use  a  14mm  ultrawide. 

On  a  trip  to  Philadelphia  recently  on  a  feature 
assignment  on  making  braille  books  at  the  Associ¬ 
ated  Services  for  the  Blind,  Sancetta’s  bag  held 
14mm,  ISmrn  and  24mm  lenses  and  a  35mm-to- 
70mm  zoom. 

There  is  also  a  difference  in  aspect  ratio,  another 
factor  against  wide  angle  lenses  in  horizontal  pic¬ 
tures,  that  leaves  digital 
images  more  square  than  a 
frame  of  35mm  film.  This  also 
affects  viewfinder,  where 
images  are  framed  in  black 
lines.  Early  users  of  both  the 
Nikon  and  Canon  digital  cam¬ 
eras  found  an  annoying  ten¬ 
dency  to  cut  off  people’s 
heads.  Both  the  AP  cameras 
and  the  DCS3  use  the  same 
Kodak  digital  components. 

There  is  an  upside  to  the 
difference  in  image  sizes, 
though.The  F2.8  400mm  lens 


that  Sancetta  used  on  one  camera  at  the  Super  Bowl 
provided  the  same  image  at  F2.8  that  would  have 
required  a  slower  600mm  lens  on  a  film  camera,  and 
her  80-to-200  zoom  became  a  120-to-300mm  lens. 

A  bigger  problem  is  flash.  First  off,  the  digital  con¬ 
version  of  both  Nikon  and  Canon  film  cameras 
effectively  disables  thnrugh-the-lens  flash  automa- 
tion.The  only  aprerture  control  comes  from  the  flash 
itself,  not  the  camera.  Furthermore,  digital  cameras 
are  sensitive  to  overexprosure,  and  highlights  are  eas¬ 
ily  lost,  the  very  opposite  of  negative  color  film,  at 
least  when  the  final  output  is  a  color  print. 

Photoshop  has  proved  effective  in  saving  shadow 
detaU,  and  news  photographers  have  found  it  works 
better  with  underexpK)sure  than  with  overexposure, 
even  with  color  negatives. 

According  to  Sancetta,  every  AP  photographer 
who  uses  a  digital  camera  has  found  a  different 
method  of  coping  with  the  flash  problem,  and  the 
one  she  uses  was  developjed  by  Michael  Green,  who 
works  out  of  Chicago.  It  works  as  follows:  With  the 
camera  on  aperture  priority  and  the  Nikon  SB24  (25 
or  26)  flash  on  TTL  and  rear  curtain  synch,  you 
notch  the  strobe  down  three  stops  in  compensation 
and  the  camera  0.7  of  a  stop  —  all  toward  underex¬ 
posure  —  and  use  the  strobe  in  bounce  pxjsition 
with  only  a  narrow  piece  of  fill  card  p>ointing 
toward  the  subject. 

Green  elaborated  by  saying  he  also  controls  the 
shutter  sp)eed  with  the  ISO  dial  when  the  camera 
sets  it  too  low.The  digital  camera’s  sensitivity'  to  light 
is  exacerbated  by  the  ultra  wide  angle  lenses  that 
have  photographers  working  very  close  to  their  sub¬ 
jects.  The  Chicago  photographer  said  when  he  is 
concerned  that  he  is  getting  too  much  light,  even 
with  just  a  sliver  of  a  fill  card  on  bounce,  he  fires  off 
a  three-frame  burst  that  produces  a  softer  light  on 
the  last  frame. 

While  Sancetta  uses  flash  mostly  as  fill  light  — 
taking  it  off  the  camera  on  a  TTL  remote  cord  — 
Green,  whose  assignments  are  more  routine,  keeps 
his  flash  on  the  camera,  mostly  in  the  bounce  posi¬ 
tion.  At  night,  he  has  had  to  resort  to  direct  flash,  he 
added.  Every  camera’s  chip  reacts  differently  to 
light,  he  explained,  and  requires  different  tech¬ 
niques. 

Rather  than  allow  technology  to  dictate  his  shoot¬ 
ing  style.  Green  said,  “I  try  to 
take  technology  to  the  way 
my  style  of  shooting  works  — 
just  enough  light  to  open  up 
the  shadows.”  At  last  year’s 
Democratic  National  Conven¬ 
tion,  a  supervisor  asked  him 
to  show  his  flash  techniques 
to  other  photographers. 
Green  recalled. 

Nikon  has  its  own  solu¬ 
tion  in  the  Nikon  E2N,  a  cam¬ 
era  designed  from  the  bot¬ 
tom  up  to  be  digital.  It  uses  a 
(See  Digital  on  page  16P) 


Rather  than 
surrendering  to 
technology,  "/  try  to 
take  technology  to  the 
way  my  style  of 
shooting  works  —  just 
enough  light  to  open 
up  the  shadows” 
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Now  at  NewsCom 
weVe  making  it 
easier  than  ever  ... 
weVe.oh  the  Internet 

A  world  of  news, 
photos  and  graphics  at  your 
fingertips  ...  comprehensive 
and  fast. 

Look  for  us  on  the  Web  at 
www.newscom.com 


The  largest  selection  of  news,  photos  and  graphics 
anywhere  from  the  world’s  best  providers: 


Agence  France  Presse 
Allsport 

Archive  Newsphotos 
Chronicle  Features 
Deutsche  Presse -Agentur 
Feature  Photo  Service 
Financial  Times 

Los  Angeles  Times 
Syndicate 

Los  Angeles  Times/ 
Washington  Post 
News  Service 


New  York  Times 
News  Service 

New  York  Times  Syndicate 

PR  Newswire 

Reuters 

Washington  Post 
Writers  Group 

UPl  Photos 

United  Media 


Best  In 
The  Business 


Also  (bottom  row,  left  to  right)  "Born 
in  the  USA"  (1st  place,  Olympics  '96), 
Joey  Ivansco,  Atlanta  Constitution, 
Atlanta,  Ga.  Runner  Michael  Johnson 
celebrates  after  winning  the  200  meter 

einfl  o  lafArlffi  rAAnril 


Hartford,  Conn.  A  little  girl  calls  for 
somebody  to  turn  on  the  shower. 
"I  Love  You  Mom"  (2nd  place,  issue 
reporting;  1st  place.  Canon  Photo 
Essay)  Brian  Peterson,  Star  Tribune, 
Minneapolis,  Minn.,  from  his  essay 
"Testing  the  Human  Spirit."  A  boy  picks 
two  tulips  from  the  garden  to  bring  to 
his  mother's  bedside,  but  she  is  too  sick 
to  respond.  "I  love  you  mom,"  he  says, 
before  turning  to  leave.  A  few  days 
later  she  was  dead  of  AIDS. 
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WINNERS  OF  THE  54th  annual  Pictures  of  the  Year  con¬ 
test  are  in,  and  as  powerful  as  ever.  In  the  newspaper 
categories,  they  are  led  by  Carol  Guzy,  Washington 
Post  photographer,  and  three-time  POY  newspaper  champ. 

In  fact,  three  of  the  top  five  overall  prizewinners  are  women, 
the  others  being  Gail  Fisher  of  the  Los  Angeles  Times  and 
Yunghi  Kim,  magazine  photographer  of  the  year.  Other  big 
winners  were  Brian  Peterson  of  the  Star  Tribune,  Minneapolis, 
Minn.,  and  Don  Doll,  of  Creighton  University,  Omaha,  Neb. 

The  contest,  cosponsored  by  the  University  of  Missouri  School 
of  Journalism,  Columbia,  Mo,,  and  National  Press  Photogra¬ 
phers  As,sociation,  Durham,  N,C.,  is  funded  by  Canon  USA 
and  Kodak  Professional. This  year  judges  perused  32,000 
images  and  awarded  376  prizes  in  52  categories. 


Winners  this  year  include  (top  row  left  to  right):  "Bullseye"  (3rd 
place,  sports  action),  Randy  Tobias,  Wichita  Eagle,  Wichita,  Kan. 
The  young  man  on  the  learning  end  of  the  bull,  at  a  bullriding 
school,  was  not  seriously  hurt.  "Teflon  Suits"  (1st  place,  product 
illustration),  Kenneth  D.  Lyons,  Daily  Press,  Newport  News,  Va. 
The  photo  illustration  was  used  with  a  business  feature  on,  no 


kidding,  water  repelling  Teflon-treated  suits,  coming  to  a 
store  near  you.  "Keshia  Thomas"  (1st  place,  spot  news), 
Andrew  Cutraro,  freelance/AP.  The  young  woman 
shielded  a  man  from  being  beaten  by  violent  anti-Klan 
demonstrators  who  noticed  him  wearing  a  Confederate- 
flag  shirt  at  a  rally  in  Ann  Arbor,  Mich.  "Knife"  (from  the 
portfolio  of  1st  place  Newspaper  Photographer  of  the 
Year).  Carol  Guzy.  Washington  Post,  Washington,  D.C. 

From  a  picture  story  called  "Street  Justice,"  the  image 
shows  a  man  being  attacked,  eventually  to  be  knifed  to 
death,  by  angry  mourners  who  identified  him  as  one  of  the 
killers  of  a  popular  community  leader  in  Haiti. 


Darkroom 
With  Vrooooom 


BY  ROBERT  J.  SALGADO 


ON  THE  RESUME  of  Rhotoshop  bnnQS 

aspiring  newspaper  ' 

photographers,  Ado^’s  photo  control  to 

Photoshop  is  replacing  dark-  rnmnutf^rci 

room  experience, and  veteran  uc70i\Lwf^  lyWi  i  o 

photographers  are  rejoicing  in  dnVWhere  -  Wlth 

the  ability  the  software  gives  ' 

them  to  control  pictures  the  00  ChOmlCdl  OClOT 

way  they  did  in  the  darkroom. 

Photoshop  has  taken  news¬ 
paper  photo  departments  by 

storm,  even  at  the  Associated  Press  whose  Leaf  Pic-  i 
ture  Desk  can  perform  some  of  the  same  functions. 

The  only  criticism  from  photographers  and  photo  < 
editors  interviewed  for  this  article  was  that  laptop  ^ 
users  could  benefit  from  what  Bob  Daugherty,  AP’s  ] 
photo  chief  in  Washington,  : 

D.C.,  called  “Photoshop  Lite.” 

H  AdOue,  This  vvould  give  photogra-  i 

OQf'd^hGTS  phers  in  the  field  “only  those  : 

w  programs  we  need,”  he  ex-  I 

V6  d  1116  plained.  Photoshop  is  also  used  i 

^6YSion  graphic  artists  and  designers  ( 

,  and  has  many  applications  i 

UOtOSuOp  designed  for  them.  i 

Photoshop’s  dominance  is 
no  illusion.  Peter  Card,  an  Adobe  spokesman,  cited 
the  International  Marketing  Corp.’s  latest  market 
share  figures  for  Photoshop:  87.7%  for  Windows, 

85.2%  for  Macintosh. 

Card  couldn’t  comment  on  a  slimmed  down  ver-  | 

Sion  for  news  photographers,  but  Adobe  has  already 
brought  out  something  it  calls  Photo  Deluxe  on  CD- 
ROM  for  amateur  photographers.  Card  said  it  con¬ 
tains  80%  of  Photoshop. 

The  history  of  Photoshop  is  rather  short.  The 
basic  software  was  developed  in  the  late  1980s  by 
Thomas  Knoll  and  his  bnrther,  John,  for  use  with  a 
scanner.  They  called  their  product  Bameyscan  XP 
John  Leddy,  senior  product  marketing  manager  for 
Photoshop,  said  Adobe  bought  the  rights  to  the  soft-  1 
ware  from  the  Knolls  and  introduced  Photoshop  1.0^ 
in  1990.  I 

Versions  2.0  and  2.5  followed  with  a  Windows  I 
version  added.  Starting  with  Photoshop  3  0,  Mac  and  £ 

Wmdows  versions  were  developed  simultaneously, 
according  to  Leddy.  Photoshop  4.0  made  its  debut 
last  November. 

The  new  software  includes  “adjustment  layers,” 
which,  Leddy  said,  allow  users  to  work  with  more 


Hey,  Adobe, 
photogrdphers 
crdve  d  “lite” 
version 
of  Photoshop 


O  hrinO^  than  one  version  of  an  image. 
^  ^  For  instance,  the  original 

ntrol  to  image  can  remain  unchanged 

.  while  different  versions  are 

^rnpUXSfS  created  for  print  and  Web 

\  _  with  products,  he  explained. 

Another  feature,  task  automa- 
cal  odor  tion,  allows  “batch  process¬ 
ing”  of  images. 

The  essentials  of  Photo¬ 
shop  can  probably  be  taught 

in  a  couple  of  hours. 

Philadelphia  Inquirer  photographer  John 
Costello  was  assigned  to  do  just  that  recently.  He 
was  sent  to  the  Cherry  Hill,  N.J.,  bureau  to  teach 
photographers  there  how  to  use  Photoshop  to  scan 
and  transmit  their  photos  to  headquarters. 

Photoshop  came  to  the  bureau  on  new  PCs  that 
replaced  older  computers  linked  by  aT-One  Phoenix 
system.  Nikon  LSI 000  Coolscans  replaced  the 
bureau’s  older  Nikon  3510  scanners.  Costello  said 
that  he  was  accustomed  to  using  Photoshop  on  Mac 
equipment,  which  he  is  convinced  is  better  suited  to 
the  needs  of  photographers  because  of  user-friendli¬ 
ness  and  the  ability  to  handle  large  files  easily. 

Costello  also  echoed  Daugherty’s  feeling  about 
the  need  for  a  basic  version  of  Photoshop  for  pho¬ 
tographers. 

Larry  Rubenstein,  assistant  picture  editor  for 


Philadelphia  Inquirer  photographer  John  Costello 
(second  from  left)  trains  photo  staffers  in  the  Cherry  Hill,  N.J., 
bureau  on  the  finer  points  of  scanning  and  transmitting  photos 
with  Photoshop.  They  are  Cliff  Maunter  (extreme  left),  Bob  Hill 
and  David  Warren  (right). 
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BARNSTORM 
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The  Eddie  Adams  Workshop 


It  all  began  ten  years  ago.  Four  days  and  nights  of 
working  with  the  hottest  photographers  and  picture 
editors  in  the  world.  It  took  place  in  the  little  town  of 
Jeffersonville,  New  York,  a  hundred  miles  outside  of 
Manhattan.  Geez,  I  was  only  twelve  then.  Now  it’s  my 
turn.  It  seemed  like  October  3-6,  1997  would  never  get 
here.  This  place  is  pretty  great,  the  fall  leaves  are  at  their 
peak,  the  people  are  incredible  and  best  of  all  this  trip  is 
light  on  my  wallet  -  TUITION-FREE  -  as  a  matter  of  fact. 
The  main  man  Kodak  is  pickin’  up  a  big  chunk  of  the  tab. 
His  side  kick  Nikon  is  pitchin’  in  too.  I  was  chosen  out  of 
a  zillion  other  people  to  attend  ‘cause  they  liked  my  port¬ 
folio.  The  catch  -  you  had  to  be  a  newbie  to  apply  -  either 
a  student  or  a  professional  photographer  with  no  more 
than  two  years  exp)erlence  in  the  field.  1  had  to  beg  my 


photo  editor  for  an  application,  which  of  course  1  lost. 
Thankfully  1  had  the  Workshop  address  and  1  wrote  to 
The  Eddie  Adams  Workshop  at  PO  Box  4182  at  Grand 
Central  Station  in  New  York,  New  York  with  a  zip  code 
of  10163-4182  and  had  them  send  me  another  one.  1 
barely  made  the  portfolio  deadline  of  May  16,  1997  and 
then  my  Mom  almost  didn't  forward  my  acceptance  letter 
to  me  while  1  was  on  my  internship  with  The  Bohunk 
Times  in  Llttle-Town-Barely-A-Speck-On-the-Map,  U.S.A. 
But  wow,  here  I  am  at  The  Eddie  Adeuns  Workshop. 
Maybe  I’ll  be  the  l.OOOth  photographer  to  graduate  from 
the  Workshop!  My  shooting  assignment  was  a  breeze.  1 
know  I’m  going  to  rate.  1  just  need  to  get  back  in  time  for 
the  film  drop.  Hope  my  ride  is  still  there.  Gotta  rewind 
that  film... mm... feels  a  little  funny... there  seems  to  be  no 


Kodak 

Nikon. 


Sponsored  by  Eastman  Kodak  Company  and  Co-sponsored  by  Nikon  Inc. 


Reuters  America,  disagreed  with  Costello  about  Pho¬ 
toshop’s  PC  compatibility  —  saying  Windows  95 
replicates  Mac  features  that  were  missing  earlier  — 
but  he  agreed  that  Photoshop  was  “too  powerful  a 
program.”  His  concern,  however,  was  Photoshop’s 
potential  for  manipulating  and  combining  photos. 

Reuters,  he  said,  has  an  “ironclad  policy  against 
image  manipulation”  and  is  “very  selective”  in  buying 
pictures  from  outsiders,  Rubenstein  said. 

“Looking  at  a  file,  there’s  no  way  of  knowing 


Now  it's  Canon. 

The  professional  choice. 


Includes  Canon  USA,  Inc. 

6  months  limited 
warranty/registration  card. 

Most  EOS®  ‘IN  functions  retained  together  with  compatibility  for  most  EOS®  accessories. 

Full  compatibility  with  the  renowned  Canon®  EF  lenses  for  unmatched  picture  quality. 

A  large  buffer  merrxjry  (16MB)  allowing  continuous  shooting  of  up  to  2.7  images  per  second  in  bursts 
of  up  to  12  expxKures  in  4  seconds,  with  a  time  to  the  first  shot  of  less  than  0.25  second. 

SufDerb  color  reproduction  and  gradation  afforded  by  12-bit  analog-to-digital  conversion  (4096 
shades)  per  RGB  color. 

Built-in  high-|Dower  battery  pack  delivering  a  maximum  of  1000  expxjsures  pier  charge. 


Canon 


7200  Huron  River  Drive  •  Dexter,  MI  48130 
800.521.4042  voice  •  313.426.3780 fax 


what’s  been  done  to  it,”  he  explained. 

The  Inquirer  photographers  Costello  tutored 
were  up  to  speed  and  able  to  scan  and  transmit  their 
pictures  in  Photoshop  without  help  in  two  weeks, 
according  to  Randy  Wolf,  photo  editor  of  the  bureau. 

The  bureau’s  eight  contract  photographers  and 
five  freelancers  were  trained  by  Costello  and  photo 
systems  specialist  Harry  Gould,  who  provided  the  PC 
knowledge.Two  groups  received  a  total  of  six  hours 
training.  After  that,  photographers  who  had  experi- 

-  ence  with  computers  at  home 

helped  the  others,  and  the 
transition  to  Photoshop  was 
1 4  smooth.  Wolf  said,  adding, 

“Everybody  loves  it  compared 
.  i  ^  to  the  old  Phoenix  system.” 

I  I  4  During  one  of  the  sessions 

with  Costello,  two  pictures 
reflected  flash  color  from  flu¬ 
orescent  lights  and  missing  fill 
flash.  But  Photoshop  was  able 
to  save  what  would  have 
been  marginal  pictures  by 
toning  down  the  green  fluo¬ 
rescent  background  in  one 
and  opening  up  the  shadows 
that  dominated  a  woman’s 
face  in  the  other. 

Wolf  said  he  prefers  to  give 
photographers  latitude  on 
things  like  that  so  they  have 
the  flexibility  to  get  effective 
news  pictures  —  rather  than 
enforcing  quality  rules  that 
dumb  down  the  content  of 
the  pictures. 

Scanners  and  Photoshop, 
he  said,  seem  best  at  dealing 
with  thinner  negatives. 

Overexposed  negatives  are 
a  problem,  he  added.  Kodak’s 
new  color  negative  film,  Ekta- 
press  Multispeed,  with  a  DX 
iciudes  Canon  USA,  Inc.  coding  of  640  and  the  sensi- 

arm~"oard.  tivity  of  a  400  speed  film, 

-  serves  the  need  for  a  thinner 

accessories.  negative.  Wolf  said  his  photog- 

S  per  second  in  bursts  raphers  also  use  a  lot  of  Fuji 
5  second.  800  film,  some  of  it  pushed 

onversion  (4096  one  or  two  Stops. 

Color  temperature  is  not  a 
big  problem,  since  most  of 
the  bureau’s  pictures  run  in 
black  and  white.  But  Photo¬ 
shop  helps  because  color 
changes  in  the  Phoenix  sys¬ 
tem  could  only  be  applied  to 
the  whole  picture,  like  chang¬ 
ing  a  filter  pack  in  a  color 
ve  •  Dexter,  MI  48130  enlarger.  Photoshop,  on  the 
*  313.426.3780 fax  other  hand,  corrects  colors 

one  value  at  a  time. 


I 
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New  Tricks 
For  The  Trade 


BY  ROBERT  J.  SALGADO 


Newspaper  photographers 

are  being  won  over  by  autofociis, 
lead-acid  battery  packs  for  flash 
units  and  radio  triggers  for  remote  flash 
units  and  cameras. 

Younger  photographers  embraced 
autofocus  earl>'  on,  but  even  older  pho¬ 
tographers  ate  finding  that  their  autofo¬ 
cus  cameras  can  focus  some  wide 
angles  better  in  dim  light  than  they  can 
manually. 

Philadelphia  Inquirer  photographer 
John  Costello  believes  lens  design  may 
have  something  to  do  with  the  popu¬ 
larity  of  autofocus  among  professionals. 
Autofocus  motors  can  handle  the  small 
increments  required  to  focus  some 
new  lenses  better  than  the  human  hand 
can,  he  said  recently. 

Canon  users  have  been  generally 
more  enthusiastic  about  autofocus,  but 
Nikon  hopes  to  win  more  converts  to 
autofocus  with  its  new  F-5.This  camera 
lays  claim  to  the  autofocus  sequence 
speed  record  —  eight  frames  per  sec¬ 
ond.  Canon’s  EOS-lNRS,with  its  pellicle 
mirror,  can  shoot  10  frames  per  second, 
but  can’t  focus  them  automatically. 

While  many  photographers  will  tell 
you  that  they  would  rather  blame  them¬ 
selves  than  their  cameras  for  poorly 
focused  images,  autofocus  is  too  conve¬ 
nient  a  tool  to  be  ignored  —  especially 
in  the  hustle  of  spot  news  assignments. 

Bob  Daugherty,  AP’s  photo  chief  in 
Washington,  D.C.,  said  his  photogra¬ 
phers,  mostly  Nikon  users,  all  use  auto¬ 
focus  “on  occasion.” 

Bob  Pearson,  Agence  France-Presse’s 
chief  photographer  for  the  Americas, 
said  his  photographers,  about  six  of  10 
shooting  Canon  equipment,  were  using 
autofocus  more  commonly. 

Once  in  awhile,  they  end  up  with 
what  they  have  nicknamed  “Canon 
Moment”  —  when  the  camera  focuses 
on  something  other  than  the  subject, 
he  added. 

Eileen  Blass,  a  USA  Today  photogra¬ 
pher  who  shoots  a  lot  of  sports,  said 
she  finds  autofocus  really  useful  when 
there  is  a  flat  field  of  focus,  as  in  indi- 


nils  Is  HiHilliBr  Fine  Mess 
we  ll  Gel  YOU  Oul  01. 
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'  content,  regardless  of  source  or  format.  You’ll  find 

1  y  easy-to-learn,  full-featured  browsing  and  editing  tools  for 
1=  'Tianaging  digital  archiving  and  on-line  publishing.  And  you’ll 
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Jo  find  out  more  about  Digital  Collections  products,  from 
- - J  the  standalone  PhotoDesk  photo  archiving  system  to  enter¬ 
prise-wide  data  warehousing  systems,  call  us. 
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vidual  sports  such  as  tennis,  and  especially  indoors, 
where  light  levels  are  low.  A  Canon  shooter,  she  also 
utilizes  autofocus  to  get  her  to  the  end  zone  in  foot¬ 
ball  and  then  manually  focuses  on  the  play. 

She  said  she  had  heard  good  things  about  the 
Nikon  F-5,  but  her  newspaper  made  the  change  to 
Canon  equipment  several  years  ago.The  new  Nikon 
camera  has  been  well-received  by  people  who  have 
tried  it,  but  its  $2,500  price  (bo^  only)  has  all  but 
the  wealthiest  Nikon  aficionados,  corporate  or  indi¬ 
vidual,  playing  a  waiting  game. 

F-5  ARRIVES 

The  F-5  arrives  at  a  time  when  many  newspapers 
are  looking  at  moving  away  from  film  and  into  digi¬ 
tal  cameras.The  F-5  covered  President  Clinton’s  sec¬ 
ond  inauguration  for  E&P  in  January  and  may  have 
been  the  only'  one  seen  there,  except  perhaps  for 
magazine  photographers. 

The  F-5  performed  very  well  and  should  be  a  wel¬ 
come  addition  to  any  Nikon  shooter’s  arsenal,  but  it 
is  disappointing  that  despite  myriad  of  custom  func¬ 
tions  that  can  be  set  on  the  camera,  there  is  none  for 
leaving  the  film  tail  out  on  rewinding. 

Nikon  will  program  the  camera  to  do  this  for  you, 
but  a  custom  function  would  allow  the  photogra¬ 
pher  to  decide  when  to  leave  the  tail  out  and  when 
to  rewind  all  the  way  to  avoid  confusing  exposed 
with  unexposed  film.  Canon’s  EOS-IN  has  a  custom 
function  for  this. 

The  F-5,  like  the  Nikon  F4  and  the  N-90,  uses  AA 
batteries  in  a  tray,  but  also  a\'ailable  as  options  are  a 
nickel  metal  hydride  battery  pack  (MN30)  with  a 
charger  (MH30)  that  you  can  use  instead.  The 
charger  has  a  refreshing  mode  that  avoids  the  mem¬ 
ory  problems  that  have  plagued  Nicad  batteries.The 
mode  dumps  the  remaining  charge  before  giving 
the  battery  a  full  recharge.  The  recharge  takes  100 
minutes.  But  dumping  the  residual  charge  could 
take  up  to  eight  and  a  half  hours  for  a  full  charge, 
but  in  most  cases  it  will  be  less  than  an  hour. 

Convenient  as  the  MN30  is,  especially  if  you  have 
two  of  them,  the  maximum  shooting  time  comes 
from  lithium  AA  batteries,  according  to  Nikon.  The 
number  of  rolls  you  can  put  through  the  F-5  with 
either  battery  system  depends  on  how  long  you 
hold  down  the  shutter  release  halfway  for  metering 
or  autofocusing,  time  between  shots  and  the  lens. 

Longer  lenses,  especially  those  with  their  own 
autofocus  motors,  use  more  battery  power,  but  pho¬ 
tographers  can  expect  to  get  25  to  100  36^xposure 
rolls  from  a  charge,  according  to  Lindsay  Silverman, 
a  spokesman  for  Nikon.  A  chart  in  the  F-5  instruc¬ 
tion  manual  tells  photographers  to  expect  100  rolls 
with  lithium  batteries  and  60  with  the  MN30  when 
using  an  AF  Nikkor  80-200mm  F2.8  zoom  lens  and 
lightly  pressing  the  shutter  release  button  only  three 
seconds  before  each  shot  in  bursts  of  three. 

When  the  temperature  drops,  however,  so  does 
the  number  of  rolls  per  battery  pack. 

On  the  flash  battery  front,  photographers  have 
several  choices,  from  the  high-powered  Dynalite 


Jackrabbit  packs  to  the  low-powered  UnderDog, 
whose  name  derives  from  often  being  attached 
under  the  camera  with  its  built-in  tripod  screw  or  in 
tandem  with  a  second  unit. 

By  putting  a  tripod  socket  on  the  bottom  of  an 
UnderDog,  it  becomes  a  TopDog  with  the  second 
UnderDog  beneath. 

Anybody  who  knows  Jon  Falk,  a  photo  editor  at 
the  Philadelphia  Daily  News  and  a  former  shooter 
for  the  defunct  Philadelphia  Bulletin,  can  appreci¬ 
ate  the  punning  nature  of  all  the  names  associated 
with  these  batteries.  Although  Falk  now  assembles 
these  batteries  with  serial  numbers  for  each  one  in 
a  garage  near  Collingswood,  N.J.,  the  battery  was 
designed  and  named  back  in  1989  by  John  Van 
Beekum  of  Miami  and  manufactured  there  until 
1995,  when  Falk  took  over. 

BATTERY  CHOICES 

He  sells  the  units  with  120-volt  or  120/230  dual¬ 
voltage  quick  chargers,  and  also  offers  a  12-volt  DC 
charger  for  use  in  an  automobile.  They  are  available 
through  12  dealers  worldwide  or  from  John  Falk 
Lights  Ltd.  in  New  Jersey. 

His  competition  is  Quantum,  which  makes  an 
equivalent  battery,  the  Bantum,  and  one  twice  as 
powerful,  but  still  in  low  voltage  —  Quantum  One 
Plus.  Falk  claims  the  TopDog  and  UnderDog 
together  match  this  bigger  battery’s  output. 

Quantum’s  battery  line  also  includes  the  Turbo,  a 
high-voltage  battery  like  Dynalite’s  Jackrabbit.  All 
these  are  sealed  lead  acid  batteries  that  can  be 
recharged  repeatedly  at  any  level  of  charge. 

None  of  these  are  acceptable  to  the  camera  com¬ 
panies  that  make  the  dedicated  flash  units  that  most 
news  photographers  use.  A  Nikon  spokesman  said 
the  high  voltage  units  can  fry  one  of  that  company’s 
SB24, 25, 26  flash  units  and  their  use  voids  the  unit’s 
warranty,  but  virtually  all  those  who  cover  spot  news 
use  them,  as  do  many  commercial  photographers. 

(See  Tricks  on  page  16P) 


UnderDog  battery  provides  a  base  for  a  shoe-mount 
flash  unit.  The  PocketWizard  receiver  will  fire  flash 
on  signal  from  a  transmitter  connected  to  a  camera, 
eliminating  need  for  the  wires  or  other  flash. 
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Photojournalism 

ALaWeb 


BY  STEPHEN  HART 


Dig  into  the  archives  for  the  oldest  copy  of 
your  paper  with  photos  and  compare  it  to 
today’s  edition. 

You  probably  print  larger  pictures  than  you  did 
30  years  ago.  You  most  likely  publish  more  pictures. 
You  may  include  digital  photos.  And  you  almost  cer¬ 
tainly  have  more  color.  Like  most  newspapers,  yours 
takes  advantage  of  new  technology  to  expand  the 
way  it  uses  photos  to  present  the  news. 

Today,  Web  technology  can  take  photography 
beyond  still,  two<limensional  pictures.  Web  readers 

Hart  (e-mail:  shart@ap.org)  is  a  multimedia 
producer  for  the  Associated  Press  in  New  York, 
where  he  works  on  its  Web  service.  The  Wire. 


can  see  an  animated  slide  show,  an  interactive 
gallery  taking  them  from  the  start  of  a  story  to  its 
end,  or  a  moving  panorama  that  puts  them  in  the 
middle  of  a  picture. 

Web  technology  forces  photojoumalists  and  edi¬ 
tors  to  rethink  how  to  cover  a  story.  They  are  no 
longer  bound  by  the  space  limitations  or  static 
nature  of  newsprint. 

Here  are  some  of  the  new  ways  to  use  photos  in 
presenting  the  news  on  Web  sites: 

♦  Create  a  gallery  of  photos  that  didn't  run  in  the 
newspaper.  Let  print  readers  know  they  can  find 
more  pictures  on  your  Web  site.  Offer  material  that 
didn’t  make  it  to  print,  such  as  extra  graphics,  pic¬ 
tures,  and  even  audio  or  video. 


Nikon. 


CALL  FOR 

NEW  LOWER  PRICING!!* 

LS-IOOO  Super  CoolScan 

Nikon’s  35min  Desktop  Film  Scanner  digitizes  your  35mm  images  more  quickly 
than  ever  before — and  at  a  higher  image  quality!  The  Super  Coolscan  captures 
12  bits  per  color  channel  (RGB)  in  resolutions  up  to  2700  dpi — suitable  for 
many  four-color  separations.  With  a  single  pass,  it  detects  a  superior  range  of 
colors  and  delivers  excellent  shadow  detail.  Because  the  Super  Coolscan  uses 
an  advanced  LED  block  design,  its  lamp  never  needs  to  be  replaced.  In 
addition,  Nikon’s  new  coaxial  illumination  design  provides  the  most  compact 
scanner  design  currently  available — the  Super  Coolscan  is  a  mere  5.1”  x  6.1”  x 
7.6”.  Combined  with  intelligent  hardware  autocalibration,  autoexposure, 
autocolor  balance,  and  uniform  image  brightness,  this  unit  offers  the  best  and 
fastest  film  scanning  technology  available. 

In  addition,  Nikon  has  completely  revised  its  plug-in  for  Mac  Photoshop  and  its 
TWAIN  source  for  Windows.  Users  will  find  Nikon  Control  easier  than  ever,  and 
it  will  even  run  stand-alone.  Nikon  Control  also  features  unattended  high-speed 
batch  scanning  (an  optional  autofeeder  accessory  is  necessary). 
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This  encourages  your  staff  to  pro¬ 
duce  and  think  beyond  print,  and  it 
shows  the  reader  that  your  site  is 
more  than  just  “shovelware,”  the  nick¬ 
name  given  to  content  created  for  one 
medium  and  simply  shoveled  into 
another.  For  example,  if  you  owned  a 
newspaper  and  television  station,  you 
wouldn’t  give  the  morning  anchor  a 
copy  of  the  paper  to  read  on  air.Wliy 
do  it  on  the  Web? 

♦  Add  a  voice-over  from  the  photog¬ 
rapher  describing  how  he  or  she  got 
unusual  photos.  It  is  easy  to  “embed” 
audio  in  a  Web  page.  Have  the  audio 
play  automatically  once  the  page  is 
loaded  or  when  a  viewer  clicks  on  the 
picture. 

♦  Make  a  mini-slide  show  of  photos 
to  entice  users.  Most  Web  browsers 
support  the  GIF  image  file  format  to 
create  simple  animations  that  emulate 
slide  shows.  GIF  can  flash  several  pho¬ 
tos  in  sequence,  either  to  show 
motion  or  give  an  example  of  some  of 
the  pictures  in  a  full  package. 

At  the  Wire,  we  use  animated  GIF 
images  next  to  headlines  to  indicate 
“there’s  more  if  you  click  here.” 

♦  Use  photos  as  a  navigational  tool.  A 
user  can  click  on  a  part  of  a  picture  to 
get  a  description  of  an  object,  or  the 
reader  can  go  elsewhere  in  the  story. 

If  a  picture  showed  the  Space  Shut¬ 
tle,  a  click  might  provide  detailed 
descriptions  of  the  shuttle’s  parts. 
Another  click  could  zoom  in  and 
show  part  of  the  photo  in  more  detail. 

♦  Allow  space  for  photographers  to 
display  current  work,  or  their  most 
compelling  photos.  And  involve  photog¬ 
raphers  and  photo  editors  early  in  the 
planning  process.They’il  be  eager  con¬ 
tributors  and  have  many  more  ideas. 

♦  Communicate  to  users  the  size  of 
large  photo  files  so  they  aren’t  sur¬ 
prised  by  long  download  times.This  is 
easily  accomplished  by  indicating  the 
file  size  on  any  link  to  a  photo. 

♦  Limit  the  number  of  photos  on 
each  page.  It  is  tempting  to  create  a 
large  page  of  many  stamp-sized  pho¬ 
tos  as  a  menu,  but  try  something  else. 
A  large  matrix  of  tiny  photos  doesn’t 
look  good  and  doesn’t  do  the  photos 
justice.  One  solution  is  to  divide  the 
menu  into  several  pages  with  fewer, 
but  larger,  thumbnails.  This  way,  users 
can  see  each  picture,  and  will  more 
likely  look  at  additional  pages  as  they 
are  drawn  deeper  into  a  story. 

♦  Use  pictures  and  artwork  to  lay 


out  Web  pages  as  you  would  newspa-  • 
per  pages.The  philosophy  is  the  same:  | 
to  make  pages  attractive  and  interest-  | 
ing  to  the  eye.  1 

♦  Give  photographers  credit.  Con-  1 

sider  establishing  links  to  a  biographi-  1 
cal  page  showing  the  photographer’s  i 
favorite  work.  ' 

♦  Never  alter  images.  The  same  ethi-  j 

cal  rules  apply  on  the  Web  as  they  do  ] 
in  print.  1 

♦  Remember,  technology  is  con-  I 

stantly  changing  and  improving.  1 


Inauguration 

Continued  from  page  3P 
was  at  an  angle  to  the  podium,  perfect 
for  the  swearing-in,  and  another  stand 
on  the  south  offered  a  side  view. 

Since  Congress  hosts  the  event,  the 
job  of  accrediting  photographers  fell 
to  the  Senate  Press  Photographers’ 
Gallery,  where  a  committee  appor¬ 
tioned  the  precise  locations.  Organi¬ 
zations  requesting  space  on  the 
photo  stands  had  to  pay  a  prorated 
share  of  their  cost. 

Maurice  Johnson,  superintendent 
of  the  gallery  and  a  former  Interna¬ 
tional  News  Service  and  United  Press 
International  photographer,  said  the 
14  positions  on  the  main  photo  stand 
cost  $550  each,  while  a  place  on  the 
south  stand  cost  only  $250.  A  position 
on  the  North  Steps,  where  I  observed 
and  photographed  the  work  of  oth¬ 
ers,  was  free. 


j  Digital 

I  Continued  from  page  6P 
I  secondary  lens  system  to  transmit  the 
I  image  from  the  camera’s  prime  lens  to 
1  the  CCD  array  —  without  changing  the 
1  effective  focal  length  —  and  preserves 
I  the  through-the-lens  flash  control  of 
I  other  modem  Nikon  cameras.  It  does 
[  this,  however,  at  the  expense  of  effec- 
j  five  aperture,  reducing  even  fast  lenses 
1  to  an  effective  aperture  of  no  more 
I  than  F6.7.  Despite  its  superior  flash 
1  performance,  this  and  its  weight  have 
I  resulted  in  a  cool  reception  among 
I  most  newspaper  photographers. 

]  Reuters  photographer  Rich  Wilking, 
I  a  Canon  shooter,  agreed  with  the  need 
1  to  dial  down  a  flash  unit’s  power  with 
1  digital  cameras.  Like  many  AP  photog- 
1  raphers,  he  uses  a  Sto-Fen  dome  on  his 


flash  unit. 

“You  can’t  shoot  too  close,”  he 
warned.  The  one  advantage  with  the 
digital  camera,  he  added,  is  the  ability 
to  have  pictures  right  away  to  find  out 
what  works. 


Tricks 

Continued  from  page  14P 

Falk  explains  that  the  danger  to  the 
flash  comes  from  repeated  bursts  at 
full  power  that  can  come  from  high 
voltage  batteries,  but  not  with  AA  alka- 
lines  or  the  UnderDog. 

One  of  the  most  effective  uses  for 
an  UnderDog  is  as  a  base  for  a  shoe- 
mount  flash  unit  that  is  fired  by  a 
slave  or  a  radio  remote.  This  means 
that  a  photographer  can  place  a  flash 
unit  away  from  the  camera  without 
the  bother  of  carrying  a  light  stand. 

And  the  radio  remote  trigger  of 
choice  these  days  appears  to  be  the 
Pocket  Wizard,  which  has  16  channels 
to  choose  from. 

Daugherty,  AP’s  Washington  bureau 
photo  chief,  said  photographer  Doug 
Mills,  who  covers  the  White  House  for 
AP,  uses  them  and  has  triggered  cam¬ 
eras  even  around  comers  where  you 
“couldn’t  even  see.” 

The  multiplicity  of  channels  helps 
in  an  environment  where  a  lot  of 
radio  frequencies  already  are  buzzing 
around. 


Christinas 
Phture  Promos 

HO,  HO, HO  and  a  Merry  Christmas 
picture  promo. 

At  Knight  Publishing  Co.,  parent  of 
the  Charlotte  Observer,  a  subsidiary 
commercial  photo  company  called 
KPC  Photography  uses  fanciful  photo 
illustrations  for  a  Christmas  card  every 
holiday  season. 

The  cards  show  employees  in  such 
seasonal  poses  as  Santa  using  a  motor¬ 
cycle  to  pull  a  sleigh  over  downtown 
Charlotte,  or  as  elves  busily  preparing 
for  Christmas.  The  cards  wish  cus¬ 
tomers  seasons  greetings  using  images 
created  by  digitally  mixing  and  manip)- 
ulating  photos  in  Adobe  Photoshop. 

“Most  of  all,  we  have  fun,”  said  man¬ 
ager  John  Daughtry.  “We  want  our  cus¬ 
tomers  to  see  our  personalities  show 
through.” 
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Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASOI,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 


A  sampling  of 
National  Press 
Photographers 
Association 
and  Foundation* 
1997 programs: 

The  NPPF  8th  Annual 
Stan  Kalish 

Picture  Editing  Workshop 

A  hands-on  week-long  course  for 
aspiring  picture  editors,  or  those 
wishing  to  hone  their  skills. 
Milwaukee,  Wl 
May  30-June  4 
(Second  session) 

June  6-June  1 1 
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The  world^s  most 
powerful  graphies  eard 
doesnT  install 
in  a  computer. 


The  52th  Annual 
NPPA  Convention 

This  year's  Convention  promises 
to  be  the  most  comprehensive 
and  enriching  to  date! 
'Photojournalism  on  the  Gulf: 
Let  Your  Career  Take  Flight!,' 
is  a  program  geared  to  differing 
career  skill  levels — from  entry — to 
mid  career — to  advanced. 
Education  blocks  include  topics 
for  college  students  and  those 
planning  to  retire — those 
interested  in  improving  their 
management  techniques  and 
those  trying  to  manage  their  own 
finances. 

There  will  be  a  job  fair  and  a 
special  student  program.  Look  for 
subjects  on  community  reporting, 
ethics  and  new  technologies — 
as  well  as  a  healthy  dose  of 
traditional  how-to 
photojournalism  topics. 

All  in  all,  the  educational  event 
will  boast  over  50  separate  blocks 
of  education! 

Belleview  Mido  Resort  Hotel, 
Clearwater,  FL,  July  8-12 

The  NPPA 
Flying  Short  Course 

Put  about  half  a  dozen  of  the 
nation's  top  photojournalists  on  a 
plane  and  send  them  on  a  five- 
city  whirlwind  lecture  tour  and 
you’ve  described  the  NPPA  FSC. 
This  year’s  stops  include: 
Secaucus,  NJ,  Oct  18 
Chicago,  IL,  Oct.  19 
Kansas  City,  KS,  Oct  21 
Portland,  OR,  Oct  23 
Long  Beach,  CA,  Oct  25 

The  NPPA  Electronic 
Photojoumaiism  Workshop 

An  intensive  hands-on  workshop 
using  the  latest  in  electronic 
technology  to  produce  a 
newspaper  in  a  real-life  deadline 
situation.  Participants  report  real 
stories,  then  design  their  efforts, 
into  a  publication  printed  at 
workshop's  end. 

Columbus,  OH,  Sept  8-18 

For  more  information  on 
any  NPPA  program: 

Call  NPPA  Executive  Director 
Charles  Cooper  at 

800-289-NPPA  (6772) 

*The  National  Press  Photographer’s 
Foundatkxi  is  a  501  (c)3  tax-exempt 
educational  organization  founded  hy 
members  of  NPPA  and  supported  by 
financial  gifts  and  endowments. 


“Cyber-journalism.”  “Non-linear.”  “Convergence.” 
You  hear  countless  terms  for  the  technological  advances  that  are  making 
the  biggest  impact  on  journalism  since  the  invention  of  television. 

At  the  National  Press  Photographers  Association, 

we’re  committed  to  imaging’s  cutting  edge.  But  we  also  know  this: 
no  matter  how  whiz-bang  the  technology,  the  people  who  use  it 
are  where  journalism’s  real  visual  future  lies. 

That’s  why,  from  students  to  seasoned  photographers,  no  organization 
is  more  committed  to  journalism’s  visual  professionals  than  the  NPPA. 
Through  a  plethora  of  seminars,  clinics,  white  papers,  networking 
opportunities,  and  support  materials — including  our  monthly  publication. 
News  Photographer— our  1 1 ,000  members  work  constantly  to  educate, 
motivate,  and  advance  the  field.  The  benefit  to  you?  improved  skills, 
professionalism,  and  opportunities  for  your  publication  to  realize  its 
maximum  potential.  So  support  NPPA  membership  in  your  organization. 

For  enhancing  visual  images — and  your  overall  image — 
it’s  the  most  powerful  development  tool  you’ll  find  anywhere. 


More  than  anything, 
we  develop  professionals. 


CElfBMTMa  OUR  RRST  AND  THE  NEXT  FIFTY  YEARS. 

THE  NATIONAL  PRESS  PHOTOGRAPHERS  ASSOCIATION 


NEWS  TECH 


“I’ve  seen  jobs  where  one  page  takes  a 
whole  barrel  of  ink,”  said  Robert  Sibley, 
sales  vice  president  at  Evergreen  Printing 
in  Bellmawr,  N.J.,  where,  among  other 
publications,  the  Financial  Times  rolls  off 
its  web  offset  presses. 

read>'  digital  file  on  a  disk. 

In  Sibley’s  view,  the  prepress  portion 
of  the  business  has  become  a  digital 
“jungle.” Ads  once  delivered  as  Veloxes 
are  created  in  any  of  several  applica¬ 
tions  and  may  arrive  in  various,  often 
incompatible,  storage  media,  file  and 
transmission  formats,  and  raise  matters 
of  available  fonts,  adequate  resolution 
and  suitable  screening. 

Commercial  customers  want  jobs 
packaged  and  stacked  to  their  liking. 
Unlike  the  simplest  of  newspaper  post¬ 
press  arrangements,  said  Sibley,  “you 
can’t  just  bundle  the  job  and  leave  it  on 
the  truck.” 

This  end  of  the  business  also  may 
well  require  maintenance  of  mailing 
lists,  plenty  of  storage  for  customers 
requiring  inserting  and  the  correct 
scheduling  of  those  stored  inserts. 

BEWARE  OF  OVERHEAD 

Owing  to  complications  in  comput¬ 
ing  electrical  power  per  job,  Sibley  rec¬ 
ommended  accounting  for  the  cost  of 
press  power  under  overhead,  along 
with  the  cost  of  blankets,  fountain  solu¬ 
tion,  maintenance  and  depreciation.  To 
publishers  contemplating  commercial 
work,  Sibley  warned,  “Your  mainte¬ 
nance  costs  are  going  to  skyrocket.” 

Other  contributors  to  overhead 
include  bad  debt  expense,  accounting 
time  and  management  time  that 
includes  customer  hand-holding  and 
seeing  to  corrections. 

While  publishers  may  be  entitled  to 


“a  reasonable  profit”  on  commercial 
sales,  Sibley  cautioned  that  publishing 
profits  remain  far  more  attractive. 

Simpkins  contended  that  commercial 
printing  can  work  well  and  be  prof¬ 
itable  for  a  newspaper  when  properly 
managed  and  with  all  costs  known.The 
panel  estimated  that  a  well-run  com¬ 
mercial  operation  can  net  5%  to  15%, 
depending  on  its  market. 

“Use  good  math”  to  arrive  at  the  cor¬ 
rect  maritup,  said  Sibley,  pointing  out 
that  a  true  12%  markup  is  not  the  prod¬ 
uct  of  cost  times  1.12  (1  plus  12%)  but 
rather  the  larger  quotient  of  cost  divid¬ 
ed  by  0.88  (1  minus  12%)  —  making 
the  markup  12%  of  the  customer’s 
price,  not  12%  of  the  producer’s  cost. 

Get  it  wrong  and  the  accountants 
will  come  looking  for  the  missing 
$163.64  on  a  $10,000  job. 

IMPORTANCE  OF  SCHEDULING 

Simpkins  wished  operations  good 
luck  in  fitting  customers’  needs  into 
newspapers’  schedules.  Before  joining 
MediaNews  Inc.’s  New  England 
Newspapers,  where  he  oversees  pro¬ 
duction  at  the  Berkshire  Eagle, 

Pittsfield,  Mass.,  and  at  two  dailies  and  a 
weekly  in  Vermont,  Simpkins  was 
resf>onsible  for  production  and  plant  at 
the  Neu<  Haven  (Conn.)  Register  and 
parent  Journal  Register  Co.’s  Imprint 
Printing  in  North  Haven. 

Scheduling  is  but  one  aspect  of  the 
added  management  duties  that  come 
with  commercial  work.  Among  other 
things,  Simpkins  said  a  production  man¬ 
ager  should  consider  the  implications  of 
estimating  and  possible  new  roles  as 
sales  manager,  customer  relations  man¬ 
ager,  cost-accounting  manager. 

“While  all  this  is  going  on,”  he  asked, 
“who’s  watching  the  daily  production 
for  your  franchise?” 

Pointing  to  the  importance  of  local 
businesses’  and  advertisers’  perception 
of  “the  newspaper  itself  if  you  attach  its 
name”  to  a  commercial  printing  opera¬ 
tion,  Simpkins  said  publishers  consider¬ 
ing  the  added  business  may  want  to  cre¬ 
ate  a  separate  company  or  give  the  busi¬ 
ness  its  own  name. 

But  before  expanding  from  one  or 
two  jobs  into  a  full  printing  business,  he 
counseled, “identify  your  niche  and 
focus  on  that”  —  while  at  the  same  time 
diversifying  or  broadening  the  customer 
base  enough  to  protect  the  business 
against  the  loss  of  a  single  large  cus¬ 
tomer. 


A  fundamental  consideration  is 
whether  to  accept  all  jobs  even  when  a 
newspaper’s  commercial  shop  cannot 
handle  special  bindings,  coatings  or 
other  aspects  of  the  work.  Taking  all 
jobs,  said  Simpkins,  turns  the  print  seller 
into  a  print  buyer,  who  must  shop 
among  other  commercial  printers,  usual¬ 
ly  jobbing  out  all  but  the  coldset  print¬ 
ing. 

Owners,  he  continued,  should  deter¬ 
mine  just  how  big  they  want  their 
businesses  to  be,  then  map  out  a 
growth  path,  set  up  zero-based  bud¬ 
geting  and  examine  all  costs.  And 
make  no  assumptions  about  costs  or 
lack  thereof.  Just  because  a  crew  is  in 
the  pressroom  eight  hours  a  day,  said 
Simpkins,  “they’re  not  fire.” 

Simpkins  made  the  following 
recommendations: 

♦  Advertise  the  business  in  the  news¬ 
paper. 

♦  Utilize  rep  firms’  knowledge  of 
printing  needs  among  other  newspa¬ 
pers  that  are  unable  to  print  or  stitch 

(See  Commercial  on  page  28) 


More  Than 
Numbers... 
Solutions 


SurvCTs  &  Focus 
Groups 

New  Media 

Research 

• 

Database 
M  arketing 


INTERACTIVE 

MARKETING  &  RESEARCH 

We  exceed  your  expectations  without 
exceeding  your  budget. 


Call  Rilev  Kirbv  for  Solutions: 

704-643-5855 
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INTERACTIVE  COMMUNICATIONS 


BY  HOAG  LEVINS 


NCN  To  Launch 
National  Gateway 


New  Century 
Network’s 
Lee  deBoer 
talks  strategy 


New  century  NEITWORK,  which  is 
owned  by  nine  of  America’s  largest 
newspaper  companies,  will  soon 
launch  a  national  gateway  Web  site 
that  will  not  attempt  to  compete 
with  CNN.com  or  MSNBC.com  as  a  focused  source 
of  breaking  national  news  on  the  Internet. 

Instead,  the  NCN  gateway  Web  site  will  be  oper¬ 
ated  as  an  “index”  or  “directory”  to  the  content  of 
the  75  local  newspaper  Web  sites  that  are  NCN 
affiliates. 

In  theory,  Web  surfers  who  rush  to  CNN.com  to 
follow  unfolding  news  events 
could  later  visit  the  NCN  site 
if  they’re  also  interested  in 
seeing  how  the  same  issue 
was  covered  by  multiple 
newspapers. 

“We  see  ourselves  as  pro¬ 
moters  and  indexers  for  our 
affiliate  sites,”  explained  NCN’s  CEO  Lee  deBoer, 
who  previously  announced  the  new  gateway  Web 
site  would  launch  on  May  l.“The  gateway  will  be  a 
pretty  much  straightforward  packaging  of  links  to 
our  affiliates  —  we’re  not  trying  to  be  a  national 
newsroom.” 

That  strategy  comes  as  a  surprise  to  some  indus¬ 
try  observers  who  assumed  that  a  networic  backed 
by  such  powerful  print  news  oi^anizations  would 
launch  a  high-profile  Web  challenge  to  the  online 
news  supremacy  of  CNN  or  MSNBC. 

But  deBoer  is  ojjenly  critical  of  the  job  those 
other  news  Web  sites  are  doing. 

“Unfortunately,”  he  said,  “CNN  and  MSNBC  are 
still  depending  on  that  ‘national  newsroom’ 
approach  that  really  only  goes  a  few  inches  deep. 
Newspapers  go  a  lot  deeper  and  I  think  in  the 
aggregate  we’ll  be  able  to  take  advantage  of  that. 
We  want  to  bring  depth  and  breadth  and  even  be 
able  to  give  you  ‘news  help.’  ” 

DeBoer  points  to  NCN’s  current  “preview”  Web 
site  as  an  example  of  what  the  larger  gateway  site 
will  be  like.That  prototype  site  at  http://www.new- 
century.net  has  spartan  pages  offering  lists  of  links 
to  the  current  news  stories  appearing  in  NCN  affili¬ 
ate  newspaper  sites.  Each  link  item  is  a  one-line 
headline  with  no  further  explanation.The  headlines 
are  grouped  by  subject  category  but  are  otherwise 
unenhanced.There  are  no  photos  or  graphics  relat¬ 
ed  to  any  of  the  headlines  or  subject  categories. 

Levins  is  editor  of  E&P  Interactive. 


Even  the  most  objective  Web  observers  are  likely 
to  describe  this  as  a  “plain  jane”  site. 

Nevertheless,  the  new  gateway  launch  plans  are 
just  one  of  a  flurry  of  new  initiatives  and  business 
deals  the  New  Yoric-based  NCN  is  touting  as  evi¬ 
dence  of  its  new  credibility. 

Since  mid-February,  it  has  signed  national  tech¬ 
nology  agreements  with  Zip2,Junglee  Corp.,and 
NetGravity  —  all  World  Wide  Web  firms  that  pro¬ 
vide  large-scale  digital  business  directories,  search 
engines,  databa.ses  and  advertising  management 
services  for  Web  site  operators. 

Just  before  Christmas,  NCN  signed  a  partnership 
agreement  with  Cox  Interactive  Sales,  whose  rep¬ 
resentatives  sell  Internet  advertising  from  offices 
in  New  York,  Chicago,  Detroit,  Los  Angeles  and  San 
Francisco.The  arrangement  has  already  resulted  in 
the  first  wave  of  national  network  ad  placements 
—  for  American  Express,  Microsoft,  AT&T,  IBM  and 
Bell  South  —  on  27  newspaper  Web  sites. 

Meanwhile,  the  organization  has  also  launched  a 
national,  full-color  print  and  Web  advertising  cam¬ 
paign  aimed  at  recruiting  more  newspapers  as  net¬ 
woric  affiliates. 

NCN  currently  has  75  “prototype”  affiliate  news¬ 
paper  Web  sites  ranging  from  the  O-Zone  of  the 
Star-Banner  in  Ocala,  Fla.,  toTribNet  of  the  News 
Tribune  in  Tacoma,  Wash. 

Formed  in  April  1995  by  a  consortium  of  nine 
newspaper  companies,  NCN  was  designed  as  a 
national  network  of  support 
services  for  Web  sites  operat¬ 
ed  by  newspapers. 

It  was  conceived  as  a  way 
to  bolster  the  ability  of  news¬ 
paper  companies  to  com¬ 
pete  against  the  new  Icxrally 
focused,  nontraditional 
Internet  publishers.  But  its 
first  year  of  operation  was 
characterized  by  confusing 
announcements,  the  appear¬ 
ance  of  repeated  false  starts, 
and  industrywide  skepticism. 

At  one  point  in  the  early 
days,  NCN’s  acting  CEO  — 

Peter  Winter  of  Cox 
Newspapers  —  announced 
to  reporters  that  the  organi¬ 
zation’s  power  would  be 
such  that  the  Internet  itself 
would  operate  as  a  “surro- 


"We're  real.  We're  in  business. 
We're  signing  contracts, 
spending  money  and  trying  to 
do  things  that  have  very  spe¬ 
cific  targeted  oblectives." 

—  Lee  deBoer,  CEO, 
New  Century  Network 
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New  Century  Network  will  soon  launch  a  national  gateway  Web  site  that  will  be  operated 
as  an  "index"  or  "directory"  to  the  content  of  the  75  local  newspaper  Web  sites  that  are 
NCN  affiliates. 


gate  arm  of  NCN.” 

He  boasted  that  the  Internet  would 
ultimately  be  forced  to  conform  to 
NCN  standards,  even  as  he  was  unable 
to  define  what  those  standards  were. 
Twelve  months  after  it  was  formed, 

NCN  was  the  butt  of  widespread  deri¬ 
sion  throughout  the  Internet  news 
community. 

Then,  last  April,  deBoer  was  hired  as 
NCN’s  permanent  CEO. The  low-key 
former  HBO  executive  ushered  in  a 
new  era  of  public  relations  prudence 
but  has  yet  to  silence  all  the  skeptics. 

DeBoer  tacitly  acknowledges  indus¬ 
try  critics  by  emphasizing  that  the  lat¬ 
est  round  of  NCN  deals  and  activities 
prove  that,  “We’re  real.  We’re  in  busi¬ 
ness.  We’re  signing  contracts,  spending 
money  and  trying  to  do  things  that 
have  very  specific  targeted  objectives.” 

DeBoer  has  hired  more  than  20 
staffers  in  recent  months  and  expects 
to  bring  on  at  least  100  employees. 

He  indicated  that  while  NCN  is  con¬ 
sidering  a  broad  array  of  possible  busi¬ 
ness  strategies  for  the  future,  it  is  tightly 
focused  on  just  two  at  the  present;  cre¬ 
ating  the  gateway  Web  site  that  must 
attract  and  “funnel”  large  numbers  of 
Web  surfers  to  the  local  sites  of  its  affili¬ 
ates,  and  the  development  of  an  effi¬ 
cient  network  for  the  sale  and  manage¬ 
ment  of  national  Web  advertising  for  its 
affiliates’ Web  sites. 

NCN  is  now  providing  “single  trans¬ 
action”  service  to  national  advertisers 
who  want  to  place  banner  ads  on  mul¬ 


tiple  newspaper  Web  sites  across  the 
country  or  in  specific  geographic 
regions.  It  takes  a  20%  cut  of  placed  ad 
revenues. 

During  the  last  few  months,  as 
they’ve  actually  begun  accepting  such 
ads,  NCN’s  staff  has  performed  those 
placements  manually.  However,  the  new 
agreement  with  NetGravity  gives  NCN 
highly  sophisticated,  automated  ad  man¬ 
agement  capabilities  at  the  same  time 
its  partnership  with  Cox  Interactive 
provides  it  with  a  national  force  of  sea¬ 
soned  ad  salesmen. 

Aside  from  the  main  “gateway”  Web 
site,  deBoer  says  NCN  also  plans  to  cre¬ 
ate  stand-alone  “vertical”  or  “topic”  Web 
sites.Three  potential  topics  he  men¬ 
tioned  were  health,  automotive  issues 
and  sports.  Although  he  declined  to  pro¬ 
vide  specific  details,  he  suggested  that 
each  site  would  be  constructed  around 
editorial  material  and  links  aggregated 
from  affiliate  newspaper  sites  and  that 
each  topic  site  would  be  promoted 
nationally  as  its  own  “event.” 

National  advertising  space  would  be 
sold  on  the  NCN  topic  sites.  An  exam¬ 
ple  deBoer  gave  was  the  possibility  of 
Nike  sponsoring  a  topic  site  about 
some  aspect  of  spiorts.  Users  visiting  the 
site  would  be  exposed  to  many  links 
back  to  affiliate  sites.  Simultaneously, 
affiliate  sites  would  promote  the  “topic” 
site  as  a  special  feature  accessible 
through  an  icon  on  their  own  pages. 

DeBoer  declined  to  provide  specifics, 
but  said  the  gatewa>'  site  and  vertical  sites 


would  eventually  include  new  search, 
directory  and  database  capabilities. 

However,  the  new  agreement  with 
Junglee  Corp.  and  Zip2  does  appear  to 
have  the  potential  to  provide  NCN  with 
powerful  new  capabilities  in  this  area. 

Junglee,  a  Sunnyvale,  Calif.,  firm, 
designs  virtual  database  engines  and 
related  applications  that  can  puD 
together  information  from  disparate 
newspaper  databases  and  text  struc¬ 
tures  into  a  common  format  searchable 
as  a  single,  mega-database.  In  a  state¬ 
ment  on  its  own  Web  site,  Junglee 
explains  that  it  has  been  retained  by 
NCN  to  create  “Supersites”  that  will 
aggregate  national  databases  of  classi¬ 
fied  advertising  and  editorial  content 
from  many  newspapers. 

Zip2  of  Palo  Alto,  Calif.,  is  widely 
known  for  its  national  yellow  pages 
Web  site  that  links  each  business  listing 
to  a  digital  street  map.The  company 
also  produces  various  other  sorts  of 
engines  for  regional  Web  site  business 
directories,  entertainment  guides  and 
real  estate  listings. 

Despite  all  of  NCN’s  apparent 
progress,  industry  observers  point  out 
that  in  order  to  succeed,  it  will  have  to 
log  millions  of  impressions  on  its  gate¬ 
way  site  even  as  that  site  competes 
against  other,  much  higher-profile  data¬ 
base,  directory  and  link-list  sites  like 
Yahoo!  and  various  search  engines. 

Will  NCN’s  gateway  shine  a  bright  en¬ 
ough  light  across  the  Internet  to  accom¬ 
plish  this?  DeBoer  says  he  has  no  doubts. 

“That’s  our  challenge,”  he  said.  “I 
think  we’ll  be  better  on  day  100  than 
on  day  20.  But  we  intend  to  be  here  in 
business  for  the  long  haul  and  we’re 
going  to  learn  how  to  shine  that  light 
as  brightly  as  we  can.” 


The  Midland  Reporter-Telegram 
series,  “Up  in  the  Air,”  described 
on  the  cover  of  this  issue  of  E&P  is 
interesting  reading.  Look  for  it  online 
at  www.mrt.com. 
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BY  DAVID  ASTOR 


Family  Life  Brings 
Her  Column  To  Life 

SOON  AFTER  DEB  Di  Sandro  launched  her  take  marvelous  journeys  without  me  now.  While 

family  humor  column  in  1989,  readers  curled  up  on  the  couch,  under  the  shade  of  a  sway- 
began  stopping  her  at  the  grocery  store.  ing  willow  or  beneath  the  bedcovers  with  a  flash- 
“Hey,  aren’t  you  the  lady  who  writes  light,  Lauren  will  fly  into  outer  space,  traipse 
that  column?”  they  would  ask.  through  the  Amazon  on  a  safari,  meet  Tom  Sawyer 


Deb  Di  Sandro 
puts  her  hunmrmis 
experiences  as  a 
parent  into  the 
self-syndicated 
Slightly  Off 


SODN  AFTER  DEB  Di  Sandro  launched  her 
family  humor  column  in  1989,  readers 
began  stopping  her  at  the  grocery  store. 

“Hey,  aren’t  you  the  lady  who  writes 
that  column?”  they  would  ask. 

“Yes,”  she’d  reply,  anticipating  a  compliment. 

“You  need  a  new  picture!” 

But  Di  Sandro  got  compliments,  too,  and  they’re 
still  coming.  Readers  e-mail  or  write  her  to  say: 
“Thanks  for  keeping  me  amused.”  “1  love  your  pt)int 
of  view  and  your  coping  mechanisms.”  “So  much  of 
what  you  talk  about  relates  to  my  life.” 

Di  Sandm  especially 
enjoys  comments  like  the 
last  one,  because  while 
she  often  ftK'uses  on  her 
own  family  in  “Slightly 
Off,”  she  tries  to  use  only 
those  personal  experi¬ 
ences  that  strike  a  univer¬ 
sal  chord. 

“1  let  readers  know  that 
all  the  crazy  chaos  they're 
experiencing  also  hap¬ 
pens  in  my  family,”  said  the  self-syndicated 
Ulinoisan.“When  they  finish  my  column  they  can 
breathe  a  deep  sigh  of  relief  and  say, ‘Boy,  and  we 
thought  our  family  was  dysfunctional!’” 

Actually,  Di  Sandro’s  household  —  which 
includes  Marcus,  10,  Lauren,  8,  and  Jenna,  9  months 
—  isn’t  really  dysfunctional.  But,  as  is  the  case  with 
most  families,  things  don’t  always  run  smoothly. 

Di  Sandro,  37,  wrote  one  column  about  volun¬ 
teering  in  her  son’s  class  and  not  being  able  to  do 
exactly  what  the  teacher  wanted  her  to  do.  She 
penned  another  piece  about  her  attempts  to  make 
original  Halloween  costumes  her  children  would 
like. 

“The  bloodcurdling  screams  emitted  after  view¬ 
ing  my  creations  can’t  be  duplicated  by  any  four- 
star  haunted  house,”  Di  Sandro  wrote,  later  adding; 
“1  hate  those  mothers  who  create  designer 
Halloween  costumes  that  could  be  used  in  a 
Broadway  play.  My  costumes  are  so  OFF  Broadway 
no  one  would  ever  see  them  —  which  is  exactly 
what  my  kids  are  hoping.” 

While  the  majority  of  her  weekly  columns  are 
humorous,  Di  Sandn)  (Kcasionally  does  a  mostly 
serious  piece  —  such  as  one  in  1995  that  f(x;used 
on  Lauren’s  new  reading  ability. 

“Another  adult  mystery  has  been  revealed,”  Di 
Sandro  wn)te.“She  can  interpret  her  world  and 
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take  marvelous  journeys  without  me  now.  While 
curled  up  on  the  couch,  under  the  shade  of  a  sway¬ 
ing  willow  or  beneath  the  bedcovers  with  a  flash¬ 
light,  Lauren  will  fly  into  outer  space,  traipse 
through  the  Amazon  on  a  safari,  meet  Tom  Sawyer 
and  Jo  March.” 

So  what  do  her  kids  think  about  being  column 
fodder?  “For  a  while  1  was  home  free,  because  my 
children  couldn’t  read.  Now,  it’s  getting  tougher,”  Di 
Sandro  said.  But,  overall,  the  youngsters  still  don’t 
seem  to  mind. 

And  how  does  her  husband, T(  >ny,  a  retail  store 
manager,  feel  about  his  family 
life  going  public?  “We’re  still 
married  —  that’s  a  good 
sign,”  Di  Sandro  replied  with 
a  laugh. 

The  columnist,  who  also 
comments  periodically  on 
current  events  and  other  top¬ 
ics,  writes  out  of  a  home 
office.This  can  make  for  a 
frenetic  work  atmosphere, 
but  “being  in  the  thick  of 
family  life  is  what  brings  my 
column  to  life,”  observed  Di 
Sandro.  t: 

While  she  worics  hard  on  Deb  Di  Sandro 

the  column  during  the  week, 

Di  Sandro  puts  it  aside  on  Saturdays  and  Sundays. 
“Weekends  I  save  for  my  kids,”  she  said. 

Of  course,  work  for  a  self-syndicated  columnist 
means  more  than  writing.  Di  Sandro  (like  many 
other  wordsmiths)  is  not  as  adept  at  promotion 
and  sales  as  she  would  like,  but  does  her  best  to 
find  clients.  She  enjoys  interacting  with  newspaper 
editors,  but  does  admit  that  it  gets  frustrating  when 
many  don’t  return  phone  calls  or  her  stamped,  self- 
addressed  envelojies. 

“My  theory  is  that  newspapers  must  have  a  tiny 
room  with  a  one-bumer  stove  where  some  guy  sits 
holding  all  of  our  thousands  of  SASE’s  over  a  pot  of 
steaming  water,”  she  joked. 

Di  Sandro’s  column  first  appeared  eight  years 
ago  in  the  Sussex  Sun,  tor  which  she  was  woridng 
as  a  stringer. That  weekly  paper  is  in  Wisctmsin, 
where  Di  Sandro  lived  until  about  31^  years  ago. 

Clients  also  include  three  other  Wisconsin 
papers  —  the  Waukesha  County  Freeman, 
Janesville  Gazette  and  Mt  Calvary  Country 
Gazette  —  as  well  as  the  Arlington  Heights,  Ill., 
Daily  Herald. 


SYNDICATES/NEWS  SERVICES 


Brandy  and  Frank  meet  some  animals  in  "Liberty  Meadows." 


The  Cary,  111.,  resident  (847-639-1232) 
also  does  freelance  articles  for  newspa¬ 
pers  and  magazines,  and  teaches  writing 
courses.  Di  Sandro  ntrted  that  she  once 
had  a  "wonderfur  teacher  who  helped 
motivate  her  to  build  a  writing  career, 
and  wants  to  “pa.ss  this  on”  to  other  stu¬ 
dents. 

And  the  C^hicago  native  —  an  admirer 
of  the  late  Erma  Bombeck  and  the  very 
much  alive  Dave  Barry  —  dtxrs  humor¬ 
ous  speaking  appearances  for  which 
she  has  been  known  to  skate  into  the 
nx)m  dressed  as  “SuperMom.” 

Duchess  Of  York 
Writing  Column 

The  DUC;HESS  of  York,  also  known 
as  Sarah  Ferguson,  is  writing  a  week¬ 
ly  column  for  the  New  York  Times 
Syndicate  (NYTS)  .starting  April  15. 

Ferguson  will  comment  on  events  and 
stK'ial  issues,  including  causes  relating  to 
children.  She’ll  aLst)  answer  reader  ques¬ 
tions  fn)m  time  to  time. 

The  duchess  —  who  was  formerly 
married  to  Prince  Andrew,  second  son  of 
Queen  Elizabeth  —  is  the  author,  with 
Jeff  Ca)plon,  of  the  best-selling  autobiog¬ 
raphy,  My  Story  (Simon  &  Schuster, 
1996).  After  seeing  and  liking  that  lxx)k, 
NYTS  editors  approached  her  about 
writing  a  column. 

“Reading  My  Story,  which  is  very 
well  written,  will  prove  to  anybody  that 
the  duchess  is  never  predictable  in  how 
she  sees  the  world,"  said  NYTS  editor  in 
chief  Gloria  Anderson. 

Ferguson,  37,  is  also  a  children’s  lxx)k 
author,  helicopter  pilot,  horseback  rider, 
painter,  and  founder  and/or  patn)n  of  a 
number  of  charities  —  including  the 
U.S.-based  Chances  ft)r  C^hildren. 

And,  in  a  move  that  has  stirred  up 
some  controversy,  the  duchess  has 
signed  up  as  a  commercial  spokesperst)n 
for  companies  such  as  Ocean  Spray, 
Olympus  and  Weight  Watchers. 

‘Meadows’  Strip 
Being  Launched 

UT  IBFRTY  MEADOWS”  IS  being 
J^intnxluced  March  31  by  Creators 
Syndicate. 

Frank  Cho’s  daily  and  Sunday  comic  is 
.set  in  a  private  sanctuary  for  animals 
who  have  “lost  their  natural  habitats  — 
or  their  minds.”  It  stars  Brandy,  an  idealis¬ 


tic  animal  psychologist;  Frank,  a  neurotic 
animal  dtxrtor;  RiUph,  a  midget  circus 
bear;  Leslie,  a  bullfrog;  Dean,  a  pig; 
Truman,  a  duckling;  and  others. 

Cho,  25,  is  a  self-taught  artist  who 
drew  cart(X)n.s  for  the  newspapers  at 
Prince  George’s  Community  College  and 
the  University  of  Maryland.The  Baltimore 
resident  —  a  native  of  Seoul,  Korea,  who 
came  to  the  U.S.  in  1978  —  has  won  the 
Charles  M.  Schulz  Award  for  best  college 
carttx)nist  and  a  number  of  other  hon¬ 
ors. 

“Liberty  Meadows”  clients  include  the 
Chicago  Tribune,  Cincinnati  Enquirer, 
Dallas  Morning  News,  Dent>er  Post, 
Detroit  Free  Press,  Philadelphia 
Inquirer,  San  Jose  Mercury  Neus  and 
Washington  Post. 

Creators  said  “Liberty  Meadows”  was 
also  shown  to  75  college  papers,  of 
which  70  decided  to  run  it. 

Cartoon  Contest 
Has  Large  Prize 

A  SOUTH  KOREAN  contest  with  a 
grand  prize  of  $7,(XK)  is  open  to  U.S. 
editorial  carttxjnists. 

The  7th  annual  competition  also  offers 
five  gold  medals  (worth  $1,500  apiece), 
five  silver  medals  ($1,000  apiece)  and 
five  bronze  medals  ($5(X)  apiece). 

Winners  will  receive  their  awards 
from  the  president  of  South  Korea  at  the 
Seoul  Mu.seum  of  Fine  Arts,  where  2(X)  of 
the  cartoons  will  be  exhibited. 

Entries  should  be  postmarked  by  April 
30  and  consist  of  up  two  cartoons 
(copies,  not  originals)  on  global  px)llu- 
tion  and  its  consequences.  They  should 
be  sent  to;  Seoul  International  Cartoon 
Festival  Organizing  Committee,  309, 
Seocho  Plaza  1(>87  —  23  Seocho  — 
Idong,  Seocho-ku,  Seoul,  Korea. 

Presiding  over  the  judging  committee 
is  editorial  cartoonist  Ranan  Lurie  of  the 
Greenwich,  Conn.-based  Cartoonews 
International  Syndicate. 


BPI  Has  Online 
Package,  More 

BPI  ENTERTAINMENT  NEWS  Wire  is 
offering  a  package  aimed  at  online 
editors,  as  well  as  two  new  features. 

The  “Online  Entertainment  Service” 
includes  a  daily  entertainment  report 
consisting  of  briefs,  a  chart  and  “This  Day 
in  Music”;  two  photos  to  go  with  this 
report;  the  “Local  Billboard  Airplay 
Chart”;  the  “Critic’s  Movie  Chart”  (which 
a  newspaper  can  add  kx:al  reviews  to); 
and  a  touring  databa.se  updated  weekly 
by  talent,  date,  city  and  venue. 

BPI  is  also  offering  “Family  Channel,”  a 
weekly  column  on  “wholesome  and  pos¬ 
itive”  entertainment.  It  contains  reviews 
of  movies,  videos,  TV  shows,  music,  live 
entertainment,  b(X)ks,  Internet  sites,  CD- 
ROMs,  computer  and  video  games,  and 
travel. 

And  there  is  a  monthly  package  of 
celebrity  items  excerpted  in  advance  of 
publication  from  the  BPl-owned 
Musician  magazine.Three  to  six  celebri¬ 
ties  are  featured  a  month,  with  each 
piece  running  250  to  (XX)  words.There  is 
color  art,  too. 

Competition  For 
College  Writers 

COLLEGE  PRESS  EXCHANGE,  the 
Internet  news  service  for  college 
papers,  is  holding  its  1997  CPX  Campus 
Correspondents  Competition. 

The  contest,  which  honors  the  best 
work  of  student  journalists,  has  an  entry 
deadline  of  April  15. 

Competition  details  are  available  via 
the  Web  at  www.tms.tribune.com/cpxde- 
mo  or  by  e-mailing  cpsnet@tribune.com. 

Also,  CPX  is  looking  for  campus-based 
correspondents  to  contribute  to  College 
Press  Service. 

CPS  and  CPX  are  syndicated  by 
Tribune  Media  Services. 
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NAA  ANNUAL  CONVENTION  •  APRIL 


Where  will  you 


hicago 


Make  sure  vour  associates  and  friends  know! 

You'll  make  it  easier  for  your  business  associates  and  friends  to  contact  you  in  Chicago  by  fiiiing  out  this  form.  One  of  the 
iong-standing  services  Editor  &  Pubiisher  has  provided  attendees  of  the  publishers  convention  is  compiiation  and 
publication  of  "Who's  Staying  Where."  This  iisting  of  attendees,  their  business  affiiiation  and  the  hotel  where  they  will  be 
staying  is  published  in  our  pre-convention  issue  distributed  during  registration  and  throughout  the  meeting. 

Because  attendees  make  their  own  hotel  arrangements,  we  rely  on  you  to  tell  us  where  you  will  be  staying.  Please  take  a 
moment  to  fill  in  the  form  beiow  and  mail  or  fax  it  back  to  us  by  Aprii  4*^. 

Thanks  for  your  help. 


be  in 


Who’s  Staying  Where  at  the  NAA  Publishers  Convention 

PLEASE  TYPE  OR  PRINT 

Rrst  and  Last  Name _ 

First  and  Last  Name  of  Spouse/Guest _ _ 

Newspaper/Organization _ 

City/Stote _ _ 

Hotel _ 

Others  attending  from  your  organization: 

First  and  Last  Name:  First  and  Last  Name:  First  and  Last  Name: 


Hotel: 


Hotel: 


Hotel: 


To  ensure  your  listing  in  "Who's  Staying  Where,"  return  this  form  to  Editor  &  Publisher  no  later  than  April  4, 1997. 


MAIL:  Editor  &  Publisher,  11  West  19th  Street,  New  York,  NY  10011-4234 
FAX:  (212)691-7287  E-MAIL:  edpub@mediainfo.com 


IN  BRIEF 


St.  Pete  Times 
bureau  chief 
is  honored 

IN  JANUARY,  BOB  Henderson,  St. 

Petersburg  Times'  Clearwater,  Fla., 
bureau  chief  and  columnist,  received 
the  1996  “Mr.  Clearwater”  award. 

Henderson  was  honored  for  more 
than  20  years  of  work  supporting  com¬ 
munity  organizations  in  Clearwater 
through  the  writing  of  his  column. 

“Every  community  has  a  soul,  and 
readers  of  the  Times  better  understotxl 
Clearwater  by  reading  Bob’s  columns,” 
said  bureau  managing  editor  Joe  Childs, 
who  nominated  Henderson  for  the  award. 

The  Mr./Ms.  Clearwater  Award  was 
started  in  1958  to  honor  an  outstanding 
citizen  who  had  significantly  contribut¬ 
ed  to  the  Clearwater  community. 

Henderson  will  retire  from  the  Times 
in  May  after  34  years  at  the  daily. 

Papers  partner 
with  magazine 

Gannett  suburban  Newspapers 
and  the  entertainment  magazine 
Time  Out  New  York  have  partnered  to 
bring  a  one-page  thumbnail  guide  of  the 
city  to  the  papers’  Friday  lifestyle  section. 

The  page,  sort  of  a  greatest  hits  selec¬ 
tion  from  Time  Out’s  weekly  listing, 
includes  reviews  on  art,  clubs,  sports,  the¬ 
ater,  dance  and  gay  and  lesbian  events. 
Features  on  unique  NewYoik  City  per¬ 
sonalities  go  along  with  the  package. 

Gannett  Suburban  Newspapers  serve 
Westchester,  Rockland  and  Putnam 
counties  with  a  combined  daily  circula¬ 
tion  of  161,000. 

N.  Y.  Times  Co. 
puts  a  unit 
up  for  sale 

The  new  YORK  Times  Co.  plans  to 
sell  its  custom  publishing  division, 
which  produces  specialized  magazines 
for  corpiorations  and  other  clients. 

The  division  had  revenues  of  $13.7 
million  last  year,  a  small  part  of  the 
company’s  overall  revenues  of  $2.6  bil¬ 
lion. 

The  custom  publishing  unit,  based  in 


New  Yoric,  publishes  seven  magazines 
for  customers  such  as  IBM,  the  Massa¬ 
chusetts  Office  of  Travel  and  Tourism 
and  Blockbuster  Entertainment. 

The  division  is  not  part  of  the  diversi¬ 
fied  media  company’s  magazine  group. 

—  AP 

NNA  offers  ABC 
ZIP  code  data 

The  national  newspaper 

Association  has  launched  a  new 
program  in  conjunction  with  the  Audit 
Bureau  of  Circulations  to  provide  to  its 
members  newspaper  circulation  and 
household  counts  by  TIP  code. 

Under  the  program,  NNA  members 
may  make  a  one-time  inquiry  for  infor¬ 
mation  on  their  own  market  by  calling 
NNA’s  audiotex  service  at  1-888-NNA- 
NEWS  and  entering  #8451. The  informa¬ 
tion  will  be  obtained  from  the  Audit 
Bureau’s  ACCESS  ABC:  NEWSPAPERS 
database. 

“This  information  has  been  available 
to  large  metro  newspapers  for  years, 
and  I’m  delighted  we  are  able  to  pro¬ 
vide  this  marketing  tool  for  smaller 
newspapers  throughout  the  nation,” 
said  Roy  Eaton,  NNA  chairman  and  pub¬ 
lisher  of  the  Wise  County  Messenger  in 
Decatur,Texas. 

Journalists 
warned  not  to 
take  photos 

THETAUBAN  REUGIOUS  army 
recently  warned  journalists  not  to 
photograph  or  film  people,  saying  it 
would  more  strictly  enforce  its  ban  on 
photography. 

The  Taliban  imposed  the  ban  when  it 
seized  the  capital  in  September,  saying 
photography  violates  tenets  of  Islam. 
The  edict  had  been  loosely  enforced, 
however,  and  journalists  had  often  been 
allowed  to  photograph  soldiers  of  the 
warring  factions. 

“If  they  want  to  take  pictures  of  the 
mountains,  tanks  or  rocket  launchers  at 
the  front  line,  that’s  OK.  But  they  should 
not  take  pictures  of  people,”  said  a  for¬ 
eign  ministry  statement. 

It  didn’t  say  what  the  punishment  for 
disobeying  the  edict  would  be,  but  two 


aid  workers  have  been  jailed  in  Kabul 
partly  because  they  associated  with  and 
took  photographs  of  Afghan  women. 

The  workers,  with  the  French  group 
Action  Against  Hunger,  were  jailed  more 
than  a  week  ago  after  the  group  held  a 
luncheon  for  60  Afghan  women. 

It  was  not  clear  how  the  two  would 
be  punished  if  found  guilty,  but  the 
Taliban  has  said  similar  crimes  would 
carry  a  punishment  of  public  flogging. 

—  AP 

Times  Mirror 
sells  artbook 
publishing  unit 

Times  mirror  CO.  has  signed  a  let¬ 
ter  of  intent  to  sell  its  artbook  pub¬ 
lisher,  Harry  N. Abrams  Inc.,. to  Groupe 
Latingy,  the  French  art  and  illustrated 
book  publisher. 

With  the  exception  of  Abrams,  Times 
Mirror  discontinued  its  trade  book  pub¬ 
lishing  activities  in  the  1980s.  Times 
Mirror  acquired  Abrams  in  1966. 

Paper  changes 
name,  adds 
coverage 

COMMUNITY  NEWSPAPER  CO. 

announced  that  the  Needham 
(Mass.)  Chronicle  will  change  its  name 
to  the  Needham  TAB  as  part  of  an 
expansion  of  local  news  coverage. 

The  new  paper  will  have  a  lai^ger  edito¬ 
rial  staff  with  content  focused  on  school 
coverage,  local  real  estate  and  sports, 
arts  and  entertainment  and  lifestyle. 

Papers  merge 

Two  MASSACHUSETTS WEEKUES 
will  merge  May  1  in  hopes  of  pro¬ 
ducing  a  more  comprehensive  publica¬ 
tion. 

The  Watertown  Sun  and  the  Water- 
town  Press  will  now  be  known  as  the 
Watertown  TAB  &  Press  and  will  contain 
more  local  news  than  the  two  papers 
combined  currently  offer  Watertown 
readers,  said  publisher  Kirk  Davis. 

Expanded  coverage  will  include 
crime,  local  government,  senior  citizens 
and  the  schools. 
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Judge 

Continued  from  page  1 7 

up  your  coffee  or  reach  for  a  pencil  or  a 
cigarette  ligliter.  But  maybe  what  you 
don’t  realize  is  that  it  only  takes  a  second 
for  tragedy  to  strike  ....  So  please  take  it 
from  me,  nothing  is  important  enough 
for  you  to  avert  your  attention  fntm  the 
n)ad  while  you  are  driving.” 

That  was  the  message  Borresen  sought 
to  convey  when  he  levied  the  unusual 
sentence  in  addition  to  a  tine,  jail  time 
and  an  order  that  Lane,  32,  speak  to  traf¬ 
fic-safety  schcK)l  classes  for  a  year. 

“My  whole  purpose  in  having  him 
write  that  letter  was  to  increase  public 
awareness  of  what  can  happen  when 
you  go  AWOL  while  driving,”  he  said. 

Clark  Walworth,  managing  editor  of  the 
Times-Neu’s,  said  Borresen’s  directive 
made  sense  since  Cox’s  death  had  been  a 
higli-profile  story.  “It  obvk)usty  was  a  case 
with  a  lot  of  public  interest  and  one  that 
was  traumatic  for  the  community,”  Wal¬ 
worth  noted.  Cox,  44,  left  behind  a  widow 
and  three  children,  and  he  had  been  well 
regarded  as  police  chief  in  Shoshone,  a 
town  of  about  1 ,300. 

“I  ran  the  letter  because  I  thought  it 
was  a  good  thing  for  the  community  to 
read.  1  thought  it  was  very  poignant,”Wal- 
worth  said.  “It  laid  out  the  seriousness  of 
what  can  happen  if  you  don’t  mind  your 
driving,  and  it  illuminated  this  tragedy  in 
a  way  1  never  could  have  by  writing  an 
editorial  about  it.” 

“Punishing  criminals  is  not  the  news¬ 
paper’s  business.  Serving  readers  is  the 
newspaper’s  business.’Walworth  said.“But 
in  this  case,  the  criminal  justice  system’s 
needs  coincided  with  those  of  the  paper.” 

Borresen’s  sentencing  method  was 
unusual,  although  not  unprecedented. 
The  judge  said  he  knew  of  one  other 
case  in  which  an  Idaho  judge  sentenced 
a  defendant  to  write  to  a  newspaper,  and 
he  noted  the  measure  also  had  been  sug¬ 
gested  as  a  possible  sentencing  option 
during  a  class  he  attended  at  the  Univer¬ 
sity  of  Nevada-Reno  Judicial  College. 

Walworth  said  he  also  had  heard  of  a 
similar  sentence  in  the  past,  but  added  he 
could  not  recall  where  or  when  it  had 
occurred.  Walworth  added  that  because 
Borresen  merely  requested  the  letter  be 
printed,  he  had  no  problem  with  running 
it,  noting  “he  sentenced  the  guy  to  write 
it.  He  didn’t  sentence  me  to  print  it.” 

Borresen  agreed  the  letter  to  the  edi¬ 
tor  sentence  is  not  one  he  would  use 
often,  adding,  “This  was  the  only  time  I’ve 
seen  a  case  that  really  warranted  it.” 


Fanselow  is  a  freelance  writer  based 
in  Twin  Fails,  Idaho. 


tion,  said  Simpkins,  owners  also  should 
determine  if  the  sales  staff  will  be  salaried 
or  on  commission. 

If  the  latter,  will  it  be  ba.sed  on  gross 
sales  or  net  profit? 

Staffers  whose  commissions  are  based 
on  gn)ss  sales,  he  said,“will  sell  anything,” 
regardless  of  whether  the  business  can 
print  it. 

“If  it’s  based  on  net  profit,  it  increases 
their  interest  in  the  outcome  of  the  job.” 

But  salespersons  have  no  control  over 
production  personnel’s  performance, 
which  affects  quality,  and  therefore  com¬ 
missions. 

Simpkins  said  to  watch  for  sales 
staffers  who  spend  Ux)  much  time  in  the 
pressroom. 

Simpkins  said  managers  also  need  to 
determine  if  commissions  will  be  paid 
when  the  sale  is  made  or  when  payment 
is  received  from  the  customer.  A  com¬ 
pany  may  lose  twice  if  it  pays  a  commis¬ 
sion  upon  sale,  then  never  receives  a  cus¬ 
tomer’s  payment. 

Some  customers,  too,  will  show  up  at 
press  time,  occasionally  creating  friction 
with  the  press  crew. 

Expect  arguments  over  credit  on  jobs, 
Simpkins  advised.  Was  the  quality  really 
p<x)r?  Who  is  responsible? 

He  urged  managers  to  think  about 
how  far  they  will  go  to  back  subordi¬ 
nates  in  arguments  with  an  unhappy 
publisher  or  customer. 

Because  the  publisher’s  support  is  so 
important,  Simpkins  said  it  is  necessary 
to  decide  in  advance  if  the  pnxluction 
director  t)r  the  publisher  alone  can 
authorize  reprinting  of  a  job. 


Carrier 

Continued  from  page  7  7 

Bryan  Clark,  CNPA’s  director  of  circu¬ 
lation  services  and  a  former  newspaper 
circulation  manager,  said  in  an  interview 
that  it’s  common  among  many  newspa¬ 
pers  to  carry  a  nonpaying  subscriber  for 
up  to  90  days  and  have  it  count  as  paid 
circulation  under  Audit  Bureau  of  Circu¬ 
lations’  rules. 

Generally,  he  observed,  the  newspaper 
will  compensate  the  carrier  for  any 
losses. 

“It  is  not  considered  good  practice  to 
force  the  carrier  to  shoulder  the  burden,” 
he  added. 

If  the  Times  loses  the  suit,  Bryan  spec¬ 
ulated,  newspapers  might  have  to  re¬ 
examine  their  arrangements  with  inde¬ 
pendent  contractors  “to  make  sure  the 
carriers  are  being  treated  fairly.  They 
should  not  lose.” 

The  alternative,  he  continued,  is  to 
switch  to  mail-in  collections,  which  many 
newspapers  already  have  done. 

“This  eliminates  the  carrier-collection 
problem,”  Clark  said. 


Commercial 

Continued  from  page  21 

some  products  themselves. 

♦  Establish  consistency  in  quality. 

♦  Don’t  assume  employees  have  the 
necessary  attitude.  Train  staff  to  do  dif¬ 
ferent  work  for  a  different  kind  of  cus¬ 
tomer. 

♦  Maintain  a  competitive  price  struc¬ 
ture  while  delivering  a  quality  product 
in  a  timely  manner.  Pricing  means 
knowing  all  costs,  and  high  on  the  list  is 
determining  whether  a  job  is  on 
straight  time  or  overtime  and  including 
that  in  a  bid. 

♦  Institute  effective  cost-control  prcx:e- 
dures. 

♦  Establish  rational  shifts  and  staff  sizes 
commensurate  with  the  volume  of  busi¬ 
ness. 

♦  Stick  to  credit  policies.  Some  cus¬ 
tomers  can  be  slippery  or  slow  to  pay. 

While  panelists  pointed  to  commer¬ 
cially  available  cost-accounting  soft¬ 
ware,  Simpkins  recommended  that  a 
newspaper  build  its  own  using  a  Lotus 
spreadsheet  for  cost-gathering  and  esti¬ 
mating,  and  Sibley  said  a  newspaper’s 
commercial  work  would  be  compatible 
with  a  spreadsheet-based  home-grown 
system. 

Pushing  up  costs  will  be  the  probable 
need  for  a  separate  commercial  printing 
director  and  a  possibly  larger  sales  staff.  \ 
Before  launching  a  commercial  opera-  i 


Newspaper 
Carrier 
Turns  Hero 

Mail  carriers  may  brave  snow 
and  rain  to  make  their  rounds  but 
a  Northern  California  newspaper  carrier 
did  all  that  and  saved  homeowners  from 
being  flooded,  too. 

Randy  Coyne,  18,  was  delivering  the 
Contra  Costa  Times  in  the  early  morning 
during  a  period  of  heavy  rains  when  he 
noticed  that  runoff  from  the  downpour 
threatened  to  flood  some  of  the  homes 
on  his  route. 

He  waded  through  waist-high  water  to 
ring  the  d(X)rbell  of  subscriber  Richard 
Clark  who,  in  turn,  warned  neighbors  of 
the  danger. 

Calling  Coyne  a  hero,  Clark  added:“His 
actions  enabled  me  to  save  my  residence 
by  taking  emergency  action.” 
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CLASSIFIED  ADVERTISING 


1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  675-1380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY _ 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http;/ /www.time-data.com 
e-mail:  star2020@time-data.com 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 

WHEELS  101;  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  autonKJtive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


BROAD-BASED  COLUMN 

REPORT  FROM  PLANET  EARTH  Col¬ 
umn.  Health,  Travel,  Climate  changes. 
Updates,  Folk  cures.  MICHAELS 
NEWS,  Route  5  Box  367,  Blacker 
Foils,  Wl  54615,  Ph:  (715)  284-5638. 


_ HUMOR _ 

IN  A  NUTSHELL;  Honored  by  NSNC, 
NYPA.  Free  Samples:  Barbara  Naness, 
1 19  Washington  Ave.,  Staten  Isl,  NY 
10314. 

(718)  698-6979 

http://www.h2net.net/ p/  nutshell 
RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639  1232 


_ UFESTYLES _ 

OFF  THE  WALL;  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  if  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  out¬ 
rageous  and  very,  very  funny. 

Joe  Hanley 

CRAIN  NEWS  SERVICE 
Phone:  (212)  254-0890 
Fox;  (212)  254-7646 

WEEKLY  COLUMN  of  life's  adventures, 
big  and  small,  by  press  association 
award  winning  columnist.  Humorous, 
touching  columns  win  readers'  hearts 
and  loyalty.  Available:  copy,  disc,  E- 
mail.  Write  Kristin  Gilpatrick,  204 
Valorie  Lane,  Madison,  Wl  53716. 


MOVIES  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fox  (914)  692-8311. 
http://www.ny.frontiercomm.net/ 
-cineman/ cineman.htm 

PUZZLES 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fox  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


Call  Editor  &  Publisher  about  our  low  12X, 
26X  and  52X  contract  rates:  (212)  675-4380 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 


CAPITAL  MONEY  (From  $25,000) 
needed  (or  newspaper  expansion. 
Important  growth  potential. 

Fox  (011)689  423  356 


NEWSPAPER  APPRAISERS 

74  YEARS  OF  EXPERIENCE 
see  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 

Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797 

_ (813)  786-5930 _ 

NEWSPAPER  BROKERS 

700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  Ext.  1 94 
Wren  Barnett,  South  (704)  698-002 1 


Run  YOUR  ad  for  12, 26 
OR  52  ISSUES  TO  INCREASE 
AWARENESS  WHILE 
BENEFITTING  FROM  OUR 
LOW  CONTRACT  RATES. 

Call  (212)  675-4380 


NEWSPAPER  BROKERS 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligotion  of  course. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  *  Brokers 
(561)  368-4352 
123NW  13thSt.,  Suite  214-7 
Boca  Raton,  FL  33432 

JAMES  W.  HALL,  JR. 
Newspaper 

Soles,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
6645-5  Redmont  Cd,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 

PHiaiPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.C5.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410 
Fox  (703)  846-8406 

The  ham  always  rises. 

Lucille  Boll 


NEWSPAPER  BROKERS 

RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 
(214)  520-7025 
Fax  (21 4)  520-6951 

NEWSPAPERS  FOR  SALE 

AUSTIN,  TX  PUBLICATION.  Small,  but 
profitable.  Priced  low  for  quick  sale. 
Bill  Berger,  Associated  Texas  Newspa¬ 
pers,  1801  Exposition,  Austin,  TX 

78703.  (512)476-3950. _ 

IDEAL  OPPORTUNITY  for  a  couple 
wanting  to  own  their  own  paid  news¬ 
paper.  Southern  California  weekly 
grossing  $130,000.  Favorable  terms 
including  seller  financing  available. 
Send  inquiries  to  Box  07973,  Editor  & 
Publisher. 

ZONE  2  Northeast  rural  market 
shopper.  You  would  be  proud  to  own 
this  upscale  but  dominate  publication. 
Limited  community  news,  sophisticated 
management  systems  and  software. 
Hardware  (Macintosh  &  MacPC). 
Above  average  management  team  cou¬ 
pled  with  an  experienced,  loyal  and 
dedicated  line  staff.  Consistent  track 
record  of  20%-k  cash  flows.  1 995  sales 
$1,100,000.  Selling  price  5  to  6  times 
cash  flow.  Cash  buyers  preferred. 
Send  inquiries  to  Box  07681,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 

PARTNER  NEEDED  to  aid  in  the  man¬ 
agement  and  development  of  an  expan¬ 
ding  shopping  guide  in  New  York 
State.  Please  send  response  to  Box 
08112,  Editor  &  Publisher. _ 

TOP  SALES  MANAGERS:  Own  major 
Tennessee  shopper,  $975,000,  or  Flor¬ 
ida  lifestyle  paper,  $95,000.  Mayo 
Communications  Inc.,  (813)  971-2061 

NEWSPAPERS  WANTED 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  qualiN  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher _ 

NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 

07688,  Editor  &  Publisher. _ 

AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 
KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony,  Neosho,  MO 
64850,  Phone  (417)  451-1520 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.coin 


Confidential  Appraisal  for 
Estate.  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Estebllehed  In  1923 
1  Annette  Perk  Drive,  Bozeman, 
MT  59715  e-mail:  icribbOimt.nat 


Bolitho-Cribb 
&  Associates 

Newepapar  Brokerage 
A  Appraisal 

406-586-6621 

Fax  406-586-6774 


March  29,  1997  ■  Editor  &  Pi  busher  29 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


AGFA  RPS  2024  Vertical  Camera 
NuArc  SSTE  1481  Horizontal  Camera 
AGFA  &  Kodak  Desktop  Processors 
Doutliitt  Contact  Printer 
Log  E  PC  1 800  Processor 
Miscellaneous  lens,  enlargers 
Good  Condition-Call  Alma  at 
(212)  684-5656,  ext.  8399. 


ROBINSON  480 
HORIZONTAL  CAMERA 
Will  take  20x24  inch  film.  Perfect 
shape.  With  lights  &  ready  to  go. 
ALSO... Log  E  PCI  3  Film  Processor. 

Call  Phil  Sanguinelti:  Make  Offer 
(205)  236-1551 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


EQUIPMENT  FOR  SALE 


THE  SOUTH  COUNTY  JOURNAL  af 
Kent,  WA  has  the  following  Sll  equip¬ 
ment  for  sale;  2  Tandem  TXP  II  pro¬ 
cessors  with  eight  megs  RAM  each. 
Three  41  15  Fujitsu  264  meg  disk 
volumes.  2  UCIA,  3  XTM  circuit 
boards.  Kennedy  1600  bpi  reel  tape 
drive.  All  housed  in  3  tall  Tandem  rack 
enclosures. 

Additionally,  we  have  five  MAC  and 
one  PC  CE  Decade  licenses.  30  Dakota 
EW  and  two  XW  terminals.  All  are 
available  immediately. 

Please  call 

Brian  Harrison  at  (206)  872-6649. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  (alders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (21 4)  869-2844. 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


OPERATIONS  CONSULTANTS 


Seasoned  Newspaper  Consultant 
FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Call  (800)  705-6433  or 
Phone/Fax  (81 3)  781 -5550 


PREPRESS 


NUARC  FUP-TOP  PLATEMAKER 
Model  FT46UPNS 
FlUA  PROCESSOR,  SCREEN 
Model#  LD-220  QT 

Phone  (419)  947-9221 
NEWS  COLOR  PRESS 
P.O.  Box  149 
Mt.  Gilead,  OH  43338 


Qu^Or  that  makes  an  knpresskm  wortdivide 

/T  'CiT  Select  from:  ! 

I  ^  ‘  ^  Complete  Presses 

L  O  Additions  to  Exi8tir>o  Presses 

□  3-color  Satellites 

ri  O  4-Hi  Arrangements  I 

w  I  O  Stacked  Units  j 

k  a  Integral  Roll  Stand  Units 

□  Half  and  Quarter  Folders 

r  \  OCutoff  2Cr-21!4‘-22"-22%’ 

O  18,500  to  30,000  IPH 
SALES  -  SERVICE  -  PARTS  A  I XA 
Phone:(770)552-1528  MLIM 
Fax;  (770)  552-2669  GRAPHKS* 


1 982  HARRIS  VI 5D  press  with  JF25 
(older,  brush  dampening,  oil  bath,  run¬ 
ning  circ.  register,  sidelay,  motorized 
roll  stands,  1 989  Count-O-Veyer,  com¬ 
plete  press  reconditioned  in  1989  at 
cost  of  $150,000,  running  daily  in 
Oklahoma,  complete  with  all  8  units 
$225,000,  or  may  sell  as  a  5,  6  or  7 
unit  press,  (913)  362-01 19. 


KBA-Motter 

FLEXOGRAPHIC  PRESS  OFFER 

•Two  6  Web  Complete  Flexo  Presses 
•4  New  Colormax  CIC  units 
•6  New  Mono  Colormax  units 
•2-New  Stacked  2/2  Colormax  units 
•Color/Page  Configuration  to  fit 
•New  KBA  Press  Drive 
•New  Ink  Management  System 
•ONE  YEAR  WARRANTY/ 12  Month 
delivery 

•2  3:2/2: 1  folders  retrofitted  (or  flexo 
•  1 2  RTPs  (running  belt  reels) 

Call  Bruce  Richardson  or 
Gary  Owen  (or  details! 

(800)  394-1071 


SELLING  YOUR  WEB  PRESS? 
Increase  your  exposure/profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Coll  us  for  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(913)  541-8886 
Fax  (91 3)  541 -8960 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


Life  in  our  country  has  become  one  big 
TV  serial. 

Kurt  Vonnegut 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•7-unit  GOSS  METRO  with  double  3:2 
(older,  2  half  decks  &  7  RTP's  -  22  3/4". 
•METROLINER  mono  unit  (new),  45" 
RTP's  &  Y  columns  -  22  3/4". 

•Sovereign  single  3:2  1 60-page  folder, 
22  3/4"  cut-off  &  motor. 

•7-unit  GOSS  COMMUNITY  with  SC 
folder  -  priced  to  sell  -  22  3/4". 

•8-unit  2-folder  double-ended  HARRIS 
VI 5D  w/JF25,  u.f.,  75  H.P.  motor  & 
JF7  w/60  H.P.  motor  -  1981. 

•8-unit  DAILY  KING  II  w/Kj8A  &  u.f., 
22  3/4"  cut-off  -  1979. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)  492-9050,  Fax  (913)  492-6217 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George 
(800)  356-4886  or 
Fax  (816)  887-2762 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817 
Fax  (770)  590-7267 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our  low 
contract  rates. 

CaU  (212)  675-4380 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  SERVICES 


1-800-327-8463 


CIRCULATION  SERVICES 


CIRCULATION  2000  INC. 

Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 

(800)  798-5667 
E-mail:  CIRC20(X)@aol.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (8(X))  844-3581 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 

Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 

CONSULTING  SERVICES 

PRO  ‘JTART’? 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

FREE  CONSULTATION 

NEED  CIRCULATION  INCREASES? 

IPC 

WE  KNOW  PROMOTIONS 

CALL  (800)  243-7659 

TOM  ZGONC  (800)  776-6397 

DISTRIBUTION  SERVICES 

TeleService  Technologies,  Inc. 
Serving  America's  finest  nev/spapers. 

No  Account  too  small... 

No  account  too  large 

Call  1-888-TST-SELL 

DISTRIBUTION  OF  PUBLICATIONS 

TO  NEWSSTANDS  ACROSS  THE  USA 

Dove  Chilton  (800)  487-6397 

AUSTIN  NEWS  SERVICES  (National) 

E&P’s  Classified 


The  Industry’s  meeting  place. 

(212)  675^4380 
http://www.mediainfo.coiii 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
Excellent  opportunity  to  join  a  growing 
34,000  circulation  doily  in  an 
attractive  Southern  market.  Ad  Man¬ 
ager  must  be  able  to  generate  suc¬ 
cessful  promotions  plus  direct  a  staff  of 
8  outside  sales  reps.  Multiple  products 
cross  selling  and  previous  telemarket¬ 
ing  sales  management  helpful.  Ideal 
move-up  position  for  RAM  or  CAM. 
We  are  a  Thomson  newspaper  located 
65  miles  from  Myrtle  Beach.  Send 
resume  with  salary  requirements  to: 
General  Manager 
AAoming  News 
P.O.  Box  100528 
Florence,  SC  29501-0528 

ADVERTISING  SALES  MANAGER 
We  are  searching  for  an  exceptional 
individual  with  a  solid  track  record  in 
soles  and  sales  management.  We  are 
an  established  and  upscale,  30,000 
circulation,  free  community  newspaper. 
Our  compensation  package  is 
extremely  competitive  and  flexible  for 
the  right  person.  Send  resume  and  cov¬ 
ering  letter  explaining  major  sales 
accomplishments  to  Human  Resources 
News  Department,  P.O.  Box  5219, 
Massena,  NY  1 3662. 


ADVERTISING  SALES  Manager  for 
large  weekly  shopper.  85,000  circula¬ 
tion.  Must  be  very  aggressive,  self- 
motivated  and  handle  staff  of  12. 
Excellent  salary  -t-  bonus  -t-  great  bene¬ 
fits.  Fax  resume  to  K.  A.  Lesnar,  piresi- 
dent,  (605)  335-6873. _ 

LOCAL  DISPLAY  MANAGER 

The  Louisville  Courier- Journal,  one  of 
the  country's  leading  daily  newspa¬ 
pers,  is  looking  for  a  Local  Display 
Advertising  Manager. 

This  executive  will  be  responsible  for 
achieving  local  revenue  goals  through 
a  strategic  approach  to  the  manage¬ 
ment  of  retail  territory  sales  teams.  The 
ideal  candidate  will  be  successful  at 
developing  and  implementing  sales 
strategies  and  pricing  programs  and 
must  have  a  passion  for  the  value  of 
newspapers.  The  development  and 
training  of  four  sales  managers  and  a 
staff  of  31  is  a  key  element  of  this  posi¬ 
tion.  Candidates  must  have  excellent 
interpersonal  skills  and  exceptional  writ¬ 
ten  and  verbal  communication  skills. 

The  Courier- Journal,  a  Gannett  news¬ 
paper  of  240,423  circulation  daily  and 
328,869  Sundays,  offers  quality  of  life 
in  a  scenic  setting  and  a  highly  com¬ 
petitive  salary/benefit  package. 

Fax  or  E-mail  a  letter  detailing  your 
qualifications,  including  your  formula 
for  exceeding  expectations,  and  your 
salary  history  to: 

Vic  Brabender,  Advertising  Director 
Louisville  Courier- Journal 
525  W.  Broadway 
Louisville,  KY  40202 
FAX:  (502)  582-71 1 1 
E-mail:  vbrabend@louisvil.gannett.com 

An  Equal  Opportunity  Employer 


_ ADVERTISING _ 

RETAIL  ADVERTISING  SALES 

You  can  find  professional  success  in 
beautiful  Montana.  The  Billings 
Gazette,  Montana's  largest  newspa¬ 
per,  has  full-time  sales  positions  avail¬ 
able.  We  have  the  reputation  as  an 
aggressive,  successful  enterprise  that 
continues  to  grow  with  Montana. 

The  retail  advertising  sales  consultant 
will  manage  an  existing  account  list 
and  develop  new  business.  This  indi¬ 
vidual  will  provide  excellent  marketing 
services  to  our  clients,  offering  special 
sections,  on-line,  direct  marketing,  com¬ 
mercial  print,  and  newspaper  advertis¬ 
ing.  We  offer  base  salary  to  start,  and 
great  benefits. 

The  successful  candidate  must  have  a 
proven  track  record  in  outside  sales 
and  developing  strong  business  rela¬ 
tionships.  The  candidate  must  also 
demonstrate  good  oral  and  written 
communication  skills,  strong  time  man- 
ogement  skills. 

If  you  have  a  can-do  attitude  and 
believe  that  your  success  depends  on 
serving  your  customers,  we  welcome 
you  to  apply.  Please  mail  a  cover  let¬ 
ter,  resume  and  professional  references 
to: 

Human  Resources  Manager 
Billings  Gazette 
P.O.  Box  36300 
Billings,  MT  59107-6300 
EOE 

Lee  Enterprises,  Inc.  operates  newspa¬ 
pers  and  television  stations  in  Mon¬ 
tana,  the  west  and  midwest.  A  variety 
of  professional  positions  are  open 
now. _ 

RETAIL  ADVERTISING 
MANAGER 

The  Tribune  Chronicle  is  looking  for  a 
career-oriented  Retail  Advertising 
Manager  to  lead  a  staff  of  1 5.  The 
ideal  candidate  must  have  a  minimum 
of  3  years  sales  management  experi¬ 
ence,  a  verifiable  track  record  in  suc¬ 
cessful  advertising  sales,  the  ability  to 
think  out-of-the-box,  in-depth  newspa¬ 
per  product  knowledge  and  the  people 
skills  necessary  to  motivate  a  sales 
team  and  develop  marketing  part¬ 
nerships  with  advertisers.  Strong 
coaching  and  administrative  skills  a 
must. 

We  offer  a  competitive  salary,  incen¬ 
tive  bonus,  excellent  benefits  -  includ¬ 
ing  401  (k)  plan  and  a  great  place  to 
raise  a  family  with  a  low  cost  of  living 
as  a  bonus. 

Qualified  individuals  should  send  their 
resume  and  salary  history  to: 

Cindy  George 
Tribune  Chronicle 
240  Fronklin  Street,  S.E. 

P.O.  Box  1431 
Warren,  OH  44482 


ADVERTISING 


ADVERTISING  DIREaOR 
The  Bloomington  (IN)  Herald-Times,  a 
30,000  daily,  45,000  Sunday  in  a 
beautiful  Big  Ten  college  town,  seeks 
an  experienced  sales  manager  to  lead 
our  retail  and  classified  ad  staffs.  The 
ideal  candidate  has  experience  motivat¬ 
ing  ad  reps,  establishing  ad  rates  and 
policies,  setting  budgets  and  revenue 
projections,  and  negotiating  contracts. 
Experience  with  national  accounts  very 
helpful.  We  offer  a  diversified  econ¬ 
omy  in  a  lifestyle  mecca,  and  are  part 
of  a  family-owned  media  campany. 
Send  cover  letter,  resume  and  salary 
expectations  to: 

Allan  Murphy 
The  Herald-Times 

P.O.  Box  909 
Bloomington,  IN  47402 

ADVERTISING  DIRECTOR,  12,000  six 
day  daily  with  shopper.  We  need  an 
aggressive  sales  leader  and  innovative 
thinker  with  creative  ideas.  Live  and 
work  in  the  beauty  of  Michigan's 
Upper  Peninsula.  You  bring  leadership 
and  ideas,  we'll  provide  a  compensa¬ 
tion  package  that  includes  benefits  and 
401  (k)  plan.  Send  letter,  salary  history, 
resume  to  John  Elchert,  publisher.  Daily 
Mining  Gazette,  P.O.  Box  368, 
Houghton,  Ml  49931.  Fax:  (906)  482- 
8027,  e-mail:  qazpub@upgroup.com. 

_ ART/GRAPHICS _ 

THE  TRIBUNE-STAR  is  seeking  a  highly 
motivated  graphic  artist  journalist  who 
can  help  take  our  visual  content  to  a 
higher  level.  Job  expectations  include 
generating  information  graphics  and 
photo  scanning  and  toning.  We  want 
someone  who  will  generate  high- 
impact,  storytelling  content  for  our  front 
page.  The  Tribune-Star  is  a  37,000- 
circulation  newspaper  in  Terre  Haute, 
IN,  a  college  town  where  our  com- 

etitive  salary  will  go  a  long  way. 

esumes,  cover  letters  and  up  to  five 
clips  of  your  work  should  be  sent  to 
Assistant  Editor  Trevis  Mayfield,  P.O. 
Box  1 49,  Terre  Houte,  IN  4/808. _ 

CIRCULATION 

HOME  DELIVERY  ZONE  MANAGER 

Major  Southwest  daily  has  immediate 
opening  for  a  Home  Delivery  Zone 
Manager.  This  is  a  unique  opportunity 
for  the  right  individual  to  manage  Dis¬ 
trict  Managers  and  carriers  in  all 
aspects  of  newspaper  circulation,  sales 
and  distribution.  Qualified  candidate 
will  have  excellent  customer  service 
skills,  basic  accounting  skills,  ability  to 
deal  effectively  with  a  diverse  group  of 
individuals  and  work  well  under 
stressful  conditions.  A  BS/BA  in  man¬ 
agement  a  plus.  If  interested  in  this 
position  please  send  a  resume  with 
salary  requirements  in  confidence  to 
Albuquerque  Publishing  Company, 
7777  Jefferson  NE,  Albuquerque,  NM 
87109.  Attention:  Stephanie  Miaris, 

Human  Resources. _ 

CIRCULATION  MANAGER:  Group 
with  5-day  daily,  2  weeklies  and 
several  specialty  products  in  north¬ 
eastern  Marylanci  has  an  opening  for  a 
circulation  manager  whose  strengths 
are  sales  promotion  and  a  proven 
record  in  growing  home  delivery. 
Experience  supervising  a  telemarketing 
room  a  must.  Excellent  benefits  include 
health  and  401  Ik).  Send  resume  to 
Chesapeake  Publishing,  c/o  General 
Manager,  P.O.  Box  429,  Elkton,  MD 
21922-0429. 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
THE  MORNING  CALL 

The  Morning  Call,  a  Times  Mirror 
Newspaper,  has  an  apening  for  a 
Director  of  Circulation.  The  Morning 
Call  is  a  seven  day  morning  newspa¬ 
per  with  a  daily  circulation  of  1 26,000 
and  a  Sunday  circulation  of  180,000. 
The  Director  is  responsible  for  all  ser¬ 
vice,  sales,  collection  and  distribution 
functions  of  the  Circulation  Depart¬ 
ment. 

Major  duties  include  overseeing  all 
circulation  functions,  including 
telemarketing,  direct  mail,  carrier  con¬ 
tests,  single  copy  and  TMC  inserts, 
retention  sales  calls  and  carrier  recogni¬ 
tion  programs,  home  delivery  sales, 
service  and  collection,  bundle  distribu¬ 
tion,  single  copy  sales,  collections, 
return  control,  promotion,  outlet 
expansion,  rack  placement,  contract 
haulers,  extras,  distribution  of  various 
non  newspaper  publications,  customer 
service  response  and  act  as  a  depart¬ 
ment  liaison  with  MIS,  Accounting, 
Advertising  and  Manufacturing.  The 
Director  is  also  responsible  for  manag¬ 
ing  an  alternate  delivery  company  that 
is  wholly  owned  subsidiary  of  The 
Morning  Call. 

The  successful  candidate  will  possess  a 
college  degree,  a  Master's  is  preferred. 
A  minimum  of  five  years  of  circulation 
management  experience  and  will  dis¬ 
play  strong  communication  and  orga¬ 
nizational  skills.  Must  be  a  strong 
motivator  and  have  a  strong  circulation 
marketing  focus  with  total  customer 
orientation. 

The  Director  reports  directly  to  the  Vice 
President  of  Newspaper  Sales  and 
Marketing.  The  Morning  Call  offers  a 
competitive  salary  and  a  highly  desira¬ 
ble  benefit  package.  Interested  candi¬ 
dates  can  send  a  resume  to: 

The  Morning  Call 
Attn:  Human  Resources 
P.O.  Box  1260 
Allentown,  PA  18105 

Equal  Opportunity  Employer 
SALES  REPRESENTATIVE 

National  newspaper  company  has 
opening  for  a  circulation  sales  and 
marketing  rep  based  in  Houston.  Can¬ 
didates  must  have  prior  sales  and 
marketing  experience  and  possess 
excellent  written  and  verbal  communi¬ 
cation  skills.  To  excel  in  this  fast  paced 
environment  the  candidate  should  be 
organized,  have  the  ability  to  handle 
multiple  tasks,  meet  deadlines  and  be 
computer  literate.  Overnight  travel 
required.  Excellent  starting  salary, 
benefits,  bonus  plan  and  company  vehi¬ 
cle. 

Send  resume  to  Single  Copy  Sales 
Manager,  P.O.  Box  920160,  Norcross, 
GA  30092. 


The  egg:  nature's  perfect  container. 

Adam  West 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  DISTRO  MANAGER 

The  Rocky  Mountain  News,  Denver,  Col¬ 
orado,  is  seeking  motivated  individuals 
to  join  our  Circulation  Department.  We 
need  full-time  district  managers  to  work 
in  our  home  delivery  department. 

The  district  managers  are  responsible 
for  recruitment,  training,  sales,  and  pro¬ 
viding  satisfactory  service  to  sub¬ 
scribers.  Qualified  applicants  should 
be  a  take  charge  individual  who  can 
quickly  identify  and  correct  problems. 
Must  have  three  to  five  years  manage¬ 
ment  experience,  preferably  in  news¬ 
papers.  Good  organization  skills,  good 
communicator,  computer  knowledge 
helpful.  Must  be  able  to  work  flexible 
hours. 

We  offer  an  exceptional  salary  and 
benefit  package.  Interested  candidates 
should  submit  a  resume  and  salary  his¬ 
tory  to: 

Human  Resources  Office 
Rocky  Mountain  News 
400  W.  Colfax  Avenue 
Denver,  CO  80204 
EOE 

CIRCULATION  DIREQOR 
Daily  newspaper,  under  20,000 
circulation,  is  seeking  experienced 
circulation  professionaf  to  manage  its 
circulation  division  in  high  growth 
market  with  unlimited  potential.  Suc¬ 
cessful  candidate  must  hove  minimum 
of  five  years  experience  in  circulation 
management,  a  strong  sales  and 
marketing  background,  excellent  com¬ 
munication/management  skills  and  be 
able  to  work  as  part  of  a  dynamic 
management  team.  Company  offers  a 
competitive  salary  and  excellent  bene¬ 
fits  package.  Send  resume  to  Box 

08107,  Editor  &  Publisher. _ 

CIRCULATION  DIVISION  MANAGER  - 
Single  Copy  -  responsible  for  manag¬ 
ing  a  distribution  operation  in  a 
specified  geographic  area.  Will 
develop  and  implement  goals  and 
strategies  for  Circulation  growth. 
Responsible  for  increasing  market 
penetration  and  market  share  of  single 
copy  circulation.  Will  hire,  train, 
evaluate,  and  motivate  division  person¬ 
nel.  Coordinate  special  events  and  be 
directly  responsible  for  implementation 
of  programs.  Looking  for  a  highly 
motivated  self  starter,  able  to  work 
independently,  having  excellent  orga¬ 
nization  and  planning  skills,  possessing 
excellent  oral  and  written  communica¬ 
tion  skills,  and  computer  literate.  Col¬ 
lege  experience  is  preferred,  and  five 
or  more  years  of  supervisory  or  man¬ 
agement  experience  is  required.  Com¬ 
petitive  salary  and  benefits.  Send 
resume  to  Human  Resources,  The 
Tampa  Tribune,  P.O.  Box  191,  Tampa, 
FL  33601,  EOE. 

GET  STUCK!! 
http://www.mediainfo.com 
Call  for  ad  rates: 

(212)  675-4380,  EXT.  170/171 


_ CIRCULATION _ 

SINGLE  COPY  SALES 
DEVELOPMENT  MANAGER 

The  Milwoukee  Journal  Sentinel,  Wis¬ 
consin's  largest  daily  metro  paper,  is 
seeking  an  energetic,  aggressive, 
results  oriented  Single  Copy  Sales 
Development  Manager.  The  Sales 
Manager  will  be  responsible  for  bolster¬ 
ing  single  copy  sales  through  retail 
sales  plans,  promotions  and  s^icitation 
of  new  accounts.  To  succeed  in  this  fast 
paced  environment  you  will  need  two 
to  five  years  proven  sales  experience, 
a  BA  in  Business,  Marketing,  or 
equivalent  work  experience  and  solid 
organizational  and  leadership  skills. 

Interested  persons  should  send  a  cover 
letter  including  salary  requirements 
and  resume  to: 

Journal  Sentinel,  Inc. 

Human  Resources  Department 
333  W.  State  Street 
Milwaukee,  Wl  53203 
Fox  (414)  224-2907 

THE  SENTINEL,  PA's  Daily  Newspaper 
of  the  Year,  is  currently  seeking  to  add 
to  its  growing  circulation  team.  The 
position  of  Motor  route  manager  is 
available.  If  you  are  a  highly  motivated 
individual  with  prior  circulation  man¬ 
agement  experience,  this  position  will 
give  you  a  chance  to  be  a  hero  in  a 
battle  for  better  customer  service  and 
continued  growth. 

Salary  and  bonus  depending  upon 
experience  and  desire  to  succeed. 
Send  resume  and  salary  history  to: 

The  Sentinel 
Attn:  Ben  Vinson 
Circulation  Director 

P.O.  Box  130 
Carlisle,  PA  17013 
or  E-mail  to  bvinson@epix.net 
Or  FAX  to  (71 7)  243-3754 

EDITORIAL 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MocArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


45,000  DAILY  SEEKS  aggressive, 
creative  police  reporter  who  can  get 
more  than  "just  the  facts,  ma'am."  Send 
resume  &  clips  to  Gary  Schneeberger, 
Times  Record  News,  P.O.  Box  1  20, 
Wichita  Falls,  TX  76301 . 

ARE  YOU  A  competitive  editor  with  a 
passion  for  local  news?  The  Northwest 
Herald,  Illinois'  best  mid-sized  daily,  is 
seeking  a  news  editor  to  direct  our 
reporting  staff.  We  are  looking  for  a 
leader  can  continue  our  mission  of 
providing  the  state's  fastest  growing 
county  with  a  newspaper  that  strongly 
focuses  on  local  news.  You  must  hove 
previous  newsroom  management  expe¬ 
rience  and  an  ability  to  consistently  beat 
the  competition  in  a  hotly  contested 
market. 

Send  resume  and  letter  to 
Northwest  Herald,  P.O.  Box  250, 
Crystal  Lake,  IL  6001 4  Attn:  Cliff  Ward 


ASSIST  OUR  EDITOR  WITH  YOUR 
Investigative  Reporting  Skills 

We  are  searching  for  an  experienced 
journalist  who  would  be  challenged  by 
being  involved  in  all  aspects  of  produc¬ 
ing  an  upscale  30,000+  circulation 
newspaper  in  the  rural  North  East. 
50'%  of  your  time  would  be  spent  on 
investigative  reporting  and  50%  help¬ 
ing  produce  the  nK>st  highly  read  and 
best  designed  community  newspapers 
in  the  county.  Send  resume  with  news 
clips  to  Human  Resources  News 
Defxjrtment,  P.O.  Box  5219,  Massena 
NY  13662. _ 

COPY  DESK  on  Metro  daily  in  Zone  5 
seeks  editor  for  management  role. 
Requires  strong  supervisory,  pagina¬ 
tion  and  computer  skills,  eye  for  page 
design.  Excellent  pay  and  benefits. 
Reply  to  Box  081  18,  Editor  &  Pub¬ 
lisher.  EOE 

ASSISTANT  BUSINESS  EDITOR 

The  HOUSTON  CHRONICLE  (daily 
circulation  545,000)  is  seeking  an 
assistant  business  editor  with  strong 
word  skills  and  an  interest  in  making 
business  news  readable.  Duties  include 
supervising  a  group  of  reporters,  edit¬ 
ing  their  stories  and  directing  prod¬ 
uction  of  a  weekly  consumer  finance 
section  -  from  assigning  and  editing 
stories  to  working  with  copy  editors 
and  page  designers.  Must  be  able  to 
oversee  projects  from  start  to  finish, 
using  creativity  and  initiative  to  get  the 
job  done  right.  Management  and  busi¬ 
ness  news  experience  preferred  but  not 
as  important  as  communication  and 
organizational  skills.  Send  resume  and 
work  samples,  clips  or  a  detailed  cover 
letter  to  Scott  Clark,  business  editor, 
Houston  Chronicle,  P.O.  Box  4260, 
Houston,  TX  77210. 

ASSISTANT  BUSINESS  EDITOR  and 
COPY  EDITOR  positions  open.  Looking 
for  ambitious  journalists  with  a  few 
years  of  experience  who  want  a 
challenge.  Stories  in  Puerto  Rico  range 
from  housing  project  takeovers  to 
privatizations  and  political  status 
p>olitics.  The  Assistant  Business  Editor 
helps  direct  a  staff  of  five  reporters; 
Spanish  is  required  (or  this  position. 
Spanish  is  a  plus  for  the  Copy  Editor 
position.  Please  send  clips  and  resume 
to  Barbara  Le  Blanc,  associate  editor. 
The  San  Juan  Star,  P.O.  Box  364187, 
San  Juan,  PR  00936-4187. 

ASSISTANT  EDITOR:  Daily  newspaper 
in  Central  CA  is  recruiting  (or  an  assis¬ 
tant  editor.  Requires  at  least  5  years  of 
journalistic,  organizational  and 
supervisory  skills.  Must  be  devoted  to 
excellence  and  able  to  challenge  and 
supervise  staff.  The  Tulare  Advance- 
Register  is  owned  by  Gannett,  Co.,  Inc. 
and  appreciates  the  advantages  of  a 
diverse  workforce  through  a  commit¬ 
ment  to  EEO.  Send  resunres,  references 
and  samples  to  Kathie  Mears,  Visalia 
Times-Delta,  330  N.  West  Street,  Vis- 
oligCA  93291. _ 

WIRE  EDITOR  -  Due  to  a  retirement, 
we  need  an  experienced  copy  editor 
who  likes  the  wires,  can  edit  copy 
closely  and  knows  how  to  design  a 
page.  We  are  a  36,000  daily.  Our 
focus  is  local  news.  Send  cover  letter, 
resume,  samples  to  Executive  Editor 
Linda  White,  Altoona  Mirror,P.O.  Box 
2008,  Altoona,  PA  16603-2008. 


ASSISTANT  MANAGING  EDITOR 
Help  to  direct  staff  of  14  in  producing 
small  daily  newspaper.  Should  know 
how  to  achieve  good  design,  solid  writ¬ 
ing  and  reporting.  Must  know  QuarkX¬ 
Press.  Small  town  in  metropolitan  area 
in  Zone  4.  Please  send  resume  and 
sample  of  current  newspaper  to  Box 
08014,  Editor  &  Publisher. 

COMMUNITY-FOCUSED  DAILY  on 
ethnically  diverse  Hawaiian  island 
seeks  general  assignment  reporter.  Suc- 
cessfuf  candidate  will  be  enterprising, 
flexible,  strong  in  nevrs  judgment,  con¬ 
tent  development,  creative  writing 
skills.  You'll  work  hard,  experience  a 
unique  lifestyle  and  become  a  member 
of  a  newspaper  team  that  is  in  the  pro¬ 
cess  of  growth  and  change.  Send 
resumes  and  clips  to  Susan  Dixon, 
managing  editor.  The  Garden  Island, 
3137  Kunio  Highway,  Lihue,  Kauai,  HI 
96766.  Phone  (808)  245-3681 . 

ASSISTANT  METRO  EDITOR 

The  Fresno  Bee,  a  growing  metro 
newspaper  in  Central  California,  is 
looking  (or  an  assistant  metro  editor  to 
direct  our  coverage  of  many  key  issues 
facing  our  readers.  This  team  leader 
will  supervise  reporters  who  write 
about:  learning,  families,  religion  and 
ethics,  and  health  and  science.  The 
Bee,  a  McClotchy  newspaper  is  located 
in  Central  California's  largest  and  best 
newspaper,  located  in  the  heart  of  the 
stote.  West  coast  beaches,  Monterey, 
Los  Angeles  and  San  FrarKisco  are  but 
a  few  hours  away,  while  the  nKijestic 
Sierra  Nevada  mountain  range  looms 
45  minutes  to  the  east. 

The  new  team  leader  will  be: 

•  A  strong  word  editor  who  sees  story 
potential  where  others  might  not 

•  A  hound  for  the  breaking  news 
story 

•  A  motivator 

•  A  coach 

•  An  effective  team  member  among 
other  assistant  metro  editors. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience  and  an 
excellent  benefit  package.  The  Bee 
values  and  encourages  workplace 
diversity.  Send  resume  and  work  sam¬ 
ples  to:  THE  FRESNO  BEE,  Human 
Resources  Department,  1626  E  St., 
Fresno,  CA  93786.  EOE. 

BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  to  fill  two  entry 
level  positions.  One  opening  is  (or  a 
general  assignment  reporter  with 
emphasis  on  county  government.  The 
other  opening  is  a  news-sports  position 
with  emphasis  on  sports.  Send  resumes 
to:  Steve  Fields,  Etanner-Graphic,  100 
N.  Jackson  St.,  Greencastle,  IN  461 35. 


BUSINESS  REPORTER 
Notional-award-winning  weekly  with 
Web  daily  edition  (wvrw.rbj.net)  seeks 
skilled  writer.  Three  years'  experience 
required.  Competitive  pay.  Send 
resume,  clips  to  Dept.  E.,  Rochester 
Business  Journal,  55  St.  Paul  St., 
Rochester,  NY  1 4604. 


Big  Elecfric  Cat.... 

Adrian  Belew 
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_ EDITORIAL _ 

BUSINESS  WRITER 

Hard-hitting  business  newspaper  in 
Zone  7  seeks  an  experienced  business 
writer  who  wants  to  join  us  as  a  senior 
writer/associate  editor.  Position  would 
combine  reporting  and  some  editing 
skills,  with  an  eye  to  the  future.  We're 
a  small  staff  with  big  accomplishments, 
but  we  need  a  seasoned  pro  to  help 
make  us  better.  Pay  range  is  mid-30s. 
Respond  to  Box  08120,  Editor  &  Pub¬ 
lisher. 


CONSCIENTIOUS  REPORTER  needed 
on  snKill  Caribbean  Weekly  to  produce 
clean,  crisp  copy  and  quality  photo¬ 
graphs.  Must  be  computer  literate,  and 
able  to  fit  in  with  small  team.  Salary 
$225/week.  Rush  resume,  clips  to  Box 
08116,  Editor  &  Publisher. 


COPY  EDITORS  and  Reporters  wanted 
far  Zone  2  daily  tabloid.  Only  pros 
need  apply.  Send  resume  and  clips  to 
Box  08121,  Editor  &  Publisher. 


COPY  EDITOR 

The  Monterey  County  Herald  has  an 
immediate  opening  for  a  regular  full¬ 
time  copy  editor.  Duties  involve  copy 
editing,  headline  writing,  page  design 
and  pagination,  and  creation  of  simple 
charts,  logos  and  other  graphic  ele¬ 
ments.  Must  be  available  lor  night  and 
weekend  work.  Requires  a  journalism 
degree  and  ane  year  of  experience  as 
a  copy  editor  on  a  daily  newspaper,  or 
comparable  experience  on  a  student 
newspaper.  Experience  as  slot  or  wire 
editor  strongly  preferred.  Familiarity 
with  Macintosh,  IBM  Windows  or  other 
similar  newsroom  systems  a  plus.  Send 
resume,  references  and  a  cover  letter 
to:  J.  Bruce  Baumann,  assistant  manag¬ 
ing  editor.  The  Monterey  County 
Herald,  P.O.  Box  271 ,  Monterey,  CA 
93942.  EOE. 


COPY  EDITOR 

The  Bismarck  Tribune,  a  31K  circula¬ 
tion,  capital  city  newspaper,  seeks 
copy/design  editor  with  excellent  edit¬ 
ing  and  strong  design  skills.  QuarkX¬ 
Press  knowfedge  and  ability  to 
paginate  on  Mac  required.  We  offer  a 
four-day  work  week  and  lots  of  room 
to  grow  skills.  To  apply  send  a  letter, 
resume,  references,  and  samples  of 
work  to  Libby  Simes,  HR  Manager, 
Bismarck  Trioune,  P.O.  Box  1498, 
Bismarck,  ND  58502. 

closing  date:  April  1 5,  1 997 


DESIGNERS  AND  COPY  EDITORS 
ANG  Newspapers  in  the  San  Fran¬ 
cisco  Bay  Area  has  immediate  apen- 
ings.  We  are  fully  paginated  with 
Harris.  Please  write  to  Keith  Jones, 
managing  editor.  News  Production 
Center,  4770  Willow  Road,  Hayward, 
CA  94588. 


EDITOR  (Deputy  Metro)  -  Make  local 
copy  sing,  reporters  soar  in  PM 
newsroom.  Teach  by  challenging  supe¬ 
rior  effort.  Salary  mid  $30s.  Letter,  sam¬ 
ple,  resume  to  ME,  The  Hour,  346 
Main  Avenue,  Norwalk,  CT  06851 . 


Your  head  is  there  to  turn  you  around. 

Michael  Stipe 


_ EDITORIAL _ 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  is  an  immediate  opening  for  a 
managing  editor  at  the  Phoenix  paper 
(circulation  140,000). 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  twa  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please. 

EDITOR:  NYC-area  weekly  newspaper 
group.  Lean,  mean,  quality  operation. 
Competitive  salary  &  benefits  package. 
Great  family  community.  Write:  Pub¬ 
lisher,  Box  8108,  Editor  &  Publisher. 

ENTERTAINMENT  WRITER:  The 
Daytona  Beach  News-Journal  seeks  a 
skilled  journalist  to  cover  the  scene  on 
Florida's  fun  coast.  We  want  a 
polished  writer  who  is  comfortable  pro¬ 
ducing  well-crafted  criticism  and 
features  on  everything  from  symphony 
concerts  to  pro  wrestling.  The  right 
candidate  also  will  have  detailed 
knowledge  of  pop  music  and  be  able 
to  reach  younger  readers.  Send 
resume  and  clips  to  Don  Lindley, 
managing  editor.  The  News-Journal, 
P.O.  Box  2831,  Daytona  Beach,  FL 
32120-2831. 

EUROPEAN  STARS  &  STRIPES,  a 
50,000-daily  based  in  Darmstadt, 
Germany,  seeks  experienced  assistant 
city  editor  to  direct  reporters  covering 
the  U.S.  military  community  in  Europe. 
Bachelor's  degree  desired;  minimum 
five  years  experience  on  a  daily  news¬ 
paper  required.  Supervisory  experi¬ 
ence  on  a  daily  newspaper  at  a  posi¬ 
tion  equivalent  to  that  of  city  editor  pre¬ 
ferred.  Compensation  package  at  least 
$50,000,  includes  salary  and  tax-free 
housing  allowance.  Round-trip  reloca¬ 
tion  expenses  paid.  Fax  or  mail 
resume,  cover  letter  and  clips  to  Editor 
at  (01 1  -49)  6155-601395  or  Attn: 
Editor's  Office,  The  Stars  &  Stripes, 
Unit  29480,  APO  AE  09211.  We  are 
an  equal  opportunity  employer. 
Applications  must  be  received  by  April 

28^ _ 

THE  FORT  WORTH  STAR-TELEGRAM 
COPY  EDITOR 

Immediate  opening  for  a  copy  editor 
with  the  Star-Telegram's  fastest  grow¬ 
ing  newsroom,  covering  a  competitive 
16-city  area  between  Fort  Worth  and 
Dallas.  Editor  must  have  a  love  of 
words;  pagination  experience  a  plus. 
Minimum  2-4  years  desk  experience. 
Send  clips,  resume  and  samples  of 
your  work  to:  Joan  Krauter,  editor, 
Star-Telegram/Northeast,  3201 
Airport  Freeway,  #108,  Bedford,  TX 
76021. 


_ EDITORIAL _ 

EXECUTIVE  FEATURES  EDITOR  -  The 
Times-Union  of  Albany,  NY,  is  looking 
for  a  creative,  passionate,  skilled  editor 
to  direct  lifestyle  coverage  for  this 
Hearst  newspaper  of  100,000/ 
1 55,000  circulation. 

The  successful  candidate  will  oversee 
and  motivate  staff,  produce  daily  and 
Sunday  lifestyle  sections,  suggest  timely 
and  creative  ideas,  edit  stories  and 
projects,  and  be  involved  in  new  pro¬ 
ject  development. 

Requirements:  College  degree;  several 
years  of  daily  competitive  newspaper 
work  or  similar  experience;  back¬ 
ground  in  editing  and  in  motivating 
staff;  demonstrable  creativity  and  plan¬ 
ning  skills. 

Contact:  Karen  Patter,  managing 
editor/features,  Times-Union,  Box 
15000,  Albany,  NY  12212.  (518) 
454-5436  or  kpolter@timesunion.com 


FINE  ARTS  EDITOR 

One  of  the  USA's  fastest  growing 
dailies  located  on  Alabama's  oeautiful 
Gulf  Coast,  featuring  fine  writing  and 
in-depth  reporting,  is  looking  for  a  Fine 
Arts  Editor.  The  Fine  Arts  Editor  will  be 
both  a  good  writer  and  an  excellent 
reporter.  Sharp  and  intelligent  criticism 
expected,  wit  and  humor  also  desira¬ 
ble  qualities.  EXCELLENT  SALARY, 
BENEFITS.  Send  resume  to  Box  08111, 
Editor  &  Publisher. 


FIVE-DAY  NEWSPAPER,  6,000  circula¬ 
tion  in  Zone  4,  seeks  well-organized, 
innovative  managing  editor  to  do 
hands-on  editing,  pagination  and  staff 
development  of  three  reporters,  sports 
editor,  photographer.  Send  resume, 
work  samples,  references,  salary 
requirements  ta  Box  08114,  Editor  & 
Publisher. 


FOOD  &  WELLNESS  WRITER 
The  Harrisburg  Patriot-News  is  looking 
for  creative  self-starter  to  keep  our  food 
coverage  current  and  lively.  Applicants 
should  be  well-versed  in  culinary  and 
restaurant  trends  and  have  the  ability 
to  write  with  style  and  humor.  In  addi¬ 
tion,  must  be  willing  and  able  to  do 
stories  on  health,  fitness,  wellness. 
Send  resume  and  clips  to  Cate  Barron, 
features  editor,  Patriot-News  Com¬ 
pany,  P.O.  Box  2265,  Harrisburg,  PA 
17101. _ 

GRAPHIC  ARTIST 

We're  seeking  a  graphic  artist  who 
can  produce  eye-catching  illustrotions 
and  graphics  for  our  news,  sports  and 
features  sections.  At  least  two  years' 
experience  and  knowledge  of  QuarkX¬ 
Press,  Freehand  and  Illustrator 
required. 

If  interested  in  joining  us  at 
the  Fayetteville  Observer-Times,  a 
75,000  circulation  daily,  send  a  cover 
letter,  resume  and  at  least  five  work 
samples  to: 

Michael  Arnholt 
Managing  Editor 
Fayetteville  Observer-Times 
P.O.  Box  849 
Fayetteville,  NC  28302 
e-mail:  marnholt@folo.infi.net 

Worrying  is  a  necessary  part  of  life. 

MTM 


_ EDITORIAL _ 

FOOD  AND  WINE  WRITER 

Wanted:  Food  and  wine  writer  who 
can  do  it  all  --  from  restaurant  reviews  to 
breaking  front  page  news  to  gossipy 
trend  stories  to  profiling  tomorrow's  hot 
chefs.  The  San  Francisco  Examiner,  in 
the  world's  most  exciting  food,  wine, 
agriculture  and  restaurant  market,  is 
seeking  an  experienced,  versatile  food 
and  wine  writer.  Please  send  a  resume 
and  clips  to: 

Phil  Bronstein 
Executive  Editor 
San  Francisco  Examiner 
1 1 0  Fifth  Street 
San  Francisco,  CA  94103 
e-mail:  philsfx@examiner.com 

The  Examiner  is  an 
Equal  Opportunity  Employer 


GENERAL  ASSIGNMENT  position 
open  for  reporter  with  1-2  years  expe¬ 
rience  at  Illinois'  top  daily  (under 
10,000  circ.).  Good  pay,  benefits, 
opportunity  with  this  member  of  grow¬ 
ing  Copley  Newspapers  Inc.  Call  Jeff 
Nelson,  ME,  at  The  Courier,  Lincoln,  IL 
(800)  747-5462. 


GENERAL  ASSIGNMENT  REPORTERS 
The  Lexington  Herald-Leader  (Knight- 
Ridder;  120,000  daily  and  160,000 
Sunday)  seeks  a  versatile  self-starter  to 
open  a  one-person  bureau  in 
Nicholasville,  KY,  a  growing  suburb 
12  miles  south  of  Lexington.  Openings 
also  are  likely  in  same  of  our  other 
bureaus  in  Central  and  Eastern  Ken¬ 
tucky.  The  Herald-Leader  is  an 
aggressive  regional  paper  serving  the 
Appalochian  Mountains  as  well  as  our 
hometown  in  the  Bluegrass  horse  coun¬ 
try.  Apply  to  Tom  Caudill,  assistant 
managing  editor,  Lexington  Herald- 
Leader,  1 00  Midland  Avenue,  Lex¬ 
ington,  KY  40508.  EOE  M/F 


INSURANCE  NEWS  NETWORK 
(http://www.insure.com),  the  Internet's 
leading  provider  of  consumer  informa¬ 
tion  about  auto,  home  and  life  insur¬ 
ance,  seeks  M.E.  and  staff  writer.  Both 
should  have  experience  in  business  or 
personal  finance  journalism,  and  famil¬ 
iarity  with  Web.  M.E.  also  should  have 
experience  working  with  freelancers 
and  stringers.  Both  positions  on-site 
full-time.  E-mail  (inn@insure.com)  or 
fax  inquiries  to  (860)  677-1978. 


MANAGING  EDITOR 
You  will  help  lead  a  team  of  7 
journalists  as  they  report  on  one  of 
Europe's  most  dynamic  economies. 
Minimum  5  years  business  journalism 
experience,  investigative  reporting  flair 
a  plus.  Send  cv  &  clips  to  Miklos  S. 
Gaspar  (BBJ,  Ferenciek  tere  7-8, 
Budapest,  H-1053,  Hungary).  Tel:  (01 1- 
36-1)  266-6088,  Fox:  (011-36-1)  118- 
0215;  e-mail:  editor@bbj.hu. 


MAY  GRADS  -  Jumpstart  your  career 
with  forward-looking,  technologically 
savvy  35,000  daily  two  hours  from 
NYC.  We  are  looking  for  well-read, 
inquisitive,  energetic,  organized 
would-be  reporters  with  good  grades 
fram  good  schools.  Write:  Top  Grad 
Search,  The  REPUBLICAN,  P.O.  Box 
209,  Pottsville,  PA  17901. 

I  FAX  YOUR  AD:  (212)  929-1259  I 
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HELP  WANTED 


EDITORIAL _ 

METRO  EDITOR 

Atliens  (GA)  Daily  News  and  Banner- 
Herald  (35,000)  is  looking  for  an 
editor  to  lead  the  metro  department. 
Athens  is  an  extremely  competitive 
market  that  demands  a  great  newspa¬ 
per.  Send  resume  and  cover  letter  to 
Les  Simpson,  managing  editor,  Athens 
Daily  News  &  Banner-Herald,  P.O. 
Box  91 2,  Athens,  GA  30603. 


MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fre^ance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  8021 7. 


NEWS  COLUMNIST 
Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  authoritative 
yet  elegant  voice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out  —  well-sourced,  fact-driven  commen¬ 
tary  is  in.  Must  be  capable  of  compet¬ 
ing  for  the  cover  with  our  long-form 
investigative  and  feature  writers.  We 
provide  the  time,  space  and  resources 
to  do  definitive  work;  you  provide  the 
scoops.  We  care  little  about  what  you 
THINK.  We're  most  interested  in  what 
you  KNOW.  Send  a  cover  letter,  a 
resume  and  your  best  clips  to: 

Jeremy  Voas,  editor 
Phoenix  New  Times 
1 201  E.  Jefferson 
Phoenix,  AZ  85034 
No  phone  calls,  please 

NIGHT  SPORTS  EDITOR  needed  for 
East  Coast  newspaper.  Candidates 
must  have  pagination  skills,  man¬ 
agerial  experience  and  solid  sports 
news  judgment.  Send  resume  and  clips 
to  Box  08122,  Editor  &  Publisher. 


ONE  OF  THE  MIDWEST'S  distin¬ 
guished  midsized  dailies  is  accepting 
applications  for  the  following  reporting 
positions: 

AGRICULTURE/AGRIBUSINESS:  Expe¬ 
rienced  writer  to  explore  trends,  pro¬ 
duce  enterprising  stories  of  interest  to 
farmers  and  other  readers.  Primary 
responsibilities  include  writing  for 
award  winning  "Farm  &  Country" 
monthly  magazine. 

LIFESTYLES:  Responsible  for  coverage 
of  trends  in  health,  nutrition  and  cul¬ 
tural  affairs. 

EDUCATION:  Experienced  writer  to 
cover  public  and  private  school 
systems,  two  universities  and  issues  in 
education. 

We  are  located  in  one  of  the  Midwest's 
most  historic  communities,  less  than  an 
hour  from  a  major  city. 

Send  cover  letter,  resume  and  clips  to 
Bob  Unger,  executive  editor,  St.  Joseph 
News-Press,  P.O.  Box  29,  St.  Joseph, 
MO  64502. 


_ EDITORIAL _ 

EXPERIENCED  GRAPHICS  REPORTER 
We're  looking  for  a  talented,  energetic 
graphics  reporter  who's  comfortable  cov¬ 
ering  the  big  story.  The  ideal  candidate 
will  nave  at  least  three  years  experi¬ 
ence  as  a  graphic  artist  and  be  able  to 
produce  clear  and  creative  info¬ 
graphics.  We  offer  an  upbeat  working 
atmosphere  and  competitive  salary. 

Send  resume  and  work  samples  to: 
Michelle  Deal-Zimmerman 
Assistant  Graphics  Director 
The  Palm  Beach  Post 
P.O.  Box  24700 

West  Palm  Beach,  FL  33416-4700 


PAGE  EDITOR  -  Excellent  opportunity 
to  have  immediate  impact  at  one  of  the 
best  words-ond-pictures  small  dailies  in 
the  nation.  Excellent  photos,  well- 
written  stories,  ample  newshole.  Work 
with  design-minded  staff  to  prepare 
award-winning  pages.  Send  resume, 
clips  and  names  and  telephone  num¬ 
bers  of  three  references  to:  Fred  Smith, 
managing  editor.  The  Herald,  P.O.  Box 
31,  Jasper,  IN  47547-0031. 

PAGE  ONE  EDITOR:  The  Naples  Daily 
News,  a  Scripps  Howard  newspaper, 
has  an  immediate  opening  (or  a  Page 
One  Editor.  The  successrul  applicant 
will  be  responsible  for  creating  our 
front  page  five  days  a  week  using 
QuarkXPress  on  the  Mac.  We  are  look¬ 
ing  for  someone  with  good  news  judg¬ 
ment  who  has  the  design  skills  to  put 
together  an  eye-catching  page  and  the 
vKord  skills  to  edit  copy  and  craft  good 
headlines.  The  Page  One  Editor  will 
also  be  responsible  (or  jump  pages, 
and  must  learn  the  Harris  Pagination 
system.  We  are  an  award-winning 
50,000-circulation  daily  on  Florida's 
beautiful  southwest  coast.  Please  send 
resume,  samples  of  your  work,  plus  the 
names  and  telephone  numbers  of  three 
references  to  Bill  Blanton,  deputy 
managing  editor/presentation,  Naples 
Daily  News,  1075  Central  Avenue, 
Naples,  FL  34102.  For  more  informa¬ 
tion  call  (941)263-4852. 


PUBUC  AFFAIRS  REPORTER 
The  Advertiser-Tribune,  a  7-day 
1 1 ,000  circulation  AM  newspaper  in 
NW  Ohio  seeks  a  reporter  to  cover 
government  and  politics  and  how  they 
affect  our  readers.  Send  resume  and 
work  samples  to  John  Kauffman, 
managing  editor.  The  Advertiser- 
Tribune,  P.O.  Box  778,  Tiffin,  OH 
44883. 


REPORTER  -  Immediate  opening  for  a 
reporter  who  knows  how  to  cover  the 
courts  and  legal  community.  The  Chi¬ 
cago  Daily  Low  Bulletin  is  adding  to  its 
staff,  seeks  candidates  with  2  or  more 
years  of  experience  at  a  daily  news¬ 
paper,  some  in  the  legal  affairs  area. 
Editing  skills  an  asset  now,  and  could 
speed  advancement.  Send  resume  and 
clips  demonstrating  ability  to  write 
articulately  about  legal  matters  to 
Bernard  M.  Judge,  editor,  Chicago 
Daily  Low  Bullehn,  415  N.  State,  Chi¬ 
cago,  IL  60610. 


_ EDITORIAL _ 

REPORTER  NEEDED  at  top-quality, 
twice-weekly  community  newspaper 
near  Yellowstone  Park.  Position  is 
entry-mid  level  arKl  involves  sports  and 
news  writing,  photography  and  layout. 

If  you  have  experience  as  a  reporter, 
are  a  well-rounded  people  person, 
want  to  live  in  the  rural  west  and  polish 
your  j-skills  at  a  hard-working,  riard- 
charging  paper,  send  resume  and  clips 
to  Bruce  McCormack,  Cody  Enterprise, 
Box  1090,  Cody,  WY  8241 4. 

REPORTER/SENIOR  REPORTER 

Real  estate  reporter  needed  to  cover 
the  mortgage  markets  and  related 
industries.  Congress  and  federal 
regulatory  agencies  (or  bi-weekly  trade 
newspaper.  Responsibilities  include: 
monitoring  newsworthy  developments, 
and  filing  copy  under  deadline.  Must 
have  ability  to  write  in-depth  original 
news  articles  and  profiles.  Good  ana¬ 
lytical  skills  are  essential.  College 
Degree  and  reporting  experience 
required.  Interested  candidates  may  sub¬ 
mit  their  resumes  and  salary  require¬ 
ments  to: 

MORTGAGE  BANKERS 
ASSOCIATION  OF  AMERICA 
Attention:  Human  Resources,  ES 
1125  15th  Street,  NW 
Washington,  DC  20005 
EOE/AA  Employer 

REPORTERS:  The  Flint  Journal  is  seek¬ 
ing  two  experienced  reporters  (or  sub¬ 
urban  government  and  education 
beats.  Candidates  will  have  two  or 
more  years  of  local  news  reporting 
experience  and  clips  that  demonstrate 
enterprise,  news  judgment  and  writing 
ability.  We  are  a  97,000  afternoon 
daily  committed  to  covering  local  news 
in  a  great  news  town.  Send  resume 
and  clips  that  prove  your  ability  to  (irKJ 
and  cover  news  to:  Brooke  Rausch, 
associate  editor.  The  Flint  JouitkiI,  200 
E.  First  St.,  Flint,  Ml  48502.  No  phone 
calls,  please. 

REPORTER 

The  Rapid  City  Journal,  a  34,000-plus 
daily  in  the  beautiful  Block  Hills,  is  seek¬ 
ing  a  reporter  to  cover  education  and 
youth. 

Plenty  of  major  issues,  a  variety 
of  characters  on  local  school  boards, 
and  a  fair  share  of  fun  and  inspiring 
stories  combine  to  nKike  this  a  reward¬ 
ing  beat.  Some  experience  with  a  daily 
preferred.  Rapid  City  has  a  population 
of  50,000  and  is  the  gateway  to  a 
prime  yeor-round  outdoor  recreation 
area. 

Send  resume  with  cover  letter 
and  clips  to: 

Rapid  City  Journal 
Human  Resources  Manager 
P.O.  Box  450 

Rapid  City,  SD  57709-0450 

The  Rapid  City  Journal  is  an 
Equal  Opportunity  Employer. 


An  artist  must  be  a  reactionary.  He  has 
to  stand  out  against  the  tenor  of  the  age 
and  not  go  flopping  along. 

Evelyn  Waugh 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


_ EDITORIAL _ 

WIRE  EDITOR  WANTED:  You  could  be 
part  of  a  team  that  edits  and  designs 
the  notional  and  world  news  pages  for 
The  News  Tribune,  an  aggressive  daily 
newspaper  in  the  Puget  Sound  region 
with  a  daily  circulation  of  130,000 
and  Sunday  of  160,000.  An  under¬ 
graduate  degree  and  three  to  five 
years  of  editing  and/or  design  experi¬ 
ence  on  a  daily  newspaper  are 
required;  knowledge  of  QuarkXPress  is 
a  plus.  Competitive  salary  and  benefits 
package.  Send  resume  to:  A.M.  Hort, 
The  News  Tribune,  P.O.  Box  11000, 
Tacoma,  WA  98411-0008.  online: 
hart.ann@m. tribnet.com;  fax:  (206) 
597-8274.  EOE.  All  offers  of  employ¬ 
ment  are  contingent  upon  satisfactory 
pre-employment  drug  test  results. 

ROOM  TO  WRITE 

New  Times  is  looking  (or  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  th  e  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  natiorK]l  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  Son  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  MarKiging  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 

THE  ADVOCATE,  a  100,000  circula¬ 
tion  daily  in  Baton  Rouge,  LA,  has  an 
opening  for  a  copy  editor.  The  oppli- 
cant  must  be  experierKed  in  all  aspects 
of  daily  newspaper  copy  desk  work. 
Sharp  news  judgment  and  exceptional 
editing  and  headline  writing  skills  are 
require.  A  flair  (or  page  design  and  a 
working  knowledge  of  QuarkXPress 
are  preferred.  The  job  includes  night¬ 
time  hours  and  weekend  work.  Salary 
is  commensurate  with  experience. 

Mail  resume  to  The  Advocate,  Human 
Resources  Department,  P.O.  ^x  588, 
Baton  Rouge,  LA  70821 . 
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_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR  needed  fo 
lead  a  group  of  talented  reporters  cov¬ 
ering  education,  medical  issues  and 
the  military.  We  need  an  experienced 
assigning  editor  who  has  o  proven 
track  record  and  who  can  coach 
reporters  in  all  areas.  Creativity  with 
story  ideas,  excellent  management 
skills,  and  solid  line  editing  required. 
The  right  condidate  will  be  in  the  fore¬ 
front  of  o  major  evaluation  of  public 
education  by  the  newspaper.  We  cover 
the  metro  area  of  Jacksonville,  FL,  one 
million  people  strong  and  growing  fast. 
Qualified  applicants  should  send 
resume  and  work  samples  to:  John 
Burr,  news  editor.  The  Florida  Times- 
Union,  1  Riverside  Avenue, 
Jacksonville,  FL  32202. 

DRUG-FREE  WORKPLACE 
AN  EQUAL  OPPORTUNITY  EMPLOYER 

RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  o  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 

SENIOR  EDITOR 

The  Better  Homes  and  Gardens 
Features  Syndicate  needs  an  experi¬ 
enced  and  creative  Senior  Editor  to 
lead  our  new-product  development 
program.  You  will  work  with  the  man¬ 
agement  team  to  produce  a  variety  of 
new  editorial  services  for  daily  and 
weekly  newspaper  customers 
nationwide.  A  minimum  10  years' 
experience  writing  or  editing  news  and 
features  is  required. 

Location:  Des  Moines,  lA 

Please  send  resume,  cover  letter  and 
salary  history  in  confidence  to: 

Ms.  Rock 

Corporate  Manager 
Staffing  Services/Dept.  234 

MEREDITH  CORPORATION 

1 71 6  Locust  Street 

Des  Moines,  lA  50309-3023 

FAX:  (515)  284-2958 

An  Equal  Opportunity  Employer 
THE  PROGRESSIVE  MEDIA  PROJECT 
provides  op-eds  and  two  weekly  series. 
Black  Voices  and  Latino  Voices,  to 
major  wire  services.  We  seek 
journalists  interested  in  writing 
occasional  op-eds.  Send  resume  and 
clips  to  409  E.  Main  Street,  Madison, 
Wl  53703. 


_ EDITORIAL _ 

The  LOVELAND  DAILY  REPORTER- 
HERALD,  an  18,000  circulation  news¬ 
paper  in  the  shadow  of  the  Rocky 
Mountains,  a  short  drive  from  major 
league  sports  venues  and  in  the  heart 
of  a  community  of  art,  has  the  follow¬ 
ing  openings: 

WEEKEND  EDITOR  —  We're  looking  for 
someone  to  take  charge  of  the 
weekend  production  shifts,  to 
coordinate  content  and  oversee  page 
design.  The  weekend  editor  will  work 
Tuesdays  through  Saturdays  and  have 
primary  responsibility  for  shaping  the 
weekend  papers  while  also  assisting 
during  the  week  as  a  page  editor  and 
designer.  Page  design,  copy  editing 
and  supervisory  skills  are  essential.  Col¬ 
lege  degree  and  at  least  a  year's 
sports  reporting  and  page  design 
experience  required. 

SPORTS  REPORTER/PAGE  DESIGNER 
—  This  staff  member  will  work  as  part  of 
the  sports  staff  to  provide  detailed  and 
complete  local  and  wire  sports  cov¬ 
erage.  Page  design  duties  will  be  of 
primary  consideration  but  also  report¬ 
ing.  College  degree  and  at  least  a 
year's  sports  reporting  and  page 
design  experience  requi.  ed. 

WEEKEND/GENERAL  ASSIGNMENT 
REPORTER  —  The  weekend/general 
assignment  reporter  will  work  Tuesday 
through  Saturday  shifts  with  primary 
focus  on  generating  stories  for  the 
Sunday  newspaper.  College  degree 
and  at  least  one  year's  newspaper 
reporting  experience  required. 

SENIOR  REPORTER/COPY  EDITOR— 
Someone  with  exceptional  word  skills-  • 
as  a  writer  and  as  the  editor  of  other 
people's  work  —  is  needed.  This  person 
will  provide  news  and  feature  cov¬ 
erage  of  community  issues,  particularly 
those  that  go  beyond  the  routine  in 
depth  and  completeness.  The  person 
also  will  assist  with  the  detail  editing  of 
local  and  wire  stories  and  assist  the 
local  news  desk  as  needed.  College 
degree,  at  least  five  years  newspaper 
reporting  experience;  and  an  above 
average  grasp  of  grammar,  style, 
usage  and  spelling  required. 

Send  resume  and  clips  to  Troy  Turner, 
assistant  managing  editor,  Loveland 
Daily  Reporter-Herald,  P.O.  Box  59,  Lov¬ 
eland,  CO  80539. 

SPORTS  EDITOR 

The  Centre  Daily  Times,  a  26,000 
circulation  Knight-Ridder  paper,  is  seek¬ 
ing  an  ambitious  manager  and  strong 
writer  to  run  an  award-winning  sports 
department  in  the  home  of  Penn  State 
University.  Five  years  experience 
required.  Some  knowledge  of  Quark¬ 
XPress,  Freehand  and  design  preferred. 
Send  resume,  clips  and  references  to: 

Lisa  Summa 

Human  Resources  Department 

Centre  Daily  Times 

P.O.  Box  89 

State  College,  PA  1 6804 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  &  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 


NEWS  makes  the  difference 


1 1  West  19fh  Street 
New  York,  NY  10011 
(212)  676-4380 
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Directories  from  E&P. 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )V1SA(  )MC  (  )AMEX 
# _ 


Name 


Exp.  Date_ 


.Signature. 


Company. _ 

Street  Address 


City. 


(Sorry,  no  deivenes  to  PO.  bosws) 

.Stale _ ^Zip _ 


Phone 


(tn  case  we  have  quesions  atxM  your  order) 


Fax 


COLOR 

PUBLICATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1997  International 
Year  Book 

$125 

11^1 

BLUE 

1997  Ecxtor&Pubusher 
Market  Guide 

$100 

IBI 

OttEN 

1997  E&P/FPP  Community, 
Specialty  and  Free 
PuBUCATKXJS  Year  Book 

$99 

n 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment  **Califomia,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  TOTAL  ORDER 

Your  Business  (Check  one  Category  Only) 

1.  -1  Newspaper 

11.  -1  Service  Irxlustry 

2.  -I  Newspaper  Equip.  Mfr. 

^Z  -1  Unversity^blic  Library 

3.  J  Syndicate^TMews 

13.  -I  Rnarxxal 

Service 

14.  J  Retail 

4.  J  Advertising  Agency 

15.  J  Public  Transportation 

5.  -1  Public  Relations  Firm 

16.  J  Individual 

6.  J  Legal  Rrm 

17.  J  Publishing  Other  Than 

7.  J  Government 

Newspaper 

8.  -1  Mfr. -General 

18.  J  Real  Estate 

9.  J  Mfr.- Auto &Tiuck 

19.  J  Other 

10.  -1  Mfr. -Food 

Mail  to:  Editor  &  Publisher  Company,  11  W.  19th  St, 
NYC,  NY  10011.  Fax  number  :(212)  691-0939. 
e-mail  us  at  ecl^xi)@meciainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  hnp://wwwjne(fainf6.oom 

0201 


Editor<S? 

PUBLISHER 

CIRCULATION  DEPARTMENT 
11  W  19THST. 

NEW  YORK  NY  10114-0111 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO. 20  NEW  YORK,  NY 


1,1 


AJv>(<.wx)k 


NVw’Ri-  I  !'4!i>V.'RiiK»^  SB 

_ —  ^  year  HHn 
Q  H(X)K  wIiSii 


:iti0 


1 


997 


FREE 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


HELP  WANTED 


THE  REGISTER-GUARD,  a  78,000- 
circulation  morning  doily  in  Eugene, 
Ore.,  has  on  opening  for  o  news 
design  artist  who  con  translate  con¬ 
cepts  into  concise  and  visually  compell¬ 
ing  informational  artwork. 

The  successful  candidate  will  be  on 
expert  user  of  the  Macintosh  computer 
and  professional  graphics  and  design 
software. 

Our  artist  must  be  able  to  coordinate  a 
wide  variety  of  projects  from  simple 
charts  and  maps  to  complex  multi¬ 
layered  illustrations  and  the  overall 
design  of  the  pages  on  which  they 
appear.  Hours  ore  flexible  and  can 
include  nights  and  vreekends. 

Applicants  must  hove  a  degree  from  a 
four-year  college  or  university  pre- 
ferab^  supplemented  by  some  experi¬ 
ence  in  graphics,  design  and  art  at  a 
newspaper;  or  any  satisfactory 
equivalent  of  experience  and  training. 
Excellent  writing  and  verbal  communi¬ 
cation  skills  are  required. 

Qualified  applicants  submit  a  cover  let¬ 
ter,  resume  and  10  samples  of  recent 
work  representing  illustrations,  informa¬ 
tional  graphics  and  page  design  no 
later  than  MONDAY,  APRIL  28,  1997 
to:  NEWS  DESIGN  ARTIST,  The  Regis¬ 
ter-Guard,  H.R.  Dept.,  P.O.  Box 
10188,  Eugene,  OR  97440-2188. 

If  you  would  like  samples  returned, 
please  send  a  self-addressed/stamped 
envelope;  all  others  will  remain  prop¬ 
erty  of  the  Register-Guard. 

Salary  range:  $543.74  -  $852.63  per 
week.  All  applicants  will  receive  a 
response.  Women  and  Minority  appli¬ 
cants  are  encouraged  to  apply. 


SPORTS  REPORTER  wanted  for  AM 
doily  in  Northern  Shenandoah  Valley 
of  Virginia.  Coverage  mainly  of  high 


James  Madison  University.  The  position 
includes  two  days  of  aesk  work  per 
week.  Knowledge  of  QuarkXPress  a 
plus.  Highly  competitive  salary  and 
benefits.  Send  resume  and  clips  to  Eric 
Snyder,  sports  editor.  Northern  Vir¬ 
ginia  Daily,  P.O.  Box  69,  Strasburg, 
VA  22657.  Or  fax  to  (540)  465-9388. 


THE  ORLANDO  SENTINEL  is  seeking 
an  experienced  reporter  to  cover  medi¬ 
cine,  nutrition,  fitness  and  consumer 
health  issues.  We  need  versatility, 
enterprising  reporting  and  colorful  wrih 
ing,  and  our  emphasis  is  on  providing 
health  information  that's  relevant  and 
useful  to  our  readers.  Candidates  must 
hove  experience  covering  these  issues 
for  a  doily  newspaper  and  must  be 
able  to  write  stories  that  are  in-depth, 
well-focused  and  comprehensive. 
Send  a  resume  and  five  to  seven  varied 
clips  to  James  C.  Clark,  staff  devel¬ 
opment  editor.  The  Orlondo  Sentinel, 
P.O.  Box  2833,  Orlando,  FL  32802. 

SEND  E&P 
BOX  REPLIES  TO: 
Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


THE  ALBUQUERQUE  JOURNAL,  New 
Mexico's  statewide  daily,  is  taking 
applications  for  city  editor  for  its  Santa 
Fe  bureau,  which  produces  a  seven- 
day  zoned  edition  of  local  news  for 
northern  New  Mexico.  Should  be  vwell- 
grounded  in  news  gathering,  editing, 
news  ethics  and  supervising  staff. 
Should  have  commitment  to  accuracy 
and  good  writing,  a  love  for  chasing 
hard  news  and  a  willingness  to  work 
nights  if  needed.  Experience  required: 
2  years  reporting  and  3  to  5  years  in 
editing  and  assigning  reporters.  Send 
resume,  clips  and  refererKes  to  Sharon 
Hendrix,  Journal  North  editor,  328 
Galisteo  Street,  Santa  Fe,  NM  87501, 

E-mail  to:  SHendrix@ABQjoumal.com. 


THE  MESSENGER-INQUIRER  in 
Owensboro,  KY,  is  looking  for  a 
versatile  reporter  to  help  expand  its 
news  coverage.  Located  in  Western 
Kentucky,  the  Messenger-Inquirer  is  a 
34,000  daily  with  a  reputation  for 
excellence.  Send  resume  and  clips  to 
Human  Resources  Director  Sue 
Trautwein,  P.O.  Box  1480, 
Owensboro,  KY  42302.  EOE 


THE  GRAND  RAPIDS  PRESS  has  on 
opening  (or  an  editorial  writer.  Strong 
research  and  opinion-writing  skills  are 
necessary  in  both  local  and  notional  sub¬ 
ject  areas.  The  position  also  entails 
assisting  with  letters,  columns  and 
layout  of  pages.  The  Press  is  a  PM 
daily,  AM  Saturday  and  Sunday, 
circulating  through  most  of  Western 
Michigan.  Send  cover  letter,  resume 
and  clip  samples  to  Joseph  Crawford, 
editorial  page  editor.  The  Grand 
Rapids  Press,  1 55  Michigan  Street, 
NW,  Grand  Rapids,  Ml  49503.  No 
calls,  please 


FELLOWSHIPS 


FELLOWSHIPS 

Seeking  applicants  (or  notional  fellow¬ 
ships  in  education  reporting.  Spend 
two  months  on  a  story  you've  always 
wanted  to  write.  Expert  advice, 
stipend,  opportunity  for  travel. 
Deadline  May  16.  Contact  Education 
Writers  Association,  1331  H  St.,  N.W. 
#307,  Washington,  DC  20005,  (202) 
637-9700;  e-mail:  owa@crosslink.net, 
http://www.ewa.org. _ 


FINANCE 


CHIEF  FINANCIAL  OFFICER 

Wanted  immediately.  Chief  financial 
officer  with  highest  professional  skills  to 
v^rk  and  live  in  one  of  the  most  beau- 
tiful  locations  in  the  Southeast. 
Aggressive,  growing,  acquisition- 
minded  public  company  offers  all  the 
challenges  and  opportunities  to  attract 
the  best.  Rewards  in  pay  and  benefits 
are  significant.  Opportunity  for 
broadening  experience  at  this  $10 
million  range  publishing  company, 
with  a  proven  publisher  who  wants  a 
strong  leader  associate.  Hare  Associa¬ 
tes  Inc.,  62  Black  Walnut  Dr., 
Rochester,  NY  14615.  Contact: 
Richard  L.  Hare,  president,  Tel:  (716) 
621-6873,  Fox:  (716)  621-4197. 


tor  individuals  with  a  positive  attitude 
and  the  ability  to  work  in  a  customer- 
driven,  team-oriented  organization. 

SYSTEM/PROJEa  MANAGERS/ 
APPLICATION  DEVELOPERS 
Candidates  with  experience  in  client/ 
server  environments,  specificolly  skills 
in  rapid  application  development. 
Specific  areas  of  interest  include  Data¬ 
base  Marketing.  Plan  Operations  and 
Finoncial/Poyrdl  Systems. 

EDITORIAL  SYST^  DEVELOPERS 
Experienced  team-oriented  publishing 
system  analyst  needed.  Experienced 
wi  th  Sun  OS,  Unix,  C  and  C-f 
required.  Experience  with  Oracle,  shell 


INFORMATION  SYSTEA«S 


CONTROLLER:  Reports  to  Finance  :  THE  ARIZONA  REPUBLIC'S  Information 
Director:  Oversee  day  to  day  opera-  j  Technology  department,  a  leader  in  pre- 
tions  of  the  Accounting  department;  |  press  and  business  systems,  is  looking 
assist  the  Finance  Director  in  for-  j  tor  individuals  with  a  positive  attitude 
muloting  short  and  long  term  business  j  ofid  the  ability  to  work  in  a  customer- 
plans  (or  the  company;  coordinate  the  :  driven,  team-oriented  organization, 
preparation  of  the  company's  annual  : 

capital  and  operating  budmt.  DUTIES  :  SYSTEM/PROJECT  MANAGERS/ 

OF  POSITION:  Overseeday  to  day  ?  APPLICATION  DEVELOPERS 
activities  of  the  accounting  department. 

Supervise  the  accounts  receivable  to 
ensure  timely,  accurate  billing  of 
advertiser  and  subscriber  accounts. 

Supervision  of  financial  reporting  to 
ensure  that  financial  statements  are  pre¬ 
pared  accurately  and  on  a  timely 
basis.  Supervision  of  accounts  payable 
to  ensure  that  vendors  paid  on  a  timely 
basis  and  only  legitimate  debts  are 
paid.  Supervision  of  the  payroll  to 
ensure  employees  are  propeny  paid  on 
a  timely  basis  and  that  all  payroll 
records  are  accurate.  Ensure  mot  peri¬ 
odic  financial  reporting  requirements 
are  met  on  a  timely  basis.  This  includes 
coordinating  and  directing  month  end 


reports,  and  preparation  of  annual 
operating  and  capital  budgets.  Ensure 
that  balarKe  sheet  accounts  are  recon¬ 
ciled  on  a  timely  basis.  Coordinate 
with  other  departments  to  ensure  their 
information  needs  are  being  met  on  a 
timely  basis.  QUALIFICATIONS: 
Degree  in  accounting,  CPA  or  MBA  a 
plus.  Must  possess  a  thorough  working 
knowledge  of  PC's  and  PC  applications 
including  Lotus  4.0,  WordPerfect  6. 1 , 
dBASE  or  other  database  application. 
EXPERIENCE:  10  plus  years  in  account¬ 
ing  at  least  5  of  which  have  been  in  a 
managerial  role.  Send  cover  letter/ 
resume  to  Finance  Director,  Clarion- 
Ledger,  P.O.  Box  40,  Jackson,  MS 
39205-0040. 

EOE 

M/F/H/V 


PRINTING 


INTERNET/INTRANET  SPECIAUSTS 
Strong  technical  skills  needed  to  help 
coordinate  major  Internet  integration 
and  help  work  on  a  company-wide 
Intranet  project.  Minimum  or  two  years 
of  experience  in  Unix  (or  similar  expe¬ 
rience);  experience  in  Web  devel- 
^ment  tools  and  programming  (CGI, 
C+-f).  Experience  with  Java  and  Active 
X  are  a  plus. 

Excellent  salary,  benefits  and  300-f 
days  of  sunshine  per  year.  Immediate 
openings.  The  Arizona  Republic  is  an 
equal  opportunity  employer. 

Send  resume  for  these  positions  to: 
The  Arizona  Republic 
Information  Technology 
Moil  drop:  N017 
P.O.  Box  1950 
Phoenix,  AZ  85001 

Or  visit  our  Web  site  to  submit  your 
application  electronically: 

http://www.azcentral.com/ 
infolech  jobs.html 
No  phone  calls  will  be  accepted. 


Printing 

Quality  Assurance 
Manager 


Dow  Jones  &  Company,  publisher  of  The  Wall  Street  Journal,  has  an 
opportunity  for  a  Quality  Assurance  Manager  working  in  our  Chicopee, 
MA  facility. 

You  will  be  responsible  for  conducting  plant  audits,  assisting  printing 
plants  in  solving  problems.  Additional  duties  include  identifying, 
implementing  and  monitoring  best  practices  used  in  print  production, 
productivity,  and  efficient  deployment  and  consumption  of  resources 
used  in  our  18  printing  facilities.  Our  quality  team  works  directly  with 
customers  to  assure  the  best  possible  print  reproduction  on  newsprint. 

Applicants  should  have  a  college  degree  with  good  vetbal,  math  and 
writing  skills.  Experience  with  ptepress  and  press  operations  is  required. 
Successful  candidates  must  be  able  to  work  independently,  analyze 
problems  and  find  solutions.  Some  overnight  travel  is  required. 

We  offer  a  competitive  salary  and  excellent  benefits.  Please  send  resume 
with  salary  history  and  requirements  to:  Department  QA-EP,  Employee 
Relations,  Dow  Jones  &  Co.,  Inc.,  84  Second  Avenue,  Chicopee,  MA 
OlOZO.An  Equal  Opportunity  Employer 

DOyglONES^ 
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DISTRIBimON  CENTER  MANAGER 
The  Herald  (Rock  Hill,  SC)  a  McClatchy 
30,000  daily  in  the  fast  growing 
Charlotfe-area  nxirket  is  currently  seek¬ 
ing  an  experienced  distribution  center 
manager.  Experience  on  Harris  insert¬ 
ing  equipment,  counter  stacker,  strap¬ 
pers  and  all  other  mailroom  equipment 
IS  required.  Candidates  should  have  2- 
4  years  working  in  a  newspaper 
mailroom  as  an  assistant.  Foreman  or 
supervisor,  maintenance  skills  and  the 
ability  to  meet  strict  deadlines  while  pro¬ 
viding  quality  service.  We  offer  a  com¬ 
petitive  salary  and  benefits  package. 
Qualified  candidates  please  send  cover 
letter  and  resume  to:  Human  Resources 
Director,  The  Herald,  P.O.  Box  1 1 707, 
Rock  Hill,  SC  29731 . 


PRODUa  PACKAGING  MANAGER 
Tribune  Newspapers  is  looking  for  a 
Product  Packaging  Manager  vmo  will 
be  responsible  For  department  budget, 
produ^vity,  preventative  maintenance; 
equipment  and  parts,  and  the  training 
of  employees.  Must  hove  the  ability  to 
make  decisions  and  perform  tasks 
independently,  understand  manning 
for  press  ond  inserting  machines, 
schedule  work  force,  evaluate  labor 
needs  and  employees,  have  a  know¬ 
ledge  of  machinery  and  good  written 
ana  verbal  skills.  We  offer  competitive 
wages,  paid  vacation  and  401  (k).  If 
interested,  please  send  resume  and 
salary  history  to  Tribune  Newspapers, 
Attn:  HR/DC,  P.O.  Box  1547,  Mesa, 
AZ85211.EEOM/V/F/D 


NEW  MEDIA 


CONTENT  DEVELOPER 

We're  looking  for  someone  with  jour¬ 
nalism  experience,  technical  skills  and 
proven  new  media  savvy  to  help 
develop  our  growing  web  site,  Fayet¬ 
teville  Online  (http. 7/www. foto.com). 
Knowledge  of  HTML  and  strong  writing 
skills  mandatory;  other  high-tech  skills 
(including  Photoshop,  PERL,  and  Java 
script)  a  plus.  Our  New  Media  team  is 
redesigning  the  site  and  developing  a 
"virtual  community"  for  our  region  of 
North  Carolina. 

If  you're  interested  in  joining  us  at  the 
Fayetteville  Observer-Times,  a  75,000 
circulation  daily,  send  a  resume,  cover 
letter  and  new  media  work  samples  to: 
Shawn  Tooley 
Fayetteville  Observer-Times 
P.O.  Box  849 
Fayetteville,  NC  28302 
e-mail:  stooley@foto.infi.net 


PLACE  AN 
ORDER  FOR 
Editor  &  Publisher’s 
1997 

International 
Year  Book 
Contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 


PRESSRCX3M 


QUALITY  TECHNICIAN 
The  San  Antonio  Express-News  is  seek¬ 
ing  an  experienced  qualified  candidate 
to  fill  a  new  position  as  Quality  Techni¬ 
cian.  The  ideal  candidate  must  be  a 
hands-on  self  starter  with  a  strong 
knowledge  in  all  phases  of  offset  print¬ 
ing  as  well  as  the  materials  used  in  the 
process.  Responsibilities  include  setting 
up  a  quality  test  lab,  developing  and 
training  personnel,  setting  print  stan¬ 
dards,  daily  print  quality  testing,  as 
well  as  ink,  paper,  and  raw  material 
testing.  The  Express-News  offers  an 
excellent  salary  and  comprehensive 
benefits  package  (medical,  dental,  life, 
401k,  etc.).  Resume  with  cover  letter 
and  salary  history  can  be  sent  to:  San 
Antonio  Express-News,  P.O.  Box 
2171,  San  Antonio,  TX  78297-2171, 
Attn:  Matt  Oliver. 


PRESSROOM  MANAGER 

The  News  Journal,  Delaware's  only 
statewide  newspaper,  seeks  an  experi¬ 
enced  pressroom  manager.  Overall 
responsibility  For  this  position  includes 
establishing  performance  standards  for 
ink  setting,  color  registration,  waste  con¬ 
trol,  reel  room  performance,  paper 
runability  and  printability  and  com¬ 
plete  maintenance  procedures;  prepar¬ 
ing  and  monitoring  pressroom  budgets; 
ordering  and  recordkeeping  of 
supplies  and  consumption;  and  main¬ 
taining  effective  working  relationships 
with  other  newspaper  departments  in 
coordinating  on-time  press  starts  and 
in  paper  composition  and  positioning 
of  color. 

PC  proficiency,  excellent  interpersonal 
communication  skills,  familiarity  with 
Goss  Headliner  equipment  and  pre¬ 
vious  experience  managing  a 
unionized  pressroom  are  necessary. 

Individuals  with  demonstrated  success 
in  the  areas  outlined  above  are  invited 
to  apply.  Please  forward  your  resume, 
letter  of  application  and  salary  require¬ 
ments  to: 

Human  Resources 
The  News  Journal  Company 
P.O.  Box  15505 
Wilmington,  DE  1 9850 

The  News  Journal  appreciates  the 
benefits  of  a  diverse  workforce  through 
a  commitment  to  equal  employment 


PRODUaiON  SUPERVISOR 

Seeking  hands-on  supervisor  to  pro¬ 
vide  guidance  to  machine  operators, 
leads,  and  pre-print  handlers.  Be 
involved  in  R&D  of  systems  and  proce¬ 
dures  to  improve  productivity  and  qual¬ 
ity;  supervise  production  runs;  provide 
input  on  performance  evaluations;  be 
involved  with  production  planning; 
coach,  develop,  and  direct  employees; 
support  department  and  company 
goals.  Requires  experience  in  a 
supervisory  capacity,  preferably  in 
production  or  newspaper  production 
environment;  strong  leadership  and 
coaching  skills;  ability  to  build  con¬ 
structive  relationships  and  boost 
department  morale;  excellent  verbal/ 
written  communication  skills;  ability  to 
evaluate  problems  and  recommend 
solutions;  basic  math;  safety  commit¬ 
ment.  Experience  with  newspaper 
production  equipment  desired. 
$25,795  -  $36,112,  plus  benefits. 
Send  cover  letter/resume  to  The 
Herald,  Attn:  HR,  P.O.  Box  930, 
Everett,  WA  98206. 


PRODUCnON/TECH 


PRODUCTION  MANAGER 

Pulitzer  Community  Newspapers  is 
seeking  a  top  quality  production  man¬ 
ager.  Candidates  should  possess  a 
strong  press  background,  and  be  capa¬ 
ble  or  overseeing  the  entire  production 
process  -  from  composing  through  mail 
room  -  at  a  daily  newspaper  and  com¬ 
mercial  printing  operation.  To  be  suc¬ 
cessful,  you'll  need  excellent  scheduling 
and  people  skills.  This  is  a  unique 
opportunity  to  join  one  of  America's 
leading  mraia  companies.  Please  send 
your  resume  and  salary  requirements 
to  Bill  Stabler,  Pulitzer  Community 
Newspapers,  7701  Forsyth  Boulevard, 
Suite  1000,  St.  Louis,  MO  63105.  Or, 
fax  to  (314)  340-3145. 

Equal  Opportunity  Employer 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience 
necessary.  If  you  know  pre-press,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  1 9046. 

email:  pkelts@maned.com. 


PRINT  SALES 


PRINTING  SALES 

Nationally  based  newspaper  printing 
CO.  seeks  Sales  Rep  to  assist  marketing 
at  all  our  locations.  Extensive  travel, 
fast  pace.  Previous  print  sales  experi¬ 
ence  required,  knowledge  of 
spreadsheet  software  a  plus.  Salary  -i- 
bonus,  401  (k),  insurance  and  profit 
sharing.  Resume  to  Sales  Manager, 
Intermountain  Color  Inc.,  P.O.  Box 
4299,  Boulder,  CO  80306. 


WE  ACCEPT 
MASTERCARD/VISA 


HIRING?  HIRING?  HIRING?  OR  JUST 
LOOKING?  OR  JUST  LOOKING? 
BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING? 
HIRING?  HIRING?  HIRING?  HIRING? 
OR  JUST  LOOKING?  OR  BUYING? 
BUYING?  BUYING?  SELLING? 
SELLING?  SELLING?  SELLING 
HIRInG?  HIRING?  HIRING?  HIRING? 

GO  AHEAD 
AND  USE  US 


E&P'S  CLASSIFIED  SECTION  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equipment  you 
want  to  sell,  discover  new  employment  opportunities  and 
hire  the  key  people  who  will  make  your  newspaper  run. 

E&P  CLASSIFIED  contains  up  to  11  pages  of  new, 
fresh  and  up-to-date  classified  listings  every  week  I 

To  place  your  classified  ad: 

Fax  us  at  (212)  929-1259  or  maii  it  to: 

E&P  CLASSIFIED  DEPARTMENT 

11  West  19th  St.,  New  York,  NY  10011 


38  Editor  &  PiiBUSHER  ■  March  29,  1997 


CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1 1997 


UNEADS 

1  week-$9.06perllne 

2  weelo-SS.OO  per  Ine,  per  Issue. 

3  weeks-$7.CX)per  tne,  per  Issue. 

4  weelo-$6.05  per  Ine,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.50  per  Ine 

2  weeks-$3.80  per  Ine.  per  Issue. 

3  weeks-$3.1S  per  Ine.  per  Issue. 

4  weeks-  $2.90  per  Ine.  per  Issue. 


Add  $  1 2.00  per  lr«ettion  for  box  service.  Add  $6.X  per  Insertion  for  box  service. 
Count  os  on  oddltlonal  Hne  In  copy.  Count  os  on  odditicnal  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  closslfled  ads  charged 
the  following  rates  per  column  Inch,  per  insertion:  1  time.  S106;  2  to  5  times.  S100 
6  to  13  times,  S95;  14  to  26  times  S90;  27  to  52  times  S86. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rotes  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  -  — 

Company  _  _  _ 

Address  -  — 

City  _ 

State _ 

Zip  _ 

Phone  _ 

Classification _ 

Authorized  Signature _ 

No.  of  Insertions:  _  Amount  Enclosed:  $ 

Copy:  _ 


11  WESn9TH  STREET,  NY,  NY  10011.  212)6754380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 


AD  DIREaOR/PUBUSHER.  Ex^ience 
with  small  to  medium  size  dailies  and 
weeklies. 

Ed  Nixon 

7208  W.  Tuckev  Lane 
Glendale,  AZ  85303 


EDITORIAL 


AGGRESSIVE  western  news  service 
seeks  projects,  Zones  7-9.  Web  site: 
http://netnow.micron.net/-iinnews/ 
Contact  Dove  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnewsOmicron.net 


New  England  weekly  se^s  greater 
challenge  in  a  writing/editing  position 
with  o  mid-sized  daily.  Possesses  solid 
writing,  editing  and  paginating  skills. 
Familiarity  with  Mandarin.  Strong 
references.  Call  (401)  466-5627. 


class  metro  daily.  Seeicing  supervisory 
position  at  a  distinguished  medium  to 
large  newspaper  in  a  more  wholesome 
comer  of  the  country.  MS  degree.  Con¬ 
tributing  editor  on  F^lilzer-winning  cov¬ 
erage.  Experience  in  content  and  visual 
editing.  Proficient  on  Mac,  Quark.  Any 
Zone,  so  long  as  it  offers  good  schools, 
low  crime  arid  reasonable  cost  of  living 
for  a  young  family.  Reply  to  Box 
08115,  Editor  &  Publisher. 


9  grad 

with  5  years  daily  experience  and  str¬ 
ing  of  writing  awards  seeks  new 
challenge,  scenery.  Will  relocate.  Reply 
to  Box  08117,  Editor  &  Publisher. 


EXPERIENCED  HEALTH  CARE 
journalist  with  an  expertise  in 
managed  care  seeks  freelance 
opportunities.  Contact  Eric  Resuhan  via 
E-mail:  eric  resultan6msn.com;  or 
Phone”(770)  975-0702 


AWARD-WINNING  editor  with  strong 
writing,  editing  and  paginating  skills 
seeks  challenging  manoger-levd  posi¬ 
tion  on  Zone  3  weekly  or  doily  pub¬ 
lication  with  emphasis  on  local  news. 
Reply  to  Box  08085,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


EXPERIENCED  Outdoor/Sports  Editor, 
Quark  whiz  &  page  designer  seeks 
employment  at  mid-sized  daily,  maga¬ 
zine  or  great  weekly.  Zone  7  pre¬ 
ferred.  Call  (208)  684-4627  or  e-mail: 
SMerr863826aol.com. 


GENERAL  ILLUSTRATION/Graphics 
position  sought  by  versatile  Mac  and 
traditional  media  wiz,  32.  While  this 
will  be  mv  first  position  on  a  mid  to 
large  daily  I  come  complete  with  the 
following:  5  years  freelance  and  staff 
illustration/cartooning  experience,  6 
years  Mac  experience.  2  years  STAFF 
experience  with  popular  international 
cartoon  news  feature.  Call  for 
portfolio,  (203)  866-2297. 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  Mitorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  vrhere  I  wrote  com¬ 
mentaries.  Re^  to  Box  07654,  Editor 
&  Publisher 


UNBEATABLE  TEAM  -  He's  an  award¬ 
winning  film  critic,  entertainment 
editor;  layout,  pagination  skills;  back¬ 
ground  in  food/wine,  theater,  travel 
writing.  She's  an  award-winning 
writer/copy  editor,  veteran  of  special 
sections  for  Class  A  paper;  Net 
expertise.  You  can  afford  us  for  spark 
in  your  sections,  but  can  you  afford  to 
be  without  us?  E-mail:  jenlm6aol.com 
or  fax/voice  mail  (904)  257-1201  for 
samples  and  directions  to  our  Net  loca¬ 
tions. 


IfsA 

Classified  Secret! 

If  you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  the  newspapers 
or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll 
discard  your  reply. 
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SHOP  TALK  AT  THIRTY  hy  norvian  soi.omon 


Monotonous  Tone  Of  Op-Ed  Pages 
Could  Spell  Trouble  For  Newspapers 


Most  daily  newspap¬ 
ers  have  done  a  lot  of 
revamping  in  recent 
years.  Whether  boost¬ 
ing  coverage  of  popu¬ 
lar  culture  or  implementing  bright 
graphic  make  overs,  dailies  have  strived 
to  become  more  attractive  to  baby 
boomers  and  their  children. 

But  few  dail)'  papers  have  done 
much  to  diversify'  the  range  of  opinion 
on  their  commentary’  pages.  That’s  bad 
for  democracy  —  and, 
in  the  long  run,  it’s  also 
bad  for  circulation. 

Millions  of  Americans 
feel  alienated  from  local 
dailies  because  the 
ongoing  political  dis¬ 
course  seems  pre¬ 
dictably  narrow.  That’s 
one  of  the  big  reasons 
why  so  many  readers 
have  been  turning  away 
from  dailies  . . .  and  toward  weekly 
papers  with  more  progressive  content. 

The  105  papers  in  the  Association  of 
Alternative  Newsweeklies  now  claim  17 
million  readers  per  week  and  $275  mil¬ 
lion  in  annual  revenues. 

It’s  notable  that  daily  newspapers 
have  gone  through  major  overhauls  to 
bolster  sagging  readership  but  have 
ignored  an  important  cause  of  estrange¬ 
ment.  While  speaking  with  college  audi¬ 
ences  and  community  groups  in  dozens 
of  states  over  the  past  several  years.  I’ve 
heard  the  same  complaint  countless 
times:  The  mix  of  opinion  articles  is 
awfully  confined. 

People  say  they’ve  become  so  dis¬ 
gusted  that  they  no  longer  subscribe  to 
a  local  daily  paper. 

On  op-ed  pages  across  the  country, 
the  usual  columnists  remain  within  a 
limited  gamut  that  extends  from  fervent 
conservatism  to  restrained  liberalism. 
Although  strong  populist  sentiment 
exists  along  two  general  paths  in  our 
society,  only  the  right-wing  variety  is 


Solomon  is  the  author  of  several 
books  on  media  and  politics.  His 
weekly  column  is  distributed  by 
Creators  Syndicate. 


well  represented  on  the  opinion  pages 
of  daily’  newspapers.  Commentators 
who  have  taken  the  other  foric  in  a 
populist  journey  —  progressives  who 
explicitly  reject  scapegoating  as  they 
challenge  the  establishment  —  are  very 
sparsely  represented. 

Think  of  the  names  of  the  most 
widely  syndicated  liberal  columnists 
and  try  to  append  the  adjective  “pop¬ 
ulist”  to  them  —  Anthony  Lewis,  Mary 
McGrory,  Richard  Cohen,  Ellen 
Goodman. . . . 

In  most  cases  it 
would  he  absurd.Their 
support  for  corporate 
assumptions  is  mitigat¬ 
ed  by  only  mild 
qualms.  Such  colum¬ 
nists  are  no  substitute 
for  advocates  of  pro¬ 
gressive  populism  who 
directly  critique  the 
negative  effects  of 
entrenched  economic  power. 

I’ve  heard  many  op-ed  editors  say 
words  to  this  effect:  “We’ve  got  progres¬ 
sive  views  covered  —  we  run  Anthony 
Lewis.”  This  is  the  Anthony  Lewis  who 
wrote  a  column  a  few  years  ago 
denouncing  labor  unions  for  having  the 
nerve  to  lobby  against  NAFTA. 

In  fact,  many  of  the  most  commonly 
touted  “liberal”  columnists  wouldn’t 
know  a  working  person  if  their  limou¬ 
sine  ran  one  over. 

A  large  constituency  of  potential 
readers  is  significantly  to  the  left  of  an 
Anthony  Lewis.  How  large?  Many  mil¬ 
lions  of  Americans. 

Consider  the  fact  that  nearly’  600,000 
people  voted  for  Ralph  Nader  for  presi¬ 
dent  last  November  —  despite  the  fact 
that  Nader  capped  his  spending  at 
$5,000,  ran  a  lackluster  non-campaign, 
got  little  media  coverage  and  was  not 
even  on  the  ballot  in  half  the  states. 

What’s  more,  plenty  of  readers  who 
don’t  identify  themselves  as  leftists  also 
feel  that  op-ed  pages  are  too  pre¬ 
dictable.  Many  would  welcome  the 
addition  of  views  they  don’t  often  hear 
in  mass  media.  Right  now,  the  op-ed 
spectrum  routinely  consists  of  partisan 
snipers  and  middle-of-the-road  equivo- 


cators;  the  narrow  range  of  newsprint 
discussion  is  apt  to  seem  ritualized  and 
duU. 

It’s  true  that  editors  deserve  credit 
for  the  fact  that  we’ve  been  seeing 
more  racial,  gender  and  ethnic  diversity 
on  opinion  pages.That’s  a  positive 
trend.  But  diversity  of  race,  gender  and 
ethnicity  hardly  guarantees  much  diver¬ 
sity  of  ideas. 

Because  the  tilt  of  oj>ed  pages  keeps 
excluding  forceful  progressive  colum¬ 
nists,  millions  of  Americans  feel  that 
their  own  outlooks  are  rarely  reflected 
there  —  and  they  simply  can’t  relate  to 
what  passes  for  debate. 

When  a  newspaper  continues  to  con¬ 
fine  itself  to  trodding  the  customary 
media  terrain  of  attitudes  and  ideas,  the 
result  is  a  serious  rut.  When  opinion 
pages  merely  present  variations  of  con¬ 
ventional  wisdom  —  spanning  only 
from  avowed  right-wingers  to  cautious 
liberals  —  the  timeworn  arguments 
resemble  billiard  balls  bouncing 
between  two  rails.  No  wonder  so  many 
op-ed  pages  have  a  monotonous  quality’. 

If  the  daily’  discourse  is  going  to  ven¬ 
ture  beyond  the  various  factions  of  con¬ 
ventional  media  wisdom,  then  it’s  nec¬ 
essary  for  assortments  of  newspaper 
columnists  to  include  those  who 
explore  themes  that  aren’t  in  the  mass- 
media  air.  That’s  all  the  more  reason 
that  pmgressives  should  have  a  regular 
place  at  the  op-ed  table,  not  just  an 
occasional  temporary  seat. 

Today,  the  onward  march  of  op-ed 
punditry  reminds  me  of  a  scene  in 
Marie  Twain’s  book  Roughing  It." A 
group  of  hikers  are  wandering  through 
snowy  mountains,  it’s  near  dusk,  the 
cold  night  is  descending  and  they’re 
lost.  Actually,  they’re  feeling  a  bit  fright¬ 
ened.  So  they’re  relieved  to  look  ahead 
and  see  a  trail  of  footprints.The  trail 
seems  sure  to  lead  them  to  the  safety  of 
town.  They  follow  the  footsteps  in  the 
snow.  But,  oddly,  shelter  doesn’t  come 
into  view.  Instead,  the  men  just  keep 
walking  —  and  they  begin  to  notice 
that  the  trail  of  footprints  is  getting 
wider  and  wider.  Finally,  the  grim  truth 
becomes  clear: 'Fhey’ve  been  following 
their  own  circular  tracks.” 


Few  daily  papers 
have  done  much 
to  diversify  the 
range  of  opinion 
on  commentary 
pages 
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INCLUDES  EXCLUSIVE  INDUSTRY  OVERVIEW!! 

AT  LAST!  THE 
COMPREHENSIVE 
DIRECTORY  THE 
INDUSTRY  HAS 
ASKED  FOR! 

More  than  10,000  publications  listed! 


Community  Weeklies 


FRONT  PAGES  -  EXCLUSIVE 


•  Niche  Publications  (Parenting,  Seniors,  Real  Estate) 

•  Specialty  Publications  (Alternative,  Black,  Ethnic, 
Gay/Leshian,  Hispanic,  Jewish,  Military,  Religious) 


The  Ready  Reckoner.  This  authoritative  summary  is  the  first  available 
overview  of  the  community,  specialty  and  free  publicatioas  industry.  The 
revealing  charts  analyzing  publicatioas  and  circulation  totals  by  state,  day 
of  publication,  free  vs.  paid  -  and  more  -  defines  this  dynamic  industry. 


*  Shoppers 

•  TMC  Publications 

The  data,  gathered  and  verified  by  the  Editor  &  Publisher  research 
department,  has  the  same  detail  accuracy  that  has  been  the  hallmark  of 
the  Editor  &  Publisher  International  Year  Book  now  in  its  76th  annu¬ 
al  edition.  Comprehensive  data  for  each  publication  answers  your 
every  need,  from  advertising  specifications  to  editorial  contacts  to 
equipment/commodity  use.  And  the  industry  overview  includes  inter¬ 
esting  compilations  about  the  non-daily  and  free  publications  industry 
that  may  surprise  you. 

This  amazing  compilation  of  data  provides 
easy  access  to  remarkably  helpful  data  for: 

Media  Buyers.  Newspaper  and  Other  Publication  Executives,  Public 
Relations  Pros,  Industry  Suppliers/Service  Providers,  Writers, 
Photographers,  Syndicate  Marketers.  Community  Leaders,  Advertisers. 
Investment  Bankets,  Indastry  As.sociation  Executives,  FratK'hisers. 
Government  Officials ...  and  otheis! 

This  is  the  most  comprehensive 
data  on  this  growing  industry. 

Place  your  order  today! 


SECTION  l-PAID  AND  FREE  COMMUNITY  WEEKLIES 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address,  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  aiKl  more. 

SECTION  II  -  SHOPPERS/TMC  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address,  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  III  -  SPECIALTY  AND  NICHE  PUBLICATIONS 

U.S.  and  Canadian.  ItKiudes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTKMM  IV-  NON-DAILY  NEWSPAPER  GROUPS, 
ASSOCIATIONS,  ETC. 

Includes  contact  names,  address,  phone/fax  numbers,  newspapers  in 
group.  This  section  also  includes  Associations,  Brokers.  Representa¬ 
tives,  Alternate  Delivery  Services,  and  TMC  Syndicated  Products. 


EDITORdfPUBLISHER/FREE  PAPER  PUBLISHER 

COMMUNITY,  SPECIALTY  &  FREE 
PUBLICATIONS  YEAR  BOO 


TO  ORDER  OR  FOR  MORE  INFORMATION 

CAl.L:  (212)  675-4380  •  FAX:  (212)  691-6939  •  E-MAIL:  edpub@mediainfo.com 
Order  through  our  WEB  SITE:  http://www.mediainfo.com  (click  on  “Store”  icon) 

MAIL  your  order  and  check  (U.S.  funds  drawn  on  U.S.  bank)  made  payable  to  Editor  &  Publisher,  and  shipping 
instructions  (street  address,  no  P.O.  boxes),  to:  Editor  &  Publisher  11  W.  19th  St.,  New  York,  NY  10011-4234 


Orders  shipped  outside  the  U.S.  and  Canada  mu.st  add  $25  per  shipment.  California,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax.  Canada  residents  please  add  GST. 


Increase  your  odds  for  success 


Aft  er  the  seminar 
you  will  return 
home  with  a  new 
vision  of  your 
newspaper  and 
your  joh 
—  and  with  new 
tools  for  making 
them  both  better. 


Are  you  in  ike  midst  of  major 
organizational  ckange? 

/Striving  to  stay  akead  of  tke 
competition? 

Xooking  for  real-kfe  training  to  meet  your 
needs? 

Znvest  in  leaderskip  development  at  API.  For 
more  tkan  50  years,  tke  American  Press 
Institute  kas  dekvered  real-  life, 
effective  training  for  newspaper 
professionals.  Every  year  we  give  tkem 
new  ways  of  tkinking,  new  strategies 
and  new  ideas. 


^ust  ask  Skaun  O’L.  Higgins,  president  and 
COO,  New  Media  Ventures  Inc.,  Spokane, 
WA,  or  any  otker  of  our  30,000-pl  us  alumni 
wko  know  tke  value  of  API  training. 


American  Press  Institute 

11690  Sunrise  Valley  Drive,  Reston,  Virginia  20191 
Phone:  703-620-3611  FAX:  703-620-5814 

e-Mail;  api@apireston.org 

Visit  us  on  the  Internet  at:  http://www.newspaper.org/api 

This  space  provided  by  Knight-Ridder,  Inc.  as  a  tribute  to  the  American  Press  Institute’s  50  years  of  extraordinary  service  to  newspapers 


